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August 22, 2022

VIA ELECTRONIC MAIL ONLY
Ms. Lora W. Johnson, CMC, LMMC
Clerk of Council

City Hall - Room 1EQ9

1300 Perdido Street

New Orleans, LA 70112

Re:  Filing of Entergy New Orleans, LLC’s Energy Smart Midyear Report for
Program Year 12 (Resolutions R-11-52, R-20-51, R-21-153; UD-08-02, UD-
17-03)

Dear Ms. Johnson,

On February 3, 2011, the Council of the City of New Orleans (“Council”) adopted
Resolution R-11-52 requiring periodic reports regarding Energy Smart to be filed with the Council.
Council Resolution R-19-516 approved the continuance of the Energy Smart for Program Years
10-12 (“PY10-12”). Council Resolution R-20-51 adopted on February 20, 2020, approved the
PY10-12 Implementation Plan and APTIM, Environmental and Infrastructure (“APTIM”) as the
Third-Party Administrator. Council Resolution R-21-153 altered program reporting requirements
from quarterly to semi-annual reports.

On behalf of APTIM, Entergy New Orleans, LLC submits the enclosed original and three
copies of the Energy Smart Program Year 12 Midyear Report for the period of January 1, 2022
through June 30, 2022. Should you have any questions regarding this filing, please contact my
office at (504) 670-3680.

Sincerely,

PAuthitams

Courtney R. Nicholson

Enclosure

cc: Official Service List UD-08-02 and UD-17-03 (via electronic mail)
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Executive Summary

The Energy Smart Program (Program) was developed by the New Orleans City Council (Council), is
administered by Entergy New Orleans, LLC (ENO) and is implemented by APTIM, the Third-Party
Administrator (TPA). This report contains performance data, activities, and pre-evaluated gross savings
for the period of Q1 and Q2 of Program Year 12. The Program Year 12 (calendar year 2022) is divided
into four quarters:

e Quarter 1 (“Q1”): January — March

e Quarter 2 (“Q27): April — June

e Quarter 3 (“Q3”): July — September

e Quarter 4 (“Q4”): October — December

To ensure success in current and future programs, APTIM has engaged several subcontractors that have
extensive experience in energy efficiency programs and in the New Orleans market to implement the
program, including:

e ILSI Engineering

e Legacy Professional Services
e Spears Consulting

e Green Coast Enterprises

e Energy Wise Alliance

e Franklin Energy Services

e EnergyHub

e Harris Energy Solutions

e Honeywell

e MD Energy Advisors

e Urban League of Louisiana

This report contains data on the Energy Smart program offerings, including:

e Summary of activities by offering

e kWh savings achieved, kW reduction and incentives spent
e Marketing, outreach and engagement

e Training and workforce development activities

e Supplier diversity highlights

On May 5, the Department of Energy announced that the Energy Smart program won the 2022 ENERGY
STAR® Partner of the Year Award—Sustained Excellence for the third consecutive year. The Energy
Smart program was recognized for its efforts to advance innovations in residential energy efficiency
programs and technologies to improve the affordability of home energy upgrades for diverse households
through Home Performance with ENERGY STAR. The Energy Smart team worked collaboratively with
Entergy New Orleans communications team in developing the news release that ran on the Entergy New
Orleans website. The ENERGY STAR Partner of the Year news release posted on May 5.

ENERGY SMART PROGRAM MIDYEAR REPORT — PROGRAM YEAR 12 5



Staff List

Tile

Brenda Hopewell
Dan Reese
Megan Sykes
Michelle Krueger
John Krzystowczyk
Dawn Ellerd
Kevin Fitzwilliam
Spencer Kurtz
Nick Myers
Michael Slaughter
Nick Bengtson
Nathan Meadows
Jamie Wine

Emily Snyder
Meredith Seale
Brandon Muetzel
Nate Wolf

Alan Mitchell
Amanda Welch
Melissa Carlson
Wendy Becker
Daniel Franklin
James Herman
Dwayne Haley
Jackie Dadakis
Joe Ryan

Jared Sessum
Ben Meyers
Jessica Harris
Craig Henry
Benjamin Cavell
Keeley Evans
Alcide Tervalon lll
Aaron Herbert
Iryell Richard
Steffie Hernandez
Denzel Harry
Louis Bart
Joshua Kruebbe
Jacob Pohlman
Derrick Hammond
Larry Tervalon

Vice President, Energy Solutions
Director of Program Operations
Marketing Manager

Program Director

Commercial Program Manager
Marketing & Outreach Lead
Training & Development Specialist
Energy Engineer

Marketing & Communications Specialist
Finance

Sales Executive

Client Success Manager
Director

Education Manager

Education Coordinator
Community Outreach Manager
Residential Program Manager
Field Manager

Operations Analyst

Client Marketing Manager
Outreach Manager

Operations Manager

Operations Analyst

Energy Advisor

Chief Operating Officer

Director of Energy Services
Commercial Energy Manager
Benchmarking Associate
President

Demand Response Program Manager
ADR Business Consultant
Project Coordinator

Principal

Project Energy Engineer

Small Commercial Project Coordinator
Project Specialist

Energy Advisor

Energy Advisor

Residential QA/QC

Residential QA/QC

Energy Advisor

Energy Advisor

ENERGY SMART PROGRAM MIDYEAR REPORT — PROGRAM YEAR 12

Company

APTIM

APTIM

APTIM

APTIM

APTIM

APTIM

APTIM

APTIM

APTIM

APTIM

EnergyHub
EnergyHub

Energy Wise Alliance
Energy Wise Alliance
Energy Wise Alliance
Energy Wise Alliance

Franklin Energy Services
Franklin Energy Services
Franklin Energy Services
Franklin Energy Services
Franklin Energy Services
Franklin Energy Services
Franklin Energy Services
Franklin Energy Services
Green Coast Enterprises
Green Coast Enterprises
Green Coast Enterprises
Green Coast Enterprises

Harris Energy Solutions
Honeywell
Honeywell

ILSI Engineering
Legacy Professional
Legacy Professional
Legacy Professional
Legacy Professional
Legacy Professional
Legacy Professional
Legacy Professional
Legacy Professional
Legacy Professional
Legacy Professional

Location
Chicago, IL
Portland, OR
Baton Rouge, LA
New Orleans, LA
New Orleans, LA
New Orleans, LA
New Orleans, LA
Charlotte, NC
New Orleans, LA
Baton Rouge, LA
Brooklyn, NY
Brooklyn, NY
New Orleans, LA
New Orleans, LA
New Orleans, LA
New Orleans, LA
New Orleans, LA
New Orleans, LA
Milwauke, WI
Chicago, IL
Milwaukee, WI
New Orleans, LA
New Orleans, LA
New Orleans, LA
New Orleans, LA
New Orleans, LA
New Orleans, LA
New Orleans, LA
Austin, TX

San Antonio, TX
New Orleans, LA
New Orleans, LA
New Orleans, LA
New Orleans, LA
New Orleans, LA
New Orleans, LA
New Orleans, LA
New Orleans, LA
New Orleans, LA
New Orleans, LA
New Orleans, LA
New Orleans, LA



Vindocto Torns | Energy Advisor Legacy Professional New Orleans, LA
Brandon Barbre | Recycling Specialist Legacy Professional New Orleans, LA
Wilbert Curtis | Recycling Specialist Legacy Professional New Orleans, LA
Ethan Cartwright | Energy Advisor MD Energy Advisors New Orleans, LA
Donna Arnett | Energy Advisor MD Energy Advisors New Orleans, LA
Cleveland Spears | President/CEO Spears Consulting New Orleans, LA
Meredith Adams | Account Executive Spears Consulting New Orleans, LA
Klassi Duncan | VP, Entrepreneurship & Innovation Urban League New Orleans, LA
Cherie Duckworth | VP of Workforce Development Urban League New Orleans, LA

ENERGY SMART PROGRAM MIDYEAR REPORT — PROGRAM YEAR 12 7



Offerings Overview

Residential

Energy Efficiency
o Home Performance with ENERGY STAR®
e Retail Lighting & Appliances
e Income-Qualified Weatherization
e AJ/C Solutions
e  Multifamily Solutions
o Appliance Recycling & Replacement Pilot
e School Kits & Education
e Behavioral & Rewards

Demand Response
o EasyCool for Residents

Commercial & Industrial

Energy Efficiency
¢ Small Commercial & Industrial Solutions
¢ Large Commercial & Industrial Solutions
¢ Publicly Funded Institutions
e Commercial & Industrial Construction Solutions

Demand Response
e Large Commercial & Industrial Demand Response
« EasyCool for Business
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Program Performance and Activity

Table 2.1

KWh KWh %TO KW KW %TO " %TO
_ SAVINGS* | GOAL* | GOAL | SAVINGS | GOAL* | GOAL | 'NCENTIVES BUDGET | gypcET

Commercial &
Industrial - Energy | 29,198,227 53,636,918 54.44% 5,286 9,097 58.11% $2,311,231 $6,307,651 36.64%
Efficiency
Commercial &
Industrial - Demand - - N/A - 4,642 0.00% $4,251 $252,158 1.69%
Response***

Residential - Energy

Efficiency 8,457,023 43,136,759  19.61% 2,445 4,580 53.41% $1,305,067 $4,836,502 26.98%

Residential - Demand
Response*** NIA

37,655,250 96,773,677  38.91% 7,731 22,351 34.60% $3,655,078 $11,593,421 31.53%

*Goals are reflective of the revised Energy Smart Implementation Plan PY 10-12 approved 2/13/2020. Summary tables show savings achieved
and incentive spend from 1/1/2022 through 6/30/2022.

- 4,032 0.00% $34,529 $197,110 17.52%

**Savings and incentives are reflective of projects that have been completed as well as projects that are being implemented.

**Demand Response program results are determined and evaluated after completion of the program year.

Table 2.2

% OF PROGRAM

PROGRAM COSTS* PROGRAM BUDGET

BUDGET

Commercial & Industrial - .

Energy Efficiency $4,120,485 $11,096,776 37%
Commercial & Industrial - 0

Demand Response $274,513 $1,141,959 24%
Residential — e

Energy Efficiency $2,402,984 $7,604,369 32%
Residential — 0

Demand Response $38,293 $609,415 6%

TOTAL $6,836,275 $20,452,519

*Program costs are reflective of projects that have been completed as well as projects that are being implemented.

Table 2.3
EM&V SPENT EM&V BUDGET % OF EM&V BUDGET
$260,893 ‘ $846,000 30.84%
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Residential Summary

The Energy Smart Residential Portfolio had a successful start to PY12. The program achieved 8,457,023
in kWh savings and reached 19.61% of the goal. In May, the Department of Energy recognized the
Energy Smart Program as an ENERGY STAR Sustained Excellence Partner of the Year for a third
consecutive year. The Retail Lighting and Appliance offering has been the main driver within the portfolio
in Q1 and Q2 and is on track to meet energy savings goals based on sales at participating retailers and
the online marketplace. The Multifamily Solutions offering completed multiple properties in Q1 and started
a large project in Q2. Income Qualified Weatherization is running on pace for the year with the support
of customer outreach and partnerships in the community. The A/C Solutions offering started the year
strong and is expected to continue with the high temperatures driving air conditioning needs. The Home
Performance with ENERGY STAR offering saw a sharp increase in savings just after the close of Q2,
adding 700,000 kWh in July that is not reflected in this program reporting data. Lastly, the Behavioral
offering began the process of shifting email participants to the direct mail cohort to improve savings
potential for the second half of the year.

The Energy Smart team remained committed to COVID-19 protocols, all field personnel continue
mandatory use of masks, nitrile gloves and shoe coverings. The Energy Smart team contacts customers
in advance of their appointment to ask if anyone in the home had tested positive or had been recently
exposed to a confirmed positive COVID-19 case prior to field personnel entering the residence.

Commercial & Industrial Summary

The Energy Smart Commercial & Industrial (C&I) Portfolio acquired a pipeline of 29,198,227 kWh in the
first half of Program Year 12, resulting in a forecast of 54.44% to the energy savings goal and 36.64% to
the incentive budget. Energy Smart saw participation in the program increase compared to similar points
in previous program years, with the C&Il pipeline adding 9.6 million kWh in additional energy savings
compared to the end of the second quarter in PY11. The easing of COVID-19 related restrictions to
operating hours and occupancy levels in businesses in Orleans Parish contributed to some of the
increased program participation, however, supply chain delays continue to persist. Trade allies and
customers have both reported significant price increases and shipping times for some popular HVAC
measures including chillers and VFDs. Despite these barriers to program participation, the Energy Smart
program saw an increase in energy savings across all C&l portfolio sectors.

The PY12 Step-Down Bonus was implemented at the beginning of Program Year 12 and was designed
based on feedback from trade allies, customers, Energy Smart staff and program evaluators. The Step-
Down bonus allowed customers or trade allies to submit projects at the beginning of the year to reserve
increased bonus incentives that would be paid if the project was completed before the end of the year.
Bonus amounts stepped down from 25% in the first quarter, to 15% in the second quarter and finally 5%
in the third quarter. This bonus design allowed customers to sell projects that include measures with long
lead times for delivery, such as VFDs and chillers, early in the year so they would have enough time to
receive and install the equipment before the end of the year. Customers and trade allies were very
receptive to the bonus structure and a total of 55 projects received a 25% Q1 bonus which contributed
an additional $171,319 in program incentives reserved. The 15% second quarter bonus was applied to
32 projects and increased incentives reserved by $34,433.

ENERGY SMART PROGRAM MIDYEAR REPORT — PROGRAM YEAR 12 11






Residential Offerings Summary

Table 3.1

kWh kWh % TO kw kw % TO
CIFAERINE SAVINGS GOAL* GO SAVINGS GOAL* INGIRNIN S Uplelar BUDGET
124

Vﬂ?hméNpsF:g);msaT”:S 453,279 4,870,449  9.31% 1,384 9.00% $123,795  $1,517,071 8.16%

Retail A"F;gngggei 5,542,647 8,131,626  68.16% 823 1,102 74.68% $455,804  $1,285,720  35.45%
Multifamily Solutions | 103,901 1,616,270  6.43% % 470 2.73% $20,602 $359,750 5.73%

'”wgfhgﬁ;’gtf:gg 1,190,203 1,850,708  64.31% 1,141 623 183.23%  $493,411 $759,461 64.97%

A/C Solutions | 696,430 2,388,674  29.16% 285 687 41.39% $113,657 $439,100 25.88%

App"anceRzgfg’gé'r?]%rﬁ 65,553 1,897,900  3.45% 2 233 0.75% $43,699 $220,000 19.86%

Commuﬁﬁgo&'} tf('::cf]‘ 405,012 681,132  59.46% 58 81 71.94% $54,101 $105,400 51.33%
Behavioral* ; 21,700,000 - N/A N/A N/A N/A N/A N/A

Rewards N/A N/A N/A N/A N/A N/A $0.00 $150,000 0.00%

Eas)gvsr?'{himgsfgtﬂ N/A N/A N/A - 4,032 - $34,529 $197,110 17.52%

8,457,025 43,136,759  19.61% 2,446 8,612 23.72% $1,339,598  $5,033,612 26.61%

*Goals are reflective of the revised Energy Smart Implementation Plan PY 10-12 approved 2/13/2020. Summary tables show savings achieved
and incentive spend from 1/1/2022 through 6/30/2022.

**Behavioral and Demand Response program results are determined and evaluated after completion of the program year.
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Home Performance with ENERGY STAR®

Description

This offering will achieve long term, significantly cost-effective electric savings through the use of local
auditors and contractors who will help residential customers analyze their energy use and identify
opportunities to improve efficiency, install low-cost energy-saving measures, and identify and implement
more comprehensive home efficiency projects. The offering includes a home energy assessment which
may also recommend follow up measures to be completed by trade ally contractors. The home energy
assessment includes a walk-through inspection and direct installation of low-cost measures such as LED
lighting, high-efficiency showerheads and water aerators, smart power strips, pipe wrap and smart
thermostats. The home energy assessment may recommend follow-up measures which require
diagnostic testing to achieve deeper savings in the home. Follow-up measures, completed by an Energy
Smart approved trade ally, include attic insulation, air conditioning tune-up, air sealing, and duct sealing.
This offering also includes an energy- saving kit component offered through the Online Marketplace,
which provides an easy customer entry point.

To meet the needs of New Orleans’ unique housing stock of double shot-gun homes and smaller
multifamily configurations, the HPwWES offering now includes all buildings with four or fewer units.
Structures of this size and construction type often behave and function more like single-family homes,
with owners often occupying one of the units, thus minimizing the split-incentive barrier.

Highlights

The Home Performance with ENERGY STAR offering achieved 453,279 in kWh savings, reaching 9.31%
of the goal. The Energy Smart team completed 339 assessments in the first half of the year and generated
55% of the savings from direct-install measures at the time of the assessment. The deeper savings
measures by the trade allies, which include attic insulation, air sealing and duct sealing, generated the
remaining 45% of the savings. This measure mix allowed the offering to produce an average of 1,394
kWh per customer. Lighting kits were mailed 1,200 customers to create marketing leads and generate
low-cost savings. Following the lighting kits, the offering saw a sharp increase in savings just after the
close of Q2, adding 700,000 kWh in July that is not reflected in this program reporting data. The
Department of Energy recognized the Energy Smart Program as an ENERGY STAR Partner of the Year,
Sustained Excellence, for the third consecutive year for its exemplary commitment and dedication to
energy efficiency.

Performance
Table 4.1
ENERGY SAVINGS (kWh) DEMAND REDUCTION (kW) BUDGET
kWh kW Incentives Incentive % to
. kWh | % I . kW T. % T
Savings Goal 6to Goal Savings arget oto Target Spent Budget Budget
453,279 4,870,449 9.31% 125 1,384 9.00% $123,795 $1,517,071 8.16%
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Retail Lighting & Appliances
Description

The objective of the Retail Lighting and Appliance offering is to increase awareness and sales of efficient
lighting and appliances to ENO’s residential population. The offering will provide customers the
opportunity to purchase a variety of discounted products that are ENERGY STAR qualified or better. The
Energy Smart Online Marketplace features energy efficiency products as discounted prices. This allows
Entergy New Orleans customers to purchase energy efficiency products online and have them shipped
directly to their home.

Highlights

During the first six months of PY12, the Retail Lighting and Appliances offering achieved 5,542,647 in
gross kWh savings, reaching 68.16% of the goal. The offering continues to provide a large portion of
savings for the residential portfolio and continues to be the most cost-effective and visible residential
offering.

Point-of-sale lighting rebates, particularly with standard LEDs, were the main driver of savings at
participating retailers, despite retail-price increases due to supply-chain issues and inflation. Additional
savings came from the Online Marketplace and mail-in appliance rebates for ENERGY STAR certified
refrigerators, window air-conditioning units, pool pumps, dehumidifiers, smart thermostats and heat-
pump water heaters. Big-box stores, including The Home Depot, Costco, Lowe’s and Walmart, all
participated in the point-of-sale offering, with sales at Costco and The Home Depot providing the most
savings. The program team also continued its partnership with more local stores, including The Green
Project and Eddie’s Ace Hardware. Partnerships with local stores are vital to providing access to quality
energy-efficient products to customers who shop locally and to support local businesses.

The Retail Lighting and Appliances field team began using a new tool to report on monthly store visits,
called GoSpotCheck. This tool is an application-based program that allows field staff members to
complete store visit reports from their phones while at the store, including submitting photos and staff
and customer training details. GoSpotCheck has provided substantial time savings, allowing the field
staff to focus more on customer and staff interactions during visits.

Submissions of mail-in appliance rebate applications increased in the first half of PY12 compared to PY11,
despite the lack of availability of product in stores due to supply chain issues at the beginning of the year.
The mail-in appliance rebate offering has been vital to providing customers better access to energy-
efficient products with the increasing cost of goods.

The Online Marketplace continues to play an important role in providing customers access to energy-
efficient products. Manufacturer promotions occurred during the first half of the year, resulting in the sale
of 2,326 smart thermostats. The Online Marketplace combined the program’s incentives for smart
thermostats with manufacturer and retailer discounts during the winter and spring promotional periods,
which allowed customers to purchase deeply discounted Emerson, Nest and Ecobee smart thermostats.
The Earth Day promotion was particularly successful, with more than 1,000 smart thermostats sold in
April. The inclusion of four-pack LED bulbs provided an increase in lighting sales on the Online
Marketplace during the first six months. By layering in additional LED lighting discounts during this period,
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the Online Marketplace sold 3,274 LEDs, 84 advanced power strips and 151 water-saving products
largely as add-on purchases for customers purchasing smart thermostats.

Performance
Table 5.1
ENERGY SAVINGS (kWh) DEMAND REDUCTION (kW) BUDGET
kWh . Incentives Incentive
0, 0, 0,
Savings kWh Goal % to Goal kW Savings kW Target % to Target Spent Budget % to Budget
5,542,647 8,131,626 68.16% 823 1,102 74.68% $455,804 $1,285,720 35.45%
Table 5.2

Retail & Appliance Sales Quantities

PARTICIPATION TYPE

In-Store QTY
Lighting 37,245

Online Marketplace QTY
Advanced Power Strips 84
Smart Thermostats 2,326
Smart Thermostat Accessories 94
Insulation 60
Lighting 3,274
Water Savers 151

Mail-In Rebates QTY
Pool Pump 8
Heat Pump Water Heater 5
Refrigerator 39
Window Ac 24
Water Cooler 1
SMART THERMOSTAT 91
PORTABLE DEHUMIDFIER 8
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Table 5.3
Participating Retailers

SUPPORTED RETAIL PROGRAMS

RETAIL COMPANY ADDRESS
Lighting Appliances

Barto Appliance X 1400 Airline Dr
Costco Wholesale X 3900 Dublin St
Home Depot (Bullard) X X 12300 I-10 Service Rd
Home Depot (Central) X X 1100 S Claiborne Ave
Lowes (Central) X 2501 Elysian Fields Ave
Lowes (Read) X 5770 Read Blvd
Walmart (Tchoupitoulas) X X 1901 Tchoupitoulas St
Walmart (Chef Menteur) X X 4301 Chef Menteur Hwy
Walmart (Behrman) X X 4001 Behrman PI
Walmart Bullard X X 6000 Bullard Ave
The Green Project X 2831 Marais St
Eddie’s Ace Hardware X 4401 Downman Rd
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Multifamily Solutions

Description

This offering targets multifamily property owners (landlords) and managers, as well as apartment
and condo renters. The offerings will address their unique needs through a combination of incentives for
both direct install and prescriptive measures, and through property owner and tenant
education. A property must have a minimum of five units to qualify for Multifamily Solutions. This allows
for the Multifamily Solutions offering to be more focused on the unique needs of owners, managers and
renters of larger buildings.

Highlights

The Multifamily Solutions offering achieved 103,901 in kWh savings, reaching 6.43% of the goal. The
team began working with three properties, totaling 128-units in Q1. In Q2, a 278-unit property was
scheduled in Algiers. The program team will work with trade allies to complete the follow-up measures
identified in the property assessments, which is expected to achieve significantly higher kWh savings in
Q3. Continued outreach will add additional properties in Q3 and Q4 for both direct-install measures and
trade ally-led follow up measures.

Performance

Table 6.1
S:\Yi\{'nhgs kWh Goal % to Goal kW Savings kW Target % to Target In(:SepnetL\/tes Ir;cue;;evte % to Budget
103,901 1,616,270 6.43% 13 470 2.73% $20,602 $359,750 5.73%
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Income-Qualified Weatherization

Description

The Income-Qualified Weatherization offering is designed to offer qualifying customers free energy
efficiency projects ranging from direct install measures, such as LED bulbs and water savings measures,
to demand response enabled smart thermostats and comprehensive envelope measures.

Highlights

The Income-Qualified Weatherization offering achieved 1,190,203 in kWh savings, reaching 64.31% of
the goal. During the first half of the year, the Energy Smart team completed 423 home energy
assessments. The Income-Qualified Weatherization offering generated 30% of kWh savings from direct
install measures at the time of the home energy assessment. Trade allies performed follow up measures
recommended in the home energy assessment report, which include attic insulation, air sealing and duct
sealing. Follow up measures generated the remaining 70% of the kWh savings achieved. This measure
mix allowed the offering to produce an average of 2,098 kWh reduction per customer.

The Income-Qualified Weatherization offering had an opportunity to partner with Vietnamese Initiatives
in Economic Training (VIET) in Q2. The program was able to enroll 34 participants with VIET’s assistance.
In addition, VIET provided translating services to the program to overcome the language barrier. The
program team will look for additional sign-up periods with VIET and other community organizations in the
second half of the year.

Performance

Table 7.1
S;\Yi\;hgs kWh Goal % to Goal kW Savings kW Target % to Target Incsepn;invtes Irécue;:]:te % to Budget
1,190,203 1,850,708 64.31% 1,141 623 183.23% $493,411 $759,461 64.97%
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A/C Solutions

Description

The A/IC Solutions offering provides residential customers with a more comprehensive set of
options to help lower the energy consumption associated with keeping their homes cool and comfortable
in the summer. Customers with functioning air conditioning can improve the efficiency of their units with
the help of a comprehensive air conditioning tune-up or replacement. The offering also includes the
installation of new Demand Response (DR)-enabled smart thermostats. The program works to enhance
the ability within the territory’s HVAC contractor network to provide value-added services to customers.

Highlights

The A/C Solutions offering achieved 696,430 in kWh savings, reaching 29.16% of the goal. The offering
served 1,127 customers. Air conditioner tune-ups provided 45% of the kWh savings, duct sealing
generated 54% and smart thermostats were installed for 10 participating customers. The offering will
continue to utilize targeted marketing for air conditioner tune-ups throughout the second half of the
program year.

Performance
Table 8.1
ENERGY SAVINGS (kWh) DEMAND REDUCTION (kW) BUDGET
kWh . Incentives Incentive
0, 0, 0,
Savings kWh Goal % to Goal kW Savings kW Target % to Target Spent Budget % to Budget
696,430 2,388,674 29.16% 285 687 41.39% $113,657 $439,100 25.88%
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Appliance Recycling & Replacement Pilot

Description

The Appliance Recycling and Replacement Pilot offering will encourage early recycling of qualifying low
efficiency appliances, such as refrigerators and freezers, for residential customers. The pilot will also
offer a refrigerator replacement option for income-qualified residential customers. This new offering will
go beyond federal recycling requirements using environmentally friendly best practices for recycling all
components of each appliance.

Highlights

The Appliance Recycling and Replacement Pilot achieved 65,553 kWh savings this reporting period. The
offering served 59 income-qualified customers with the refrigerator replacement measure, installing a
new ENERGY STAR refrigerator which will reduce appliance electricity consumption. In Q2, the Income-
Qualified Weatherization offering added refrigerator replacement criteria to the home assessment to
identify more qualified customers for this measure. The offering recycled 35 inefficient refrigerators to
remove them from the electric grid permanently. The Program Team partnered with the Department of
Sanitation on Household Hazardous Waste Day, held May 14, 2022. Orleans Parish residents were
invited to drop off hazardous waste materials at the Elysian Fields recycling center. The Program Team
distributed Energy Smart residential offering materials and Appliance Recycling flyer to 680 vehicles. The
team will continue to partner with the Department of Sanitation to add the Appliance Recycling website
link to the City Sanitation website. A bill insert was also designed during this reporting period, to deploy
in Q3 to all residential customers.

Performance
Table 9.2
ENERGY SAVINGS (kWh) DEMAND REDUCTION (kW) ‘ BUDGET
kWh . Incentives Incentive
0, 0, 0,
Savings kWh Goal % to Goal kW Savings kW Target % to Target Spent Budget % to Budget
65,553 1,897,900 3.45% 1.74 233 0.75% $43,699 $220,000 19.86%
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School Kits & Education

Description

The School Kit & Education offering targets 6" and 10" grade school age students in New Orleans to
deliver a hands-on lesson and in-person instruction about energy efficiency concepts. Students are sent
home with a home energy kit, and forms with installation data are returned to the team. School classes
have returned to entirely in-person instruction. During the pandemic, these in-person methods were
swapped with live video conference classes, new material for classroom teachers to add to their own
lessons and an online, asynchronous platform to engage classes in an inter-school competition. These
virtual tools are still available to teachers, however during this reporting period all teachers opted for in-
person lessons.

Highlights

Many of the challenges caused by COVID-19 protocols were relieved in the first half of PY12. Students,
teachers, and Energy Smart instructors were excited to restart in-person sessions for 6th and 10th
graders. All classes in PY12 have been taught in-person for the first time since 2020. Across Orleans
Parish 2,064 students were reached through 82 classes at 16 schools and 2 summer camps. Kits
distributed to the students achieved 405,012 kWh in savings reaching 59.46% of the goal. The complete
list of schools served during this reporting period can be found in appendix A.

The sessions consisted of the following breakdown:

6th Graders:
Session One (1) - Bicycle Energy Generator & Interactive Skit
Session Two (2) - The Energy House Game

10th Graders:
Session One (1) - Energy in Our Own Lives & List Our Stuff
Session Two (2) - Model House of Representatives, Energy Policy Game

Performance
Table 10.1
ENERGY SAVINGS (kWh) DEMAND REDUCTION (kW) BUDGET
kwh ) Incentives Incentive
0, 0, 0,
Savings kWh Goal % to Goal kW Savings kW Target % to Target Spent Budget % to Budget
405,012 681,132 59.46% 58 81 71.94% $54,101 $105,400 51.33%
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Behavioral & Rewards

Description

The Behavioral offering provides customers a Home Energy Report/Scorecard (HERS) through Entergy
New Orleans’ Customer Engagement Portal (CEP). Residential customers will receive a monthly
HER that compares them to similar and efficient households, shows their usage over time, provides tips
for saving energy, rewards them for taking actions and directs them to other program offerings. All
residential customers that have provided email addresses are automatically opted into the offering and
can opt-out at their discretion.

The Rewards offering enables residential customers to sign-up for Rewards through the CEP.
Participants can receive eGift cards from their choice of available retailers for accumulating points for
taking specific actions.

Highlights

The first Home Energy Reports of the year were sent to customers in January and have continued each
consecutive month to present. A total of 246,720 HERs have been delivered to customers year to date.
The HERs includes a dynamic rewards section, which display customer reward balances and market the
program to further incentivize energy-saving actions and customer engagement through the Customer
Engagement Portal (CEP). In addition, the HERs templates were updated to align with the Entergy New
Orleans branding and logo changes.

The team continued to promote the core Energy Smart offerings through a Program Awareness Widget
in the CEP, including Home Performance with ENERGY STAR assessments, the Energy Smart Online
Marketplace, ENERGY STAR appliance rebates, A/C Solutions offering and central air conditioner
rebates. An email marketing campaign was also executed in June to target customers that are eligible to
redeem their rewards and promote the Online Home Assessment tool in the CEP, in order to increase
awareness, drive participation and yield savings.

Performance
Table 11.1
ENERGY SAVINGS (kWh) DEMAND REDUCTION (kW) BUDGET
S;\Ymhgs kWh Goal % to Goal kW Savings kW Target % to Target Incsepnet:]vtes Irécuec:gievte % to Budget
21,700,000

*Behavioral program results are determined and evaluated after completion of the program year.
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EasyCool for Residents
Description

The residential Bring Your Own Thermostat (BYOT) DR offering taps into the existing installed base of
connected thermostats in the ENO territory. Through technical integrations with the leading thermostat
manufacturers in the industry, ENO will have the ability to enroll, monitor, and control connected
thermostats and leverage the enrolled aggregation as a capacity resource for peak demand reduction.
When a DR event is dispatched, targeted devices will experience a temperature adjustment (an “offset”
or “setback”) that will in turn curtail HVAC usage during the peak period.

Highlights

The EasyCool for Residents offering enrolled 1,145 customers during the reporting period. New Orleans
experienced record-breaking heat in the month of June, which resulted in higher electricity demands. The
Program Team dispatched four events in June, detailed in table 13.2. All events included 60 minutes of
pre-cooling by two degrees, followed by increase in set temperature by three degrees. Customers can
“opt-out” of the event at any time by changing the temperature setting on their thermostat. All four events
produced full participation rates between 53-60%. Customers are counted as full participants if they do
not “opt-out” at any point during the event.

Performance
Table 12.1
DEMAND REDUCTION (kW) ENROLLMENT BUDGET PARTICIPATION BUDGET
EASYCOOL
FOR kw | ti | ti | ti | ti
RESIDENTS o ncentives ncentive ncentives ncentive
Savings* kW Target % to Target Spent Budget % to Budget Spent Budget % to Budget
BYOT - 4,032 0.00% $34,529 $70,725 48.82% N/A $126,385 N/A

*Demand Response program results are determined and evaluated after completion of the program year.

Table 12.2
6/9/2022 3:00-6:00 3 55.80%
6/17/2022 3:00-6:00 3 56.80%
6/23/2022 2:00-6:00 4 53.60%
6/24/2022 3:00-5:00 2 59.30%
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Commercial & Industrial Offerings Summary

Table 13.1
OFFERING LSt A v 10 . TAkRV(\B/ET %TO | |NCENTIVES*™ | BUDGET # 10
SAVINGS* | GOAL* GOAL | SAVINGS ) GOAL BUDGET
Small Commercial & |, /59 550 gg39050  16.21% 405.82 1,948  20.83%  $184,549.27  $1,189,931  15.51%

Industrial Solutions

Large Commercial &

: ) 21,426,541 38,041,497 56.32% 4,610.29 6,048 76.23% $1,517,091.22 $4,264,094 35.58%
Industrial Solutions

Publicly Funded

e 5,940,838 3,592,744 165.36% 174.62 498 35.08% $573,221.82 $435,147 131.73%
Institutions
Commercial &
Industrial Construction 399,469 3,172,427 12.59% 95.62 603 15.85% $36,369.22 $418,479 8.69%
Solutions
Large Commercial &
Industrial Demand - - N/A - 3,731 0.00% $3,326 $219,203 1.52%
Response***
EasyCool for _ - N/A - 911 0.00% $925 $32,955 2.81%

Business***

TOTAL | 29,198,227 53,636,918 54.44% 5,286.35 38.48% $2,315,482.80 $6,559,809 35.30%

*Goals are reflective of the revised Energy Smart Implementation Plan PY 10-12 approved 2/13/2020. Summary tables show savings achieved
and incentive spend from 1/1/2022 through 6/30/2022.

**Savings and incentives are reflective of projects that have been completed as well as projects that are being implemented.

***Demand Response program results are determined and evaluated after completion of the program year.
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Small Commercial & Industrial Solutions
Description

The Small Commercial & Industrial Solutions offering provides small businesses (100 kW demand or
less) and other qualified non-residential customers the opportunity to achieve electricity savings through
strategies designed specifically for this sector. This offering helps small business customers analyze
facility energy use and identify energy efficiency improvement projects. Program participants are advised
on applicable offerings through the program as well as financial incentives for eligible efficiency measures
that are installed in their facilities by trade allies.

Highlights

By the end of Q2, the Small Commercial & Industrial offering reached 1,431,380 kWh, 16.21% to goal.
Participation in the Small Commercial & Industrial offering has increased slightly compared to the mid-
year point of PY11. During the first two quarters of PY12, Small C&l customers reported barriers to
participation including inflation-related budget concerns, staffing issues and long lead times for equipment.

The Energy Smart team launched the Step-Down Bonus at the beginning of PY12 in response to
feedback from customers and trade allies. The Step-Down Bonus was designed to allow customers to
‘reserve” increased incentives at the beginning of the year and the bonus would be honored if the project
was completed before the end of PY12. Customers that applied for incentives in Q1 received a 25%
bonus above regular incentive rates and the bonus amount decreased to 15% for applications submitted
and approved in Q2. During Q1, 15 Small Commercial & Industrial projects received the 25% bonus
which provided $10,243 in additional incentives. An additional 15 Small Commercial & Industrial projects
received the 15% Q2 bonus which increased total incentives for these projects by $3,138.

Throughout the first half of PY12 the Energy Smart team has focused on increasing outreach efforts to
raise awareness and increase program participation with Small Commercial & Industrial customers.
Church outreach has been the primary focus of Small Commercial & Industrial outreach efforts
throughout most of the first half of the year. Engaging with leadership at places of worship throughout
Orleans Parish generated eight project applications by the end of Q2 and increased the Small
Commercial & Industrial pipeline by 112,545 kWh. Outreach staff have also directed staff at these places
of worship to the Small Business Online Store and encouraged them to order smart thermostats and
enroll in the EasyCool for Business offering. The Energy Smart team has also suggested that leadership
at these places of worship promote Energy Smart to their congregation to further raise awareness of the
overall Energy Smart portfolio of offerings. In May, the Energy Smart team hired a Small Commercial
Outreach Analyst to further increase outreach efforts for this customer type and to allow for increased
outreach and recruitment efforts for new trade allies.

Performance
e A total of 33 projects were completed during the first half of PY12.

e 90 orders were processed from the Small Business Online Store.
e Small Business Online Store orders achieved 186,833 kWh.

Table 14.1
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ENERGY SAVINGS (kWh) DEMAND REDUCTION (kW) BUDGET

kWh . Incentives Incentive
0, * 0, 0,
Savings* kWh Goal % to Goal kW Savings kW Target % to Target Spent* Budget % to Budget
1,431,380 8,830,250 16.21% 405.82 1,948 20.83% $184,549.27 $1,189,931 15.51%

*Savings and incentives are reflective of projects that have been completed as well as projects that are being implemented.
Chart 14.2

Energy Savings by Measure Type

Prescriptive

= Custom

Chart 14.3

Small Business Online Store by
Measure Type

Small Business Kits
= Lighting
= Non-Lighting
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Large Commercial & Industrial Solutions
Description

The primary objective of the Large Commercial and Industrial Solutions offering is to provide a solution
for larger (greater than 100 kW demand) non-residential customers interested in energy efficiency
through a prescriptive or custom approach. The Large Commercial & Industrial offering is designed to
generate significant energy savings, as well as a longer-term market penetration by nurturing delivery
channels, such as design professionals, distributors, installation contractors and Energy Service
Companies (ESCOSs).

Highlights

At the end of Q2, the Large Commercial & Industrial offering reached 21,426,541 kWh, resulting in a
forecast of 56.32% to goal. Throughout the first two quarters of PY12, the Large Commercial & Industrial
offering saw an increase of 7,554,993 kWh compared to the mid-year point of PY11. The increase in
program participation is due to easing COVID-19 restrictions, increased revenue and the success of the
Step-Down Bonus.

Feedback from trade allies and Large Commercial & Industrial customers indicated that supply chain
issues continued to result in long lead times for ordering equipment. The Step-Down bonus was
implemented at the beginning of PY12 to encourage program participation earlier in the program year
and allow for enough time for equipment to be ordered, delivered, and installed before the end of PY12.
In Q1, 34 Large Commercial & Industrial projects included a 25% bonus which resulted in $107,961 in
additional incentives. Eleven more Large Commercial & Industrial projects received bonus incentives in
Q2 which increased incentives by $16,050.

Recruiting and re-activating existing trade allies and continuing to add and promote non-lighting
measures continues to be a focus for the Large Commercial & Industrial offering. Lighting savings
continue to represent a smaller portion of energy savings for the Large Commercial & Industrial offering
with only 49% of savings coming from lighting measures as opposed to 78% through the first two quarters
of PY11. The Energy Smart team continues to prepare for this program shift to continue by recruiting
more trade allies that specialize in the installation of non-lighting measures such as refrigeration
measures, window film, building automation systems and trade allies that perform retro-commissioning
services. Energy Smart began working on its first commercial insulation project during the first half of the
year and continues to explore non-lighting measures to add to the portfolio.

Performance

e Atotal of 17 projects were completed during the first half of PY12.
e Measure Mix: 49% lighting and 51% non-lighting.

Table 15.1
ENERGY SAVINGS (kWh) DEMAND REDUCTION (kW) BUDGET
kWh . Incentives Incentive
0, * 0, 0,
Savings* kWh Goal % to Goal kW Savings kW Target % to Target Spent* Budget % to Budget
21,426,541 38,041,497 56.32% 4,610.29 6,048 76.23% $1,517,091.22  $4,264,094 35.58%
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*Savings and incentives are reflective of projects that have been completed as well as projects that are being implemented.

Chart 15.2

Energy Savings by Measure Type

5%

m Prescriptive

= Custom

Chart 15.3

Energy Savings by Measure Type

= Lighting
= Non-Lighting
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Publicly Funded Institutions
Description

The Publicly Funded Institutions (PFI)  offering is targeted at local publicly  funded institutions.
The offering assists end-use customers in overcoming barriers that are specific to publicly funded groups.
Through hands-on expertise and consulting, the program benchmarks the institution’s energy use
and identifies aroadmap to success. Customers are given guidance throughout their engagement
with the program.

Highlights

By the end of Q2, the Publicly Funded Institutions offering reached 5,940,838 kWh, resulting in a forecast
of 165.36% to goal. The Publicly Funded Institutions offering continues to perform extremely well with
1,865,446 kWh in additional savings in the pipeline compared to the mid-year point of PY11. Program
partner, Green Coast Enterprises, continues to promote retro-commissioning and BAS projects which
represent a large percentage of overall savings for the Publicly Funded Institutions offering.

In Q1 the City of New Orleans and Delgado both submitted multiple project applications that received the
25% Q1 bonus which increased over Publicly Funded Institutions offering incentives by $49,690. During
Q2 the City of New Orleans, as well as two charter schools, submitted a total of six applications that
resulted in a total Q2 bonus of $15,245. The average Step-Down bonus amount for Publicly Funded
Institutions projects in the first half of the year was $5,903 in additional funding per project.

To meet energy savings goals for the Publicly Funded Institutions offering Energy Smart has identified
several key strategic partnerships that need to be established in order to maximize savings associated
with this customer class. Further coordination is needed with PFI customers including NASA, The
Sewerage & Water Board, the Regional Transit Authority and the City of New Orleans. Energy Smart will
increase PFI outreach to these customers by attending board meetings and coordinating with Entergy
New Orleans to maximize energy savings gained through cooperation with these customers.

Performance

e 2 projects were completed during the first half of PY12.
e Project Type: Both completed projects were BAS projects with incentives covering 100% of
project cost.

Table 16.1
ENERGY SAVINGS (kWh) DEMAND REDUCTION (kW) BUDGET
kWh . Incentives Incentive
0, * 0, 0,
Savings* kWh Goal % to Goal kW Savings kW Target % to Target Spent* Budget % to Budget
5,940,838 3,692,744 165.36% 174.62 498 35.08% $573,221.82 435,147 131.73%

*Savings and incentives are reflective of projects that have been completed as well as projects that are being implemented.
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Commercial & Industrial Construction Solutions
Description

The Commercial & Industrial Construction Solutions (“New Construction”) offering encourages
customers to design and construct higher efficiency facilities than building code or planned designs. This
offering is available to ground-up construction, additions or expansions, building repurposing and
commercial building restorations. The New Construction offering provides incentives for design
assistance, prescriptive measures and custom upgrades tailored to the customer’s building operations.

Highlights

By the end of Q2, the Commercial & Industrial Construction Solutions offering reached 399,469 kWh,
resulting in a forecast of 12.59% to goal. Energy Smart continues to focus on building awareness of the
New Construction offering via direct outreach to construction and architectural firms as well as promoting
the offering through paid media marketing efforts. In addition to direct outreach and marketing efforts the
Energy Smart team is working closely with Entergy’s Region Engineering Department as well as utilizing
Dodge Reports to ensure we are identifying projects eligible for Commercial & Industrial Construction
Solutions incentives early enough in the design process. In Q1, one new construction project received a
Q1 bonus of $3,425 in addition to regular program incentives for lighting and HVAC measures at a
restaurant and pickleball court.

Performance

e One project was completed during the first half of PY12.

Table 17.1
ENERGY SAVINGS (kWh) DEMAND REDUCTION (kW) BUDGET
kWh . Incentives Incentive
) kWh | % | kw * kw T % to T %to B
Savings* Goal o to Goa Savings arget o to Target Spent* Budget % to Budget
399,469 3,172,427 12.59% 95.62 603 15.85% $36,369.22 $418,479 8.69%

*Savings and incentives are reflective of projects that have been completed as well as projects that are being implemented.
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Large Commercial & Industrial Demand Response
Description

The Large Commercial & Industrial Demand Response (DR) offering launched with an objective to secure
a total of 9.3 megawatts (MW) of commercial demand shed over term of the program cycle. Large
commercial customers (exceeding 100kW peak demand) are being recruited and enrolled for an
automated turn-key DR solution.

An advanced software platform, Concerto®, was deployed for dispatch, control and optimization of all
DR resources enrolled in the offering. Concerto is utilized to advance goals of maximizing customer
satisfaction for participants in the offering while being adaptable to new and changing technologies that
can provide flexibility and reliability, such as batteries, electric vehicles and distributed solar.

Highlights

The Program Team conducted 22 site surveys including hospitals, secondary schools, commercial office
space, university, and industrial sites totaling 5.6 MW. The offering includes 12 enrolled customers
totaling 2,208 kW. There are four projects in the installation and testing phase totaling 851 kW.

An effort to integrate with Entergy electrical meters has been completed. Integration allows Concerto® to
produce same day consumption and demand baselines to monitor customer performance in the Large
C&l DR offering. Daily monitoring allows the customer, and in turn the Program Team, to maximize
energy savings.

In addition to directly targeting customers, the outreach team is educating controls contractors on
program benefits for both the controls company, and their customers. Honeywell has joined local industry
organizations to further conduct outreach and promote the multiple benefits of program participation in
Energy Smart and the Large C&I DR offering.

Performance
Table 18.1
kW Savings* kW Target % to Target IncST)r;tri]\t/es Iré%%n;‘ia\;e % to Budget
3,731 0.00% $3,326 $219,203 1.52%

*Demand Response program results are determined and evaluated after completion of the program year.
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EasyCool for Business
Description

The EasyCool for Business offering is a Bring Your Own Thermostat (BYOT) demand response offering
that leverages the built-in capabilities of many connected thermostats to slightly adjust the HVAC
temperature setbacks of enrolled customers’ thermostats. In response to a peak load event called in
advance by Entergy New Orleans, participants’ thermostats will be adjusted during the peak event, and
in the aggregate will shave load peaks during periods where generation and transmission capacity is
stressed. Small businesses participating in the offering will receive an incentive upon enrollment, as well
as an additional annual incentive upon confirmation of ongoing involvement.

Highlights

The Energy Smart team focused on raising awareness of the EasyCool for Business offering by
performing direct outreach to eligible customers and encouraging ordering a qualified thermostat from
the Small Business Online Store. Customers that ordered a smart thermostat or included a smart
thermostat measure on a prescriptive project application were contacted directly to promote enrolling in
the EasyCool for Business offering. By the end of Q2, 32 small business customers had enrolled in the
EasyCool for Business offering which brought the offering to 9.22% of the PY12 enrollment goal.

Energy Smart ran four demand response events during the second quarter of PY12. Events were held
on June 9, June 17, June 23 and June 24 and event duration lasted between 2 and 4 hours per event.

Performance
Table 19.1
DEMAND REDUCTION (kW) ENROLLMENT BUDGET PARTICIPATION BUDGET
k_W kw % to Target Incentives  Incentive % to Incentives  Incentive % to
Savings*  Target Spent Budget Budget Spent Budget Budget
910 0.00% $925 $8,675 10.66% - $24,280 0.00%

*Demand Response program results are determined and evaluated after completion of the program year.

ENERGY SMART PROGRAM MIDYEAR REPORT — PROGRAM YEAR 12 34



MARKETING, OUTREACH
& ENGAGEMENT




Marketing, Outreach & Engagement
Residential Marketing and Outreach

Program Year 12 kicked off with the Home Fithess campaign. The campaign targeted residential
customers who had not participated in the following offerings: Home Performance with ENERGY STAR®
(HPWES), Income-Qualified Weatherization (IQW) or A/C Tune-Up. The first email was sent to 12,411
customers on January 28, with a second email sent on February 4 to customers who did not open (DNO)
the first email. Google search and Facebook ads launched on February 2 with Google display ads
launching a week later, on February 9. On February 22 and March 1, respectively, second lead generation
and DNO emails were deployed to the remaining customers who had not participated in the HPWES,
IQW or A/C Tune-Up offerings. Other assets of the Home Fithess campaign were also launched, which
included streaming radio ads on Pandora and Spotify, a digital ad and a print ad in the Gambit March
Home insert on March 1, 2022.

Table 20.1: Home Fitness Campaign Results

EMAIL NAME IN-MARKET DATE IMPRESSIONS/ | AUDIENCE REACH! OPEN cLicks THROUGH
RATE
Email 1 — Lead Gen January 28, 2022 12,411 1,335 11.1% 72 5.4%
Google Search February 2-March 16, 2022 4,141 N/A N/A 224 5.41%
Facebook February 2-March 16, 2022 102,978 N/A N/A 949 0.62%
Email 1 - DNO February 4, 2022 10,791 665 6.2% 50 7.5%
Google Display February 9-March 16, 2022 384.498 N/A N/A 289 0.08%
Email 2 - Lead Gen February 22, 2022 7,351 674 9.5% 26 3.9%
Email 2 - DNO March 1, 2022 6,495 319 4.9% 27 8.5%
Spotify March 1-24, 2022 66,486 48,973 N/A 135 0.20%
Pandora March 1-24, 2022 69,540 31,059 N/A 176 0.27%
Gambit Weekly Print Ad March 1, 2022 73,000 N/A N/A N/A N/A
Gambit Weekly Digital Ad March 1-31, 2022 55,000 N/A N/A 134 0.24%

Every month, the Energy Smart team creates an article for the monthly Circuit newsletter and a
corresponding social media post to increase awareness and promote program participation.

On February 2, February 23 and March 9, the Energy Smart team mailed letters to customers who had
a DLC switch installed on their central air conditioner. The letter let customers know that the Energy
Smart team would visit their home in the next two weeks to remove the switch. Customers were also told
how to enroll in the EasyCool offering using their existing smart thermostats and all the ways they could
purchase a smart thermostat if their home did not have one installed.

On March 3, the Energy Smart team launched the Q1 Trade Ally Newsletter. The newsletter included
information on the trade ally tiering system, badge ordering information and upcoming trainings. The team
sent the newsletter to 75 trade ally contacts.
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In March and June, the team sent customer satisfaction survey emails to customers who had recently
participated in the Energy Smart program. The results of the surveys will be discussed in the Residential
Customer Satisfaction section below.

To address customer concerns about higher bills early in the new year, the team developed a High
Energy User campaign. The campaign targeted customers whose January 2022 bill increased at least
50% over their 2021 November and December average spend and individuals whose bill doubled year
over year. The team sent the first email to 26,167 customers on April 4. A week later, two emails were
sent to customers who did not open the initial email and to customers who opened the email but did not
click (DNC) the call to action in the email. On April 13, a direct mail postcard was sent to 31,997 customers.

Table 20.2: High Energy User Campaign Results

CLICK-
IMPRESSIONS/ | AUDIENCE REACH/ OPEN
EMAIL NAME IN-MARKET DATE SENDS OPENS RATE CLICKS THSAO_IEJEGH

Email - Lead Gen April 4, 2022 26,167 2,907 11.5% 188 6.5%
Email — DNO April 11, 2022 3,247 183 5.7% 5 2.7%

Email — DNC April 11, 2022 2,212 1,004 45.4% 23 2.3%

Direct Mail Postcard April 13, 2022 31,997 N/A N/A N/A N/A

In conjunction with the plan to reach customers with higher utility bills, the Energy Smart team produced
a Home Performance with ENERGY STAR bill insert. The two-sided bill insert showcased the benefits of
the HPWES offering and was sent to 110,000 customers between March 3 and April 1.

In May, the Spring into Energy Savings campaign focused on the Home Performance with ENERGY
STAR offering and its potential customer savings. The campaign encouraged customers to sign up for a
home assessment and receive no-cost energy-efficient products valued up to $300. The campaign
targeted a list of 54,190 customers who had not previously participated in either the HPWES offering or
Income-Qualified Weatherization offering. A Google search campaign was in market from May 4-31 to
increase awareness of the HPWES offering and its benefits.

Table 20.3: Spring into Energy Savings Campaign Results

CLICK-
IN-MARKET IMPRESSIONS/ AUDIENCE REACH/
CHANNEL DATE SENDS OPENS CLICKS THROUGH
RATE
Email — Lead Gen May 2, 2022 54,190 6,937 13.1% 421 6.1%
Email - DNO May 9, 2022 46,169 4,635 10.1% 362 7.8%
Google Search May 4-31, 2022 1,222 N/A N/A 93 7.6%

On May 5, the Department of Energy announced that the Energy Smart program won the 2022 ENERGY
STAR® Partner of the Year Award—Sustained Excellence for the third consecutive year. The Energy
Smart program was recognized for its efforts to advance innovations in residential energy efficiency
programs and technologies to improve the affordability of home energy upgrades for diverse households
through Home Performance with ENERGY STAR. The Energy Smart team worked collaboratively with
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Entergy New Orleans communications team in developing the news release that ran on the Entergy New
Orleans website. The ENERGY STAR Partner of the Year news release posted on May 5.

On May 11, the team sent a save-the-date email to 16 trade allies for the May 18 ‘HVAC Technology and
Attic Air Sealing’ webinar.

On May 17, the Q2 Trade Ally newsletter was sent to 16 trade allies. The newsletter included information
about the program’s progress to its goals, the May 18 webinar, a recording from the March 22 webinar
and the upcoming Q3 Trade Ally Advisory Group meeting.

On May 18, the Energy Smart team launched the A/C Tune-Up Customer Reach Back campaign. The
campaign targeted customers who participated in the A/C Tune-Up offering previously but had not
completed an A/C tune-up in the past two years. The campaign included a lead generation email, a DNO
email and a direct mail postcard.

Table 20.4: A/C Tune-Up Customer Reach Back Campaign Results

CLICK-
IMPRESSIONS/  AUDIENCE REACH/ OPEN
CHANNEL IN-MARKET DATE SENDS OPENS RATE CLICKS THROUGH
RATE
Email — Lead Gen May 18, 2022 380 67 17.73% 13 19.40%
Email - DNO May 25, 2022 316 26 8.25% 5 19.23%
Direct Mail Postcard May 24, 2022 555 N/A N/A N/A N/A

On June 2, the Energy Smart team mailed a kit with eight LEDs to promote energy savings and outdoor
lighting safety to 1,200 customers in underserved areas.

On June 15, the Keep Your Cool campaign kicked off. The campaign focuses on the HPWES and A/C
Solutions offerings and the benefits of a no-cost assessment and a more efficient cooling system. The
campaign urged customers to sign up for a home assessment and receive no-cost energy-efficient
products. The campaign also encouraged customers to sign up for an A/C tune-up and earn up to a $150
instant rebate. The campaign list targeted 18,898 customers who had not had an A/C tune-up. On June
22, a DNO email was sent to customers who did not open the initial email. Other tactics in the campaign
that launched on June 15 include Google search and display ads and Facebook ads.

Table 20.5: Keep Your Cool Campaign Results*

CLICK-
IMPRESSIONS/ AUDIENCE OPEN
EMAIL NAME IN-MARKET DATE SENDS REACH/ OPENS RATE CLICKS THRRA%EJEGH

Email 1 - Lead Gen June 15, 2022 18,898 3,551 18.9% 187 5.3%
Google Search June 15-September 30, 2022 1,869 N/A N/A 269 14.39%
Google Display June 15-September 30, 2022 84,973 N/A N/A 970 1.14%

Facebook June 15-September 30, 2022 16,525 N/A N/A 407 1.32%
Email 1 - DNO June 22, 2022 15,303 1,678 11.0% 146 8.7%

*Data as of July 5, 2022.
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In June, the Energy Smart team produced an A/C Tune-Up bill insert. The two-sided bill insert showcased
the benefits of an A/C tune-up and was sent to 1110,000 customers between June 10 and July 13.

On June 28, the team launched two MyEntergy emails. The target audience was customers who were
registered on the MyEntergy portal. One email targeted customers who had taken their online
assessment and the other targeted customers who had not yet taken their online assessment. The emails
detailed the benefits of taking energy-saving actions in the MyEntergy portal.

Table: 20.6 Residential & Trade Ally Emails

EMAIL NAME DATE SENT OPENS OPEN RATE | CLICKS TI—?I;(I)CUKC;H
RATE
Online Marketplace Customer Survey January 6, 2022 85 20 23.53% 4 20.00%
HPWES Customer Survey January 6, 2022 66 28 42.42% 9 32.14%
Light Up Night EE Kits Customer Survey January 6, 2022 3,629 928 25.93% 85 9.16%
A/C Tune-Up Customer Survey January 6, 2022 101 38 38.00% 10 26.32%
IQW Customer Survey January 6, 2022 69 34 50.00% 14 41.18%
EE Kits Customer Survey January 13, 2022 85 34 40.00% 10 29.41%
Online Markﬁ;ﬁi'gggtﬁ)hr:pé’ri:‘ogr February 15, 2022 3,334 1,285 38.68% 0 0.00%
Q1 2022 TA Newsletter March 3, 2022 75 17 23.61% 2 11.77%
IQW Customer Survey March 3, 2022 98 26 27.96% 6 23.08%
A/C Tune-Up Customer Survey March 3, 2022 40 12 30.00% 5 41.67%
HPwWES Customer Survey March 3, 2022 42 11 26.19% 6 54.55%
Online Marketplace Customer Survey March 3, 2022 179 56 31.82% 12 21.43%
EE Kits Customer Survey March 15, 2022 60 17 28.81% 4 23.53%
Save the Date: TA May 18 Training May 11, 2022 28 15 55.56% 2 13.33%
Q2 2022 TA Newsletter - May 2022 May 17, 2022 27 15 55.56% 4 26.67%
HPwWES Customer Survey June 21, 2022 93 43 46.74% 15 34.88%
EE Kits Customer Survey June 21, 2022 226 104 46.22% 14 13.46%
A/C Tune-Up Customer Survey June 21, 2022 124 50 40.32% 10 20.00%
IQW Customer Survey June 21, 2022 116 49 43.75% 13 26.53%
Online Marketplace Customer Survey June 21, 2022 820 263 32.11% 43 16.35%
My Rewards r(gf)sgjnrl‘if; Engagement | June 28, 2022 30,049 5,458 18.19% 497 9.11%
My Rewards (C“S,jg:?;; Eﬂggg:nmqgm June 28, 2022 345 92 26.82% 9 9.78%

Table 20.7: Circuit Newsletter Metrics

CLICK-
SCHEDULED CLICK-TO- OPEN UNIQUE UNIQUE
DATE THR H
RECIPIENTS OIS RATE OPENS CLICKS R ETUEG
1/20/22 69,502 35.86% 3.4% 24,823 847 1.22%
317122 71,729 47.00% 2.1% 33,594 700 0.98%

ENERGY SMART PROGRAM MIDYEAR REPORT — PROGRAM YEAR 12 39



4/21/22 73,219 37.70% 2.0% 27,794 547 0.75%
5/19/22 73,823 47.91% 2.7% 35,366 943 1.28%

6/23/22 85,877 30.40% 2.7% 26,000 692 0.81%

Appliance Replacement and Recycling

The Energy Smart team supported the appliance recycling offering with a media mix of paid
search, digital display and an email campaign running January 1 through April 19. The Energy
Smart team attended Hazard Waste Day on May 14 and distributed over 600 appliance
recycling rack cards to residents that were participating in this event. In addition, the Energy
Smart team contacted Tulane Sustainability Department to have the appliance recycling
offering included in the New Orleans Recycling Guide provided on the Department of
Sanitation website.

Table 20.8: Appliance Recycling Metrics

CLICK-
IMPRESSIONS/ AUDIENCE OPEN

Paid Search January 1 — April 19, 2022 10,714 N/A N/A 918
Digital Display January 1 — April 19, 2022 248,410 N/A N/A 6,799 2.7%
Email April 19 72,842 11,881 16.3% 152 2%

Energy Smart Online Marketplace

During the first half of the year, the team promoted the Energy Smart Online Marketplace by using email
marketing, Facebook ads, Google Search ads, homepage online store banners and a postcard. These
tactics were used to create awareness for marketplace offerings, promotions and the duration of the
promotions.

Email marketing was used for each campaign. It included a lead-generation email, which first notified
customers of marketplace promotions and their timeframes. Remarketing emails were used as reminders
for customers to act on the promotion before it ended. On average, the team saw about a 93% increase
in orders after remarketing emails were sent. Facebook ads were used separately for two campaigns.
On average, the ads brought in more than 300 new users during their short runtimes. Google Shopping
Ads have also been an ongoing tactic. So far this year, Google ads have yielded a 9.6% conversion rate
on the marketplace. Marketplace discounts were also promoted via homepage online store banners. For
each promotion, a homepage banner was created and added to the homepage of the marketplace. The
banners included imagery pertaining to the discount, a message on the promotion and its duration. In the
month of June, a direct-mail postcard was used to promote a Google smart thermaostat promotion. On
this postcard, the team included a vanity URL link and QR code for easy access to the marketplace
website. Within a week, the postcard provided a 12.5% conversion rate.
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By the end of Q2, the online marketplace reached 59% of the annual thermostat goal (3,000 thermostats)
and 68% of the annual LED goal (3,700 LEDs). The Google Nest Thermostat was the most popular
product, with more than 2,000 sold. The Sensi smart thermostat was the second most popular with more
than 500 sold. Overall, the marketplace achieved a 7.5% conversion-rate average.

Table 20.9: Online Marketplace Promotions

PROMOTION NAME RUN DATES PRODUCTS PROMOTED
Simple Conserve Specialty LEDs, Google Nest Thermostat, Google
Valentine’s Day February 9-25, 2022 Nest Learning Thermostat, Emerson Sensi, Emerson Sensi Touch

Simply Conserve Flood LEDs, Google Nest Learning Thermostat,
Google Nest Thermostat, ecobee3 lite smart thermostat, ecobee

Earth Day April 4-30, 2022 SmartThermostat with voice control, Emerson Sensi, Emerson Sensi
Touch
Simply Conserve Standard LEDs, Google Nest Learning Thermostat,
Memorial Day May 13-23, 2022 Google Nest Thermostat, ecobee SmartThermostat with voice control,

ecobee3d lite smart thermostat, Emerson Sensi, Emerson Sensi Touch

Emerson Sensi Touch in silver, Emerson Sensi, Google Nest
Summer Campaign June 15-July 6, 2022 Thermostat, Google Nest Learning Thermostat, ecobee3 lite smart
thermostat, ecobee SmartThermostat with voice control

Table 20.10: Online Marketplace Emails

CLICK-

EMAIL NAME DATE SENT OPEN RATE CLICKS THROUGH
RATE

Valentine’s Day Pr%";f]e‘r;ﬁg‘g February 9, 2022 56,488 4,792 8.52% 323 6.74%
Valentine’s Day Promo — Remarketing | February 16, 2022 55,860 5,142 9.21% 443 8.62%
Earth Day Promo — Lead Generation April 7, 2022 73,183 6,942 9.51% 629 9.06%
Earth Day Promo — Remarketing 1 April 13, 2022 72,314 7,153 9.90% 671 9.38%

Earth Day Promo — Remarketing 2 April 20, 2022 45,154 4,328 9.59% 486 11.23%
Memorial Day Promo - Lead Ge(';eTr\i‘,t\i/‘z:”) May 13, 2022 69,037 6,508 9.45% 233 3.53%
Memorial Day Promo - Lead Geg‘:git‘ijoz May 19, 2022 18,892 1,600 8.48% 134 8.38%
Memorial Day Promo - Lead Geg‘:ﬂjog May 19, 2022 17,951 1,486 8.28% 97 6.53%
Memorial Day Promo - Lead Geg‘:g":f:)og May 19, 2022 32,704 2,947 9.02% 240 8.14%
Memorial Day Promo — Remarketing May 23, 2022 68,254 6,684 9.80% 529 7.91%
Summer Promo- Lead Generation June 15, 2022 68,769 5,777 8.40% 376 6.50%
Summer Promo — Remarketing 1 June 30, 2022 35,013 4,727 13.50% 246 5.20%
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Marketing Collateral
e General Energy Smart Overview Brochure.
e General Energy Smart Overview Brochure (Spanish).
e General Energy Smart Handout.
e Residential Customer Authorization Form.
e Rebate Forms.
o A/C Tune-Up Rebate Form.
Central A/C Rebate Form.
Duct Efficiency Improvement Rebate Form.
HPwWES and MF Attic Insulation and Air Infiltration Reeducation Rebate Form.
IQW Attic Insulation and Air Infiltration Reeducation Rebate Form.
IQW Duct Efficiency Improvement Rebate Form.
Dehumidifier Rebate Form.
Heat Pump Water Heater Rebate Form.
Pool Pump Rebate Form.
Refrigerator Rebate Form.
Smart Thermostat Rebate Form.
Trade Ally Smart Thermostat Rebate Form.
Water Cooler Rebate Form.
o Window A/C Rebate Form.
e Customer Satisfaction Surveys.
o Home Performance with ENERGY STAR Satisfaction Survey.
o Income-Qualified Weatherization Satisfaction Survey.
o AJC Tune-Up Satisfaction Survey.
o Energy Smart Online Marketplace Satisfaction Survey.
o Energy Efficiency Kits Satisfaction Survey.
e Sensi Smart Thermostat Leave Behind.
o HPwES Contractor Agreement.
e HPWES and IQW Sorry We Missed You Door Hanger.
e Multifamily Sorry We Missed You Door Hanger.
e Multifamily Broken Item Leave Behind.
e Multifamily Landlord Permission Form.
e Multifamily Direct Install Service Agreement.
e Multifamily Program Sell Sheet.
e Multifamily Tenant Leave Behind.
e Multifamily Tenant Notification Flyer.
¢ Retail Employee Education Flyer.
e Four-Pack LED Bulb Giveaway Label.
o Energy Efficiency Kit Label.
o Energy Efficiency Kit Insert.
e Smart Thermostat Rebate Landing Page.
e Dehumidifier Rebate Landing Page.
o \Water Cooler Rebate Landing Page.
o Trade Ally Rebate Forms Landing Page.
e HERSs Reports.
e CEP Widget.

O O O O O O O O O O O O
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e Vehicle Magnet.
e Point of Purchase Signhage.
e Appliance Recycling rack card

Marketing Tactics
e Home Fitness Campaign Materials.
o Circuit E-Newsletters Content.
e EasyCool Switch Removal Letter and Envelope.
e Trade Ally Emails
o Q1 Newsletter.
e High Energy User Campaign Materials.
o Home Performance with ENERGY STAR® Bill Insert
e Spring into Energy Savings Campaign Materials.
e Trade Ally Emails
o Save the Date.
o Q2 Newsletter.
e A/C Tune-Up Customer Reach Back Campaign Materials.
e LED Kit Materials.
e A/C Tune-Up Bill Insert.
e Keep Your Cool Campaign Materials.
e My Rewards Emails.
e Online Marketplace Promotions.
o Valentine’s Day Promotion Materials.
o Earth Day Promotion Materials.
o Memorial Day Promotion Materials.
o Summer Promotion Materials.
o Postcard (Google Promotion Only).
e Appliance Recycling Campaign
o Paid search
o Digital display
o Emalil

Community Outreach

In January COVID-19 restrictions subsided, which allowed in-person gatherings to resume. The
community outreach strategy included attending live meetings run by community groups, offering
additional job training opportunities, inviting community members to monthly Energy Smart-hosted virtual
briefings about the program, and in-person tabling events. In addition to tabling, the Program Team
offered flexible content options to community groups, ranging from five-minute briefings to 60-minute
energy efficiency lessons. During this period, community outreach was conducted over 47 event days, to
gain visibility with up to 5,076 community members.

Eleven outreach events at public buildings reached a combined 2,023 customers. Event locations

included Eastbank and Westbank Entergy Customer Care Centers, New Orleans City Hall, Hazardous
Waste Day at the Transfer Station on Elysian Fields Avenue.

ENERGY SMART PROGRAM MIDYEAR REPORT — PROGRAM YEAR 12 43



Two nonprofits and community groups hosted Energy Smart community outreach staff to present to
meetings. These groups included The New Orleans Chamber of Commerce Power Hour, and Ephesus
SDA Church.

As in previous years, neighborhood associations invited Energy Smart to their regular meetings to provide
a five to 15-minute briefing. These presentations included three neighborhood associations also hosted
a presentation, including Hoffman Triangle, East New Orleans Neighborhood Advisory Committee
(ENONAC) and Viet.

Two community groups, Jane’s Place and Central Circle, met periodically, but invited new people to show
up at each event. Energy Smart was able to extend the program’s reach to new community members by
returning to these groups each month, much the same way new students are seen each year in school
classes, but via the same teacher.

Continuing job training opportunities allowed community outreach to go in-depth with students. Quarterly,
at Louisiana Green Corps, Energy Smart staff taught opportunity youth professional energy efficiency
skills. The classes included at-home activities to practice home energy assessments and content about
green job opportunities.

The team continued to offer ‘Power Trip: Your Journey to Energy Efficiency.” Community members were
invited to attend a 30-minute webinar on the Energy Smart program, followed by a question-and-answer
session with an energy expert that provided individuals with information specifically for their home energy
needs. In PY12, the team expanded marketing efforts to generate greater awareness of Power Trip and
boosted attendance to reach 22 participants.

Commercial Marketing and Outreach
Marketing

Marketing and outreach efforts during the first half of PY12 focused on generating awareness of the
commercial offerings and driving participation in the program. The Energy Smart team accomplished this
by implementing the strategy and tactics outlined in the 2022 marketing plan and growing the outreach
program staff to focus on direct customer outreach to large and small commercial accounts. Listed below
are the marketing initiatives implemented in the first half of PY12:
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o Rebrand of Energy Smart website and linked collateral with the new Entergy logo.

e Launched eight advertising campaigns.

e Loews Hotel case study.

e Step-Down Bonus press release.

o Earth Day media interview on WDSU.

e Earned media articles in 3 publications.

e Finalized the trade ally recruitment video for a Q3 launch.

o Developed a customer leave behind with contacts for all the lighting and non-lighting tiered C&I trade
allies.

e Finalized a general Energy Smart program overview with both commercial and residential offerings.

e Refreshed landing pages and collateral with the new incentive cap infographic.

e Partnered with New Orleans Chamber of Commerce as a new member benefit provider for free
products from the small business online store and free energy evaluations.

The following advertising campaigns were launched throughout the first half of PY12.

e Step-Down Bonus

o Social
o Digital Display
o Print
o Emalil
o Radio
o Earned
e EasyCool for Business
o Social
o Digital Display
o Emalil
e President’s Day
o Social
o Emalil
e Earth Day
o Social
o Emalil
e Memorial Day
o Social
o Emalil
e New Incentive Cap
o Emalil

e Ways for Commercial Businesses to Get Summer Ready
o Y. page article in The Advocate
o One day homepage takeover on NOLA.com
o Posts on NOLA.com social page
o Three in-story ad units messaging Step-Down Bonus
e Chamber of Commerce New Member Offering
o Logo on Chamber of Commerce website that redirects to new member offering on the
Energy Smart website
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o Chamber of Commerce e-newsletter
o Printed flier in Chamber of Commerce new member kit

Campaign Highlights

The Step-Down Bonus: Launched January 25. Media support includes a mix of print, social, digital
display, :30 radio, email and earned media from four media outlets. The business landing pages were
updated with Step-Down Bonus content and updated combined calculator. By the end of Q2, the program
received 117 application submissions which was up 46 applications over the same time period for PY11.

EasyCool for Business: Launched March 9 with an email campaign targeting small business customers,
followed with a flighted paid media schedule of social and digital display ending May 31. The campaign
resulted in driving 568 new users to the EasyCool for Business landing page and generating X of
enrollments

President’s Day: Launched February 18 on social media followed by an email on February 21 targeting
small commercial customers. The promotion messaged deals on smart thermostats available on the
Small Business Online Store and resulted in 39 smart thermostats being ordered during the 4-day promo
period. The promotion generated 28 total orders, a 460% increase from the month prior and drove 468
new users to the online marketplace, a 117% increase from the month prior. Social ads generated 24%
of the traffic to the store.

Earth Day: Launched April 18 targeting small commercial customers. The promotion messaged free
productions available on the Small Business Online Store. The campaign resulted in 33 total orders, a
371% increase over March with 82% of those orders including a smart thermostat. Social ads drove 22%
of the traffic to the store and email drove 18%.

Memorial Day: Launched May 26 and ran through June 2 targeting small commercial customers. The
promotion messaged deals on smart thermostats on the Small Business Online Store. The campaign
resulted in 18 total orders, a 45% decrease vs. April orders. The campaign drove 348 new users to the
online marketplace. Social ads drove 28% of the traffic to the store and email drove 11%.

New C&l Incentive Caps: Launched June 22 with an email campaign targeting all commercial contacts.
Creative development of print, social, digital, radio and earned media started in late June with an
expected July launch date and will run through Q3. The website was updated with a new incentive cap
infographic as well as some collateral.

Ways for Commercial Businesses to Get Summer Ready: Launched June 19 and is the programs first
sponsored content media buy. The campaign included ¥4 page article on NOLA.com and print story in
The Advocate, homepage takeover on NOLA.com, social posts about the article on NOLA.com and in-
article digital ads messaging Step-Down Bonus. Preliminary reporting cited the article being viewed 404
times. The article promotion from NOLA.com drove 149 clicks to the article and the social posts on
NOLA.com Facebook page generated 429 engagements.
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Chamber of Commerce New Member Benefit Provider: Launched June 1 and is a new partnership with
the Chamber of Commerce. The Energy Smart team met with the Chamber in March to discuss tactics
to increase awareness of the programs buisness offerings beyond the usual Chamber member meetings
and the idea of Energy Smart being a new Chamber member service provider was initiated. The offering
to Chamber members is the programs standard discounts on products from the Small Business Online
Store and a free energy evalution from an Energy Smart energy advisor. The Chamber introduced the
program as member provider in an email. The Chamber will send a pdf of this offering to new members
in their new member kit and the Energy Smart logo will be placed on the Chamber’'s member benefits
landing page which will redirect members to the offering on the Energy Smart website.

Marketing Collateral/Assets

e Rebranded Energy Smart websiteCase studies

o New customer incentive cap infographic

o C&I program overviews

General commercial and industrial offering

Small Business Solutions

Benchmarking

New Construction

Small Business Direct Install

EasyCool for Business OLM inserts

Lighting and non-Lighting tiered trade ally customer leave behind
e General Energy Smart program overview

¢ Digital display ads

e Social media ads

e Printads

e Radio ad

e Small Business Online Store

e Small Business Offering for Chamber of Commerce Members

O O O 0O O O O

Marketing Tactics

e Step-Down Bonus print ad

e Step-Down Bonus :30 radio

e Step-Down Bonus social

e Step-Down Bonus digital display

e Step-Down Bonus earned media

e Step-Down Bonus email

e EasyCool for Business email

e EasyCool for Business social

o EasyCool for Business digital display
e President’s Day email

e President’s Day social

e Earth Day email

e Earth Day social

e Earth Day media interview on WDSU
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e Memorial Day email

e Memorial Day social

e Ones to Watch in Energy earned media with City Business Journal

¢ New Incentive Cap email

e "4 page article “Energy Smart Offers Ways for Commercial Businesses to Get Summer Ready
e Lighting and non-Lighting tiered trade ally customer leave behind

e New member benefit provider with Chamber of Commerce

e Small Business Offering for Chamber of Commerce Members

e General Energy Smart program overview

Table 20.1: C&I Eblasts & Newsletters

NAME DATE SENT OPEN RATE CTR
SMALL BUSINESS EASYCOOL . .
SURVEY January 14 50% 0%
TRADE ALLY KICK-OFF AND . .
AWARDS CEREMONY January 20 53.4% 15.9%
STEP-DOWN BONUS — C&I LIST January 25 28.4% 1.4%
STEP-DOWN BONUS — FACILITY . .
DIRECTOR LIST January 25 28.4% 1.4%
TRADE ALLY KICK-OFF AND AWARD . )
CEREMONY EMAIL #2 el A .
STEP-DOWN BONUS — C&I LIST February 15 28.7% 1.5%
STEP-DOWN BONUS — FACILITY . .
DIRECTOR LIST February 15 17.7% 6.2%
PRESIDENT’S DAY PROMO February 21 30.5% 1.6%
Q1 TRADE ALLY NEWSLETTER February 22 36.8% 1.3%
EASYCOOL FOR BUSINESS March 9 31.5% 1.7%
STEP-DOWN BONUS — C&I LIST March 14 30.8% 7%
STEP-DOWN BONUS — FACILITY . .
DIRECTOR LIST March 14 17.5% 1.4%
STEP-DOWN BONUS — TA LIST March 14 40% 6.7%
Q2 STEP-DOWN BONUS — C&I LIST April 13 35.6% 1.0%
Q2 STEP-DOWN BONUS — TA LIST April 13 39.5% 1.4%
EARTH DAY PROMO April 19 29.5% 9%
Q2 TRADE ALLY NEWSLETTER May 6 45.1% 1.2%
Q2 STEP-DOWN BONUS — C&I LIST May 24 38% 1%
STEP-DOWN BONSU — TA LIST May 24 39% 1.2%
MEMORIAL DAY PROMO May 26 33.8% 8%
INCREASED INCENTIVE CAPS _Llchl June 22 41.3% 1%
INCREASED INCENTIVE CAPS [lTs/? June 22 40.6% 150
INCREASED INCENTIVE CAPS — . .
FACILITY DIRECTOR LIST e 27 2 e
INCREASED INCENTIVE CAPS — June 30 33.2% 1.9%
LEADS LIST
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Table 20.2: C&I Radio Advertising

STATION MESSAGE FLIGHT DATES
WBOK 1230 AM | Step-Down Bonus April 11 — May 8 80
WBOK 1230 AM | Step-Down Bonus May 16 - 29 50

Table 20.3: C&I Print Advertising

CHANNEL MESSAGE IMPRESSIONS
CITY BUSINESS
JOURNAL Step-Down Bonus Half Page May 6 15,000

Energy Smart Offers Ways to Get Your Business

1,
THE ADVOCATE Summer Ready Article Y4 page June 19 N/A
Table 20.4: C&l Digital Advertising
LANDING
CHANNEL MESSAGE DATE IMPRESSIONS CLICKS PAGE
VIEWES
FACEBOOK President’'s Day February 23 12,833 217 99
FACEBOOK Step-Down Bonus March 17-May 31, 177,284 1047 21
FACEBOOK EasyCool for Business April 1-May 31 39210 138 17
FACEBOOK Earth Day April 18-29 14,957 140 82
FACEBOOK Memorial Day May 26-June 2 21,979 197 124
PROGRAMATIC DISPLAY Step-Down Bonus March 1-May 31 533,249 792 N/A
PROGRAMATIC DISPLAY EasyCool for Business March 1-May 31 50,203 179 N/A
Get Your Business Summer
NOLA.COM FACEBOOK Ready Article June 19 20,581 429 N/A
NOLA.COM (ST TSI ST gy 86,738 149 N/A
Ready Atrticle
NOLA.COM Step-Down Bonus inarticle 5,56 19 1,104 3 N/A
Table 20.5: C&l Earned and PR
CHANNEL DATE CONTENT
Press Release February 17 Step-Down Bonus
City Business Journal February 17 Step-Down Bonus
Biz New Orleans February 21 Step-Down Bonus
Chamber of Commerce February 23 Step-Down Bonus
WDSU April 22 Earth Day Savings from Energy Smart
City Business Journal June 8 Ones to Watch in Energy — Profile of Michelle

Krueger, Energy Smart Program Director
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Customer Outreach

During the first half of PY12 the Energy Smart C&I outreach team focused on direct customer outreach
to promote the Step-Down Bonus and encourage participation in the program. The large commercial
outreach team met with 49 customers and built a customer database with over 1,000 potential contacts.
The outreach team also purchased a resouce that provides data on new construction projects sourcing
from permit documentation. This resource also provides names of project contacts that will be added to
an internal database of potential trade allies and commercial customers. The small commercial team
focused their direct customer outreach to local churches, restaurants and small commercial customers
that purchased smart thermostats from the online marketplace to enroll them in the EasyCool for
Business offering.

Table 20.6: C&I Customer Outreach

DATE CUSTOMER OUTREACH

January 6, 2022
January 20, 2022
January 21, 2022
January 25, 2022
January 25, 2022
January 26, 2022
January 26, 2022
January 26, 2022
January 26, 2022
January 26, 2022
January 27, 2022
January 31, 2022
February 1, 2022
February 9, 2022
February 10, 2022
February 11, 2022
February 15, 2022
February 15, 2022
February 15, 2022
February 17, 2022
February 18, 2022
February 18, 2022
February 21, 2022
February 22, 2022
February 23, 2022
February 24, 2022

March 2, 2022
March 4, 2022
March 4, 2022

Bethlehem Lutheran Baptist Church
General Services Admin
Rubenstein's

Sheldon Harris

NO Athletic Club

Joey Jaeger

NO Military Academy

Tulane University Medical Center
Orleans Parish Sheriff's Department
Southern Food & Beverage Museum
SUNO Small Business Class
Woodward Design + Build

Sean Bruno

Royal Sonesta Hotel

LSU Health Sciences

DuPuy Storage Group

Reverend Williams

UAL Liquidators

New Orleans W Hotel

St. Peter Claver Church

Lakefront Airport

Loews Hotel

Bethlehem Lutheran Church
Wellness and Massage Spa

New Orleans Chamber of Commerce
Jerusalem Baptist Church

Comeaux Furniture

Sisters of the Holy Family

Second Rose of Sharon
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March 7, 2022
March 9, 2022
March 9, 2022
March 10, 2022
March 10, 2022
March 10, 2022
March 14, 2022
March 15, 2022
March 15, 2022
March 15, 2022
March 17, 2022
March 17, 2022
March 18, 2022
March 18, 2022
March 21, 2022
March 22, 2022
March 24, 2022
March 24, 2022
March 24, 2022
March 29, 2022
March 30, 2022
March 30, 2022
March 31, 2022
April 1, 2022
April 4, 2022
April 6, 2022
April 6, 2022
April 6, 2022
April 6, 2022
April 7, 2022
April 7, 2022
April 8, 2022
April 11, 2022
April 11, 2022
April 13, 2022
April 18, 2022
April 19, 2022
April 20, 2022
April 21, 2022
April 21, 2022
April 21, 2022
April 22, 2022
April 26, 2022

Episcopal Diocese
Legacy Professional Services
Flowers Foods

St. Joan of Arc

St. Clare's Monastery
Riverwalk Marketplace

St. John Lutheran

Ray Avenue Baptist Church
Resurrection of Our Lord
Mater Dolorosa

St. Leo the Great

People's United Methodist
NOCHI

Fatboy's Pizza (Lakeview)
NO Lawn & Tennis Club
People's United Methodist
Mossy Motors

Zony Mash Beer

MPress

Sisters of the Holy Family
Ochsner Health System
1555 Poydras

608 Baronne

Alliance Francaise
Customer -- Servpro
Macedonia Baptist Church
Servpro

Berean Bible Church

New Hope Baptist Church
Cafe Reconcile

Crescent City Health

Lake Vista United Methodist
Gentilly Greater Harvest
Elan Academy

Cafe Reconcile
Frenchmen Street Cafe
Lakeview Christian Church
LASPCA

Hilton Inn

NO Fish House

Hilton Garden Inn
Restaurant Depot

Lakeview Presbyterian
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April 27, 2022
April 27, 2022
April 28, 2022
April 28, 2022
April 29, 2022
May 2, 2022
May 4, 2022
May 4, 2022
May 5, 2022
May 5, 2022
May 6, 2022
May 10, 2022
May 11, 2022
May 11, 2022
May 16, 2022
May 16, 2022
May 18, 2022
May 19, 2022
May 24, 2022
May 26, 2022
May 27, 2022
May 31, 2022
May 31, 2022
June 3, 2022
June 6, 2022
June 6, 2022
June 7, 2022
June 8, 2022
June 8, 2022
June 8, 2022
June 10, 2022
June 13, 2022
June 14, 2022
June 14, 2022
June 14, 2022
June 14, 2022
June 15, 2022
June 15, 2022
June 17, 2022
June 21, 2022
June 23, 2022
June 24, 2022
June 28, 2022

Hotel Peter and Paul

Hotel Peter & Paul

Carrollton Avenue Church of Christ
Trap Kitchen

Loyola University

Epiphany Missionary Baptist Church
Holy Trinity Church

Sewer & Water Board

Shiloh Christian Fellowship

Shiloh Christian Fellowship

Asia Baptist Church

Central City Christian Fellowship
Anytime Fitness

Lakeview Presbyterian

Ray Avenue Baptist Church

Cafe Reconcile

Church of the Immaculate Conception
Church of the St. Charles Presbyterian
Live Nation

Xavier University

Jung Hotel

Blaze Pizza

Lusher Charter

Creole Cuisine

St. Luke's Episcopal

UNO Tech Foundation

St. Mark Coptic Church

Dillard University

Dillard University

Dillard University

Continental Cement

Ursuline Convent

Horn's Eatery

House of Blues

Le Meridien Hotel

Le Pavilion Hotel

St. James Major

Canseco's Supermarket

WBOK Radio

Mt. Salem Missionary Baptist Church
Corpus Christi Church

Imani Works Dance Studio

Delgado Community College
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June 29, 2022
June 29, 2022
June 29, 2022
June 29, 2022
June 30, 2022

First Pentecostal Church
First Grace Episcopal Church
Westin Hotel

Windsor Court Hotel

First Presbyterian Church
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Trade Allies

Overview

The overall mission of the Trade Ally Network is to develop and increase the local residential, commercial
and industrial contractor base by facilitating training and marketing engagement opportunities, aiding with
program participation and providing support with obtaining supplier diversity certifications.

Engaging the registered Trade Ally Network is a key factor in the success of the Energy Smart program
as trade allies bring in a substantial portion of program savings.

Network Development & Highlights

Table 21.1: Residential Trade Ally Tiers

TIER # OF TRADE ALLIES

Platinum 1
Gold 6
Silver &
General 6

Table 21.1: C&I Trade Ally Tiers

TIER # OF TRADE ALLIES

Platinum 2
Gold

Silver 29
General 52

Commercial & Industrial Trade Ally Network

In Q1 the Energy Smart team updated the Commercial & Industrial trade ally tier system based on trade
ally participation in the prior program year. The designations of Platinum, Gold, Silver or General
correspond to benefits such as the option to co-brand marketing materials. Trade allies learned their
status prior to the Q1 TAAG meeting.

In Q2 the Energy Smart team enhanced the trade ally experience for the providers in the Small Business
Direct Install offering. The team began providing warm leads from customers that were generated through
direct outreach to small commercial businesses.

Residential Trade Ally Network

The Residential Trade Ally Network held the Trade Ally Kick-Off and Awards on February 8, which served
as the Q1 TAAG meeting. During the Q2 TAAG meeting on April 14, a total of 13 individuals from 11
trade ally companies were in attendance. The Energy Smart team discussed the following topics:
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e Program Savings to goal.

e Status of the Home Performance with ENERGY STAR® clipboard projects.

e Trade Ally referrals.

¢ No-shows and missed-appointments discussion.

¢ Requirements for testing systems before and after every service provided.

¢ QAQC reminders on clear pictures, calendar invites, and equipment calibration.

Commercial & Industrial Trade Ally Advisory Group

Energy Smart hosted the Commercial & Industrial Trade Ally Kick-Off and Awards Ceremony. Program
staff reviewed the following topics:

e Overall budget and goals from PY11 and PY12

e Step-down bonus of 25% in Q1, 15% in Q2 and 5% in Q3.

e Summary of program outreach efforts to small and large commercial customers.

e Updated PY12 trade ally tier rankings and the benefits associated with the tiers.

e Summary of training opportunities throughout the year in PY12 led by Harris Energy Solutions.

¢ Workforce development efforts with community colleges, LSU, Urban League, LA Green Corps,
Youth Force NOLA and other local organizations.

e The opportunity to record audio/video descriptions of trade ally job descriptions which would be
promoted within the workforce network.

Energy Smart provided the following awards to trade allies:

e Lighting Trade Ally of the Year

e HVAC Trade Ally of the Year

e Building Automation Trade Ally of the Year
e Retro-commissioning Trade Ally of the Year
¢ Small Business Trade Ally of the Year

e Customer Service Trade Ally of the Year

On April 19 the program hosted the Q2 C&I Trade Ally Advisory Group meeting. Program staff covered:

e The project pipeline and program status of goals and budget.

e The leaderboard of trade ally participation to that point in the year.
e Updates to the lighting measures and project submission process.
e Emphasis on the step-down bonus and the Q2 15% bonus.

Measuring the Network

Contractor Engagement
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Engagement is defined as contractors who have applied and been approved to become Registered
Residential Trade Ally and/or Registered Commercial & Industrial trade ally. Contractors who register
with both are counted in both totals.

Table 21.2: Trade Ally Engagement

CATEGORY # OF COMPANIES
C&I Network
Residential Network

Total Engagement

Contractor Participation

Participation is defined as registered trade allies who have completed and closed out projects in the
current program yeatr.

Table 21.3: Trade Ally Participation

CATEGORY
C&I Network
Residential Network

# OF COMPANIES

11
Total Engagement
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Training Program
Commercial & Industrial Highlights

Energy Smart provided onboarding training to 16 new Commercial & Industrial trade allies in the first half
of the year. The onboarding of individual Commercial & Industrial trade allies consisted of the following
overview of the application process:

e Instructions on using the incentive application.

e An overview of the items required for project submission, such as a utility bill and a verification
the equipment meets industry specifications.

e Areview of the custom and prescriptive measure incentive rates.

e Training on communicating effectively about all Energy Smart offerings, including services which
the individual trade allies do not offer themselves.

On March 22 Harris Energy Solutions provided a training encompassing a general overview of motors
and their commercial applications, as well as most common energy conservation measures associated
with enhancing motor efficiency. The session placed a particular emphasis on variable frequency drive
(VFD) implementation and controls. The training addressed:

e How motors work.

e Best practices and upgrades for saving energy and money on motor-driven systems.

o How variable frequency drives can be implemented to save energy.

e How trade allies can leverage financial incentives to maximize the financial savings associated
with upgrading my motors.

On May 19 Harris Energy Solutions provided training titled Building Automation System (BAS) and
Lighting Control. The training addressed an overview of BAS architecture and the commercial
applications of these systems, as well as the most common end cases associated with optimizing BAS
controls in a facility. The training addressed:

e How building automation system technology works.

e The ways that BAS and automatic lighting controls can be programmed and implemented in a
commercial space to save time, energy and money.

e How to leverage incentives to maximize financial savings associated with using and optimizing
BAS technology and lighting controls.
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Chart 22.1: Hours of Training by Type

Hours of Training by Audience Type

Customer Training

Trade Ally Training
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Chart 22.2: Training by Audience Type
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Initiatives
Workforce Development

A key component of Energy Smart’s delivery model is to continuously improve and elevate trade ally
skills and capabilities through training and workforce development initiatives. Energy Smart’s core
training and workforce development partner is the Urban League of Louisiana (ULLA), a national
organization with significant experience with workforce development and training initiatives.

The ULLA serves an integral role in the New Orleans community as an advocate, a service provider and
a trusted source of information for communities of color and underserved populations on a variety of
topics. As such, the ULLA plays a pivotal role in engaging these communities on behalf of Energy Smatrt,
reaching minority contractors to prepare them to provide energy efficiency services for clients and to
prepare them for green industry opportunities in the region. Additionally, ULLA’s Contractor Resource
Center provides support and training to local contractors who may not have previous experience
performing energy efficiency upgrades or who haven’t worked with a utility incentive program in the past.

Energy Smart coordinates program trainings through the program’s partnership with the Urban League
of Louisiana’s Contractor Resource Center that provides year-round training for contractors at their
multiple Louisiana locations.

In addition to the partnership with the ULLA, Energy Smart team coordinates with other local workforce
development agencies, including:

e YouthForce Nola

e Delgado Community College

e YouthWorks in the City of New Orleans
¢ New Orleans Business Alliance

e Louisiana Green Corps

In the first half of program year Energy Smart worked with trade allies on several workforce objectives:

o Energy Smart offered trade allies who have job openings the ability to conduct audio recordings
describing the job openings. Energy Smart then sent these recordings to the numerous workforce
development partners to expand the potential audience of job applicants.

e Energy Smart staff facilitated connections between workforce organizations and the trade allies
who were open to consider internships and entry-level employees.

o Energy Smart began to create cards that profile professionals working in clean-energy jobs. The
program staff created the three cards in the first half of the year. The professionals who were
featured were two trade allies and one facility director. These profile cards will be used in efforts
to explain career paths to students and adults looking to transition to career paths.

e Energy Smart exhibited at the Tech2Talent Career Festival on Saturday, April 9. This festival

showcases tech jobs, training opportunities, and business ventures to youth, young adults and
adults transitioning careers.
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e Energy Smart presented to electrical students at Nunez Community College on February 16.
These students learned about career opportunities in energy efficiency and learned how trade
allies work alongside the program to pass savings to their customers.

e Energy Smart staff led a panel discussion at the New Orleans Entrepreneur Week about careers
in clean energy. Discussions from this event resulted in the hiring of a new employee by a trade
ally of a conference attendee.

Supplier Diversity & Inclusion

Energy Smart partners with multiple small and disadvantaged businesses to help deliver the program.
These partners create a dynamic and diverse program delivery model. Energy Smart invests in the
development of these businesses, providing them with necessary experience to thrive and grow in the
energy efficiency sector. These small, minority, and/or disadvantaged businesses that supported Energy
Smart are meaningful contributors to the program design and delivery. Their scopes are developed to
increase their skills and capabilities in the energy efficiency field.

In total, Energy Smart spent over $1.14 million of non-incentive program funds on diverse suppliers in
the first six months of PY12.
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Budget Highlights

Table 24.1
OFFERING INCENTIVES** BUDGET* ‘

Small Commercial & Industrial Solutions $184,549 $1,189,931 15.51%

Large Commercial & Industrial Solutions $1,517,091 $4,264,094 35.58%
Publicly Funded Institutions $573,221 $435,147 131.73%

Commercial & Industrial Construction Solutions $36,369 $418,479 8.69%
Large Commercial & Industrial Demand Response $3,326 $219,203 1.52%
EasyCool For Business $925 $32,955 2.81%

Home Performance with ENERGY STAR $123,795 $1,517,071 8.16%

Retail Lighting & Appliances $455,803 $1,285,720 35.45%

Multifamily Solutions $20,602 $359,750 5.73%

Income Qualified Weatherization $493,410 $759,461 64.97%

A/C Solutions $113,656 $439,100 25.88%

Appliance Recycling & Replacement Pilot $43,699 $220,000 19.86%
School Kits & Community Outreach $54,100 $105,400 51.33%

Behavioral Rewards $0 $150,000 0.00%

EasyCool - Bring Your Own Thermostat $34,529 $197,110 11.56%

TOTAL $3,655,079 $11,593,421 31.53%

*Budgets are reflective of the revised Energy Smart Implementation Plan PY 10-12 approved 2/13/2020. Summary tables show savings achieved

and incentive spend from 1/1/2022 through 6/30/2022.

**Incentives are reflective of projects that have been completed as well as projects that are being implemented.
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Table 24.2

MART EXPENSES/INVOICES FUNDING

Program tal Endi

Year 10 Year 11 Year 12 Balance

2020 | December $ 729,841 $9,950 $ 739,791 $ 1,421,024 $ (729,692)

2021 | January $ 2,149,540 $ 622,185 $2,771,725 $ 1,606,650 $ 435,383
2021 | February $ (8,364) $ 107,855 $99,491 $ 1,487,205 $(952,331)
2021 | March $ 891,152 $ 891,152 $ 1,580,120 $ (1,641,300)
2021 | April $ 561,183 $ 886,829 $ 1,448,012 $ 1,361,185 $ (1,554,472)
2021 | May $ 88,640 $ 870,789 $ 959,429 $ 1,515,385 $(2,110,429)
2021 | June $ 56,915 $ 997,210 $ 1,054,125 $ 1,785,305 $ (2,841,608)
2021 | July $ 507,291 $ 507,291 $ 1,927,943 $ (4,262,260)
2021 | August $15496  $1,524,794 $ 1,540,290 $ 2,007,523 $ (4,729,493)
2021 | September $ 1,095,309 $ 1,095,309 $1,723,663 $ (5,357,847)
2021 | October $ 1,252,002 $ 1,252,002 $ 1,650,500 $ (5,756,346)
2021 | November $501,536 $501,536 $ 1,503,356 $ (6,758,166)
2021 | December $3,791,478 $3,791,478 $ 1,406,260 $ (4,372,949)
2022 | January $751,172 $304,262  $1,055435 $ 1,608,154 $ (4,925,668)
2022 | February $619,315 $458560  $1,077,875 $ 1,587,348 $ (5,435,141)
2022 | March $107,209  $1,567,619  $1,674,828 $1,541,703 $(5,302,017)
2022 | April $852,071 $786,649  $1,638,720 $ 1,420,329 $ (5,083,625)
2022 | May $9,283 $ 163,514 $ 172,797 $ 1,608,370 $(6,519,198)
2022 | June $148353  $1,865910  $2,014,263 $ 1,956,262 $ (6,461,198)
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Appendix A: School Kits & Education Summary

KITS ENROLLMENT
SO LRI D= DISTRIBUTED OFFERING
LUSHER CHARTER SCHOOL 1/10/2022 152 Charter
ELEANOR MCMAIN SECONDARY SCHOOL 1/25/2022 75 Charter
LAWRENCE D. CROCKER 2/2/2022 50 Charter
ANDREW WILSON CHARTER SCHOOL 2/16/2022 75 Charter
SUCCESS AT THURGOOD MARSHALL 2/21/2022 48 Charter
KIPP EAST 2/22/2022 212 Charter
FIRSTLINE LIVE OAK 3/9/2022 136 Charter
AUDUBON CHARTER SCHOOL 3/24/2022 27 Charter
ST. STEPHEN 3/24/2022 52 Private
ELAN ACADEMY 3/28/2022 18 Charter
NEW ORLEANS CHARTER SCIENCE AND 3/28/2022 85 Charter
MATHEMATICS HIGH SCHOOL
NOBLE MINDS INSTITUTE FOR WHOLE CHILD 3/28/2022 10 Charter
LEARNING
ST. MARY'S ACADEMY 3/29/2022 52 Private
MARTIN BEHRMAN CHARTER SCHOOL 3/31/2022 95 Charter
EDNA KARR HIGH SCHOOL 4/14/2022 530 Charter
MORRIS JEFF COMMUNITY SCHOOL 4/21/2022 131 Charter
A DESIRE FOR CHANGE SUMMER CAMP 6/1/2022 100 Camp
ELECTRIC GIRLS SUMMER CAMP 6/6/2022 200 Camp
TOTAL 2048
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Appendix B: Community Outreach Summary

1/11/2022

1/11/2022
1/11/2022
1/25/2022
1/26/2022
2/2/2022
2/3/2022
2/8/2022

2/8/2022
2/18/2022
3/6/2022
31712022

3/8/2022

3/8/2022
3/8/2022
3/11/2022
3/12/2022
3/13/2022
3/19/2022
3/26/2022
3/30/2022

3/31/2022

4/5/2022
4/9/2022
4/11/2022
4/12/2022
4/12/2022

4/13/2022
4/14/2022
4/19/2022

5/3/2022
5/4/2022

5/10/2022
5/11/2022
5/14/2022
5/14/2022
5/14/2022
5/17/2022
5/17/2022
6/1/2022

New Orleans Chamber of Commerce Power

Hour
Hoffman Triangle Neighborhood Association

Power Trip
Customer Care Center - Westbank
Central Circle
Jane’s Place
Customer Care Center — Westbank

East New Orleans Neighborhood Advisory
Committee (ENONAC)
Power Trip

Customer Care Center - Eastbank
Ephesus SDA Church
Customer Care Center — Westbank and
Eastbank

East New Orleans Neighborhood Advisory
Committee (ENONAC)
Hoffman Triangle

Power Trip
Home and Garden Show
Home and Garden Show
Home and Garden Show
Central City Community Care Day
Heal Nola Fest
Central Circle

Viet

Customer Care Center — Eastbank
Tech2Talent
Louisiana Green Corps
Louisiana Green Corps
Power Trip

Louisiana Green Corps
Louisiana Green Corps
Customer Care Center — Westbank

Customer Care Center — Eastbank

City of New Orleans Department of Safely
and Permits
Power Trip

Central Circle
Alliance Francais
Hazardous Waste Day
Rock of Ages Crawfish Boil
Dillard - Protecting your place of worship
Customer Care Center — Eastbank
Entergy Customer Appreciation Day
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EVENT
22

27

115
17
15

100
68

120
250
200

35

32

500
500
500
150
200
18

30

300
220

~ © ©

© ©

250
43

18
40
500
60
44
125
300
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6/14/2022

6/14/2022

6/15/2022

6/16/2022

6/16/2022

6/24/2022
6/29/2022

Hoffman Triangle NA
Power Trip
Louisiana Green Corps
Dillard - Councilmember Thomas event
Louisiana Green Corps

Rebuild Together
Central Circle
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Appendix C: Training Summary

TITLE AUDIENCE ATTENDEES

LENGTH

OBJECTIVE

Trade Ally training -
1/4/2022 - Gravel Road Trade Ally 1
Construction

Residential training Retail

1/6/2022 - Walmart 3167 Employees ?
Customer training --  Commercial
1/6/2022 The Pelham Hotel Customer !

Customer training -- Commercial
1/6/2022 Bethlehem Lutheran 1

Baptist Church Customer
Residential training Retail
Lzoe? -- Mike's Hardware Employees 2
Trade Ally training -
1/11/2022 - GWJ Construction Trade Ally 1
Trade Ally training -
1/13/2022 - Southeastern LED Trade Ally 1
ReS|dent|:aI training Retail
1/14/2022 -- Adam's Street 1
G Employees
rocery
Trade Ally training -
1/17/2022 - Optimum Air Trade Ally 1
Solutions
Customer training -- Commercial

1/20/2022 General Services 1
. . Customer
Administration

Customer training --  Commercial

1/21/2022 Rubenstein's Customer !
Customer training -- Commercial
1/25/2022 New Orleans Customer 1
Athletic Club
Customer training --  Commercial
1/25/2022 Sheldon Harris Customer !
Customer Training - Commercial

1/26/2022 - New Orleans 1
Military Academy Customer
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15

45

30

15

30

60

15

30

45

90

45

30

45

Review of the program incentives and
how to submit projects

An outreach and overview training
with retail staff and customers

Program overview for a potential
commercial customer

Program overview for a potential
commercial customer

An outreach and overview training
with retail staff and customers

Review of the program incentives and
how to submit projects

Review of the program incentives and
how to submit projects

An outreach and overview training
with retail staff and customers

Review of the program HVAC
incentives and how to submit projects

Program overview for a potential
commercial customer

Meeting with large commercial retail
customer about new construction
incentives

Program overview for a potential
commercial customer

Meeting with small commercial
customer about five rooftop units and
the potential for HVAC incentives

Program overview for a potential
commercial customer
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1/26/2022

1/26/2022

1/26/2022

1/26/2022

1/27/2022

1/31/2022

2/1/2022

2/3/2022

2/8/2022

2/9/2022

2/10/2022

2/10/2022

2/11/2022

2/15/2022

2/15/2022

2/15/2022

2/15/2022
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Customer Training -
- Southern Food
and Beverage
Museum

Customer Training -
- Orleans Parish
Sheriff's
Department

Customer Training -
- Tulane University
Medical Center

Customer Training -
- Joey Jaeger

Customer Training -
- SUNO Small
Business Class

Trade Ally training -
- Woodward Design
and Build

Customer Training -
- Sean Bruno

Trade Ally training -
- Optimum Air
Solutions

Trade Ally training -
- PY12 Kickoff
Event

Customer -- Royal
Sonesta Hotel

Customer -- LSU
Health Sciences
Center

Contractor -- Erice
Magee

Customer -- Dupuy
Storage Group

Customer -- The W
Hotel

Customer --
Reverend Williams

Customer -- UAL
Liquidators

Trade Ally training -
- Lenny with Babin's
AlC

Commercial
Customer

Commercial
Customer

Commercial
Customer

Commercial
Customer

Commercial
Customer

Trade Ally

Commercial
Customer

Trade Ally

Trade Ally

Commercial
Customer

Commercial
Customer

Commercial
Customer

Commercial
Customer

Commercial
Customer

Commercial
Customer

Commercial
Customer

Trade Ally

16

45

45

45

60

30

45

30

30

60

45

45

45

45

45

30

30

15

Program overview for a potential
commercial customer

Program overview for a potential
commercial customer

Program overview for a potential
commercial customer

Program overview for potential
commercial customer regarding
hotels

Discuss program incentives for small
businesses associated with SUNO

Review of the program new
construction incentives and how to
submit projects

Discuss program incentives for small
businesses associated with SUNO

Review of the program HVAC
incentives and how to submit projects

Program Year Kickoff and
Announcements

Discuss program incentives for large
commercial accounts

Discuss program incentives for large
commercial accounts

Discuss program incentives for small
commercial accounts

Discuss program incentives for large
commercial businesses

Discuss program incentives for large
commercial businesses

Discuss program incentives for small
businesses

Discuss program incentives for small
commercial accounts

Review of the program HVAC
incentives and how to submit projects
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2/15/2022

2/17/2022

2/18/2022

2/18/2022

2/21/2022

2/22/2022

2/24/2022

3/2/2022

3/4/2022

3/4/2022

3/7/2022

3/9/2022

3/9/2022

3/10/2022

3/10/2022

3/10/2022

3/14/2022

3/15/2022

3/15/2022

3/15/2022

3/17/2022

ENERGY SMART PROGRAM MID-YEAR REPORT — PROGRAM YEAR 12

Trade Ally training -
- Donnie with
Window Tint

Customer -- St.
Peter Claver Church

Customer -- Loews
Hotel

Customer --
Lakefront Airport

Customer --
Bethlehem Lutheran
Church

Customer --
Wellness and
Massage Spa

Customer --
Jerusalem Baptist
Church

Customer --
Comeaux Furniture

Customer -- Sisters
of the Holy Family

Customer -- Second
Rose of Sharon

Customer --
Episcopal Diocese

Customer -- Flowers
Foods

Customer -- Legacy
Professional
Services

Customer --
Riverwalk
Marketplace

Customer -- St.
Joan of Arc

Customer -- St.
Clare's Monastery

Customer -- St.
John Lutheran

Customer -- Ray
Avenue Baptist
Church

Customer --
Resurrection of Our
Lord

Customer -- Mater
Dolorosa

Customer -- St. Leo
the Great

Trade Ally

Commercial
Customer

Commercial
Customer

Commercial
Customer

Commercial
Customer

Commercial
Customer

Commercial
Customer

Commercial
Customer

Commercial
Customer

Commercial
Customer

Commercial
Customer

Commercial
Customer

Commercial
Customer

Commercial
Customer

Commercial
Customer

Commercial
Customer

Commercial
Customer

Commercial
Customer

Commercial
Customer

Commercial
Customer

Commercial
Customer

30

45

45

45

45

30

30

45

30

30

45

45

30

45

30

30

60

30

30

30

30

Review of the program window tint
incentives and how to submit projects

Discuss program incentives for small
commercial accounts

Discuss program incentives for large
commercial accounts

Discuss program incentives for large
commercial accounts

Discuss program incentives for small
commercial accounts

Discuss program incentives for small
commercial accounts

Discuss program incentives for large
commercial accounts

Discuss program incentives for small
commercial accounts

Discuss program incentives for small
commercial accounts

Discuss program incentives for small
commercial accounts

Discuss program incentives for small
commercial accounts

Discuss program incentives for large
commercial accounts

Calculator training specific to a
lighting project submission

Discuss program incentives for large
commercial accounts

Discuss program incentives for small
commercial accounts

Discuss program incentives for small
commercial accounts

Discuss program incentives for small
commercial accounts

Discuss program incentives for small
commercial accounts

Discuss program incentives for small
commercial accounts

Discuss program incentives for small
commercial accounts

Discuss program incentives for small
commercial accounts
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3/17/2022

3/18/2022

3/18/2022

3/21/2022

3/21/2022

3/22/2022

3/24/2022

3/24/2022

3/24/2022

3/29/2022

3/30/2022

3/30/2022

3/31/2022

4/1/2022

4/4/2022

4/6/2022

4/6/2022

4/6/2022

4/6/2022

4/712022

4/7/2022

4/8/2022

ENERGY SMART PROGRAM MID-YEAR REPORT — PROGRAM YEAR 12

Customer --
People's United
Methodist

Customer --
Fatboy's Pizza

Customer -- NOCHI

Trade Ally training -
- Snappy Tint

Customer -- New
Orleans Lawn and
Tennis Club

Customer --
People's United
Methodist

Customer -- Mossy
Motors

Customer -- MPress

Customer -- Zony
Mash Beer

Customer -- Sisters
of the Holy Family

Customer -- 1555
Poydras

Customer --
Ochsner Health
System

Customer -- 608
Baronne

Customer --
Alliance Francaise

Customer -- Servpro

Customer --
Macedonia Baptist
Church

Customer -- Servpro

Customer -- Berean
Bible Church

Customer -- New
Hope Baptist
Church
Customer --
Crescent City
Health

Customer -- Cafe
Reconcile

Customer -- Lake
Vista United
Methodist

Commercial
Customer

Commercial
Customer

Commercial
Customer

Trade Ally

Commercial
Customer

Commercial
Customer

Commercial
Customer
Commercial
Customer

Commercial
Customer

Commercial
Customer

Commercial
Customer

Commercial
Customer

Commercial
Customer

Commercial
Customer

Commercial
Customer

Commercial
Customer

Commercial
Customer

Commercial
Customer

Commercial
Customer

Commercial
Customer

Commercial
Customer

Commercial
Customer

30

45

45

30

45

30

45

45

45

30

45

45

30

45

45

45

45

30

60

45

45

45

Discuss program incentives for small
commercial accounts

Discuss program incentives for large
commercial accounts

Discuss program incentives for large
commercial accounts

Review of the program window tint
incentives and how to submit projects

Discuss program incentives for large
commercial accounts

Discuss program incentives for small
commercial accounts

Discuss program incentives for large
commercial accounts

Discuss program incentives for large
commercial accounts

Discuss program incentives for large
commercial accounts
Discuss program incentives for small
commercial accounts

Discuss program incentives for large
commercial accounts

Discuss program incentives for large
commercial accounts

Discuss program incentives for small
commercial accounts

Discuss program incentives for small
commercial accounts

Discuss program incentives for small
commercial accounts

Discuss program incentives for small
commercial accounts

Discuss program incentives for small
commercial accounts

Discuss program incentives for small
commercial accounts

Discuss program incentives for small
commercial accounts

Discuss program incentives for large
commercial accounts

Discuss program incentives for small
commercial accounts

Discuss program incentives for small
commercial accounts
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4/11/2022

4/11/2022

4/12/2022

4/13/2022

4/18/2022

4/19/2022

4/20/2022

4/20/2022

4/20/2022

4/21/2022

4/21/2022

4/22/2022

4/25/2022

4/26/2022

4/26/2022

4/27/2022

4/27/2022

4/28/2022

4/28/2022

ENERGY SMART PROGRAM MID-YEAR REPORT — PROGRAM YEAR 12

Customer -- Elan
Academy

Customer -- Gentilly
Greater Harvest

Trade Ally training -
- Daikin

Customer -- Cafe
Reconcile

Customer --
Frenchmen Street
Cafe

Customer --
Lakeview Christian
Church

Residential Field
training -- Walmart
Tchoupitoulas 5022

Residential Field
training -- Save A
Lot 377

Customer --
LASPCA

Customer -- New
Orleans Fish House

Customer -- Hilton
Inn

Customer --
Restaurant Depot

Residential Field
training -- Rainbow
Grocery

Residential Field
training -- Rainbow
Grocery

Customer -- Mike's
Hardware Supply

Residential Field
training -- Rainbow
Grocery

Customer -- Hotel
Peter and Paul

Customer --
Carrollton Avenue
Church of Christ

Customer -- Trap
Kitchen

Commercial
Customer

Commercial
Customer

Trade Ally

Commercial
Customer

Commercial
Customer

Commercial
Customer

Retail
Employees

Retail
Employees

Commercial
Customer

Commercial
Customer

Commercial
Customer

Commercial
Customer

Retail
Employees

Retail
Employees

Retail
Employees

Retail
Employees

Commercial
Customer

Commercial
Customer

Commercial
Customer

45

30

45

45

45

45

15

15

45

45

60

45

15

15

15

30

45

45

30

Discuss program incentives for large
commercial accounts

Discuss program incentives for small
commercial accounts

Review of the program HVAC and
automation incentives and how to
submit projects

Discuss program incentives for small
commercial accounts

Discuss program incentives for small
commercial accounts

Discuss program incentives for large
commercial accounts

An outreach and overview training
with retail staff and customers

An outreach and overview training
with retail staff and customers

Discuss program incentives for large
commercial accounts

Discuss program incentives for large
commercial accounts

Discuss program incentives for large
commercial accounts

Discuss program incentives for large
commercial accounts

An outreach and overview training
with retail staff and customers

An outreach and overview training
with retail staff and customers

An outreach and overview training
with retail staff and customers

An outreach and overview training
with retail staff and customers

Discuss program incentives for small
commercial accounts

Discuss program incentives for small
commercial accounts

Discuss program incentives for small
commercial accounts

APPENDIX C



4/29/2022

5/2/2022

5/4/2022

5/4/2022

5/5/2022

5/5/2022

5/6/2022

5/10/2022

5/11/2022

5/11/2022

5/16/2022

5/16/2022

5/17/2022

5/18/2022

5/19/2022

5/19/2022

5/23/2022

5/24/2022

5/26/2022

ENERGY SMART PROGRAM MID-YEAR REPORT — PROGRAM YEAR 12

Customer -- Loyola
University

Customer --
Epiphany
Missionary Baptist
Church
Customer --
Sewerage and
Water Board

Customer -- Holy
Trinity Church

Residential Field
training -- Rockery
Ace Hardware

Customer -- Shiloh
Christian
Fellowship

Customer -- Asia
Baptist Church

Customer -- Central
City Christian
Fellowship

Customer --
Anytime Fitness

Customer --
Lakeview
Presbyterian

Customer -- Ray
Avenue Baptist
Church

Customer -- Cafe
Reconcile

Trade Ally training -
- Gasket Guy

Customer -- Church
of the Immaculate
Conception

Trade Ally --
Building
Automation Trade
Allies

Customer -- Church
of the St. Charles
Presbyterian

Trade Ally --
Balthazar Electriks

Customer -- Live
Nation

Customer -- Xavier

Commercial
Customer

Commercial
Customer

Commercial
Customer

Commercial
Customer

Retail
Employees

Commercial
Customer

Commercial
Customer

Commercial
Customer

Commercial
Customer

Commercial
Customer

Commercial
Customer

Commercial
Customer

Trade Ally

Commercial
Customer

Trade Allies

Commercial
Customer

Trade Ally

Commercial
Customer
Commercial
Customer

30

30

45

30

15

45

30

30

30

30

30

45

30

45

150

45

45

45

45

Discuss program incentives for large
commercial accounts

Discuss program incentives for small
commercial accounts

Discuss program incentives for large
commercial accounts

Discuss program incentives for small
commercial accounts

An outreach and overview training
with retail staff and customers

Discuss program incentives for small
commercial accounts

Discuss program incentives for small
commercial accounts

Discuss program incentives for small
commercial accounts

Discuss program incentives for small
commercial accounts

Discuss program incentives for small
commercial accounts

Discuss program incentives for small
commercial accounts

Discuss program incentives for small
commercial accounts

Review of the program window tint
incentives and how to submit projects

Discuss program incentives for small
commercial accounts

Training on building automation
principles

Discuss program incentives for small
commercial accounts

Discuss program incentives for small
commercial accounts

Discuss program incentives for small
commercial accounts

Discuss program incentives for large
commercial accounts
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5/26/2022

5/26/2022

5/27/2022

5/27/2022

5/31/2022

5/31/2022

6/3/2022

6/6/2022

6/6/2022

6/7/2022

6/7/2022

6/8/2022

6/8/2022

6/8/2022

6/9/2022

6/10/2022

6/13/2022

6/13/2022

6/14/2022

6/14/2022

6/14/2022

6/14/2022

ENERGY SMART PROGRAM MID-YEAR REPORT — PROGRAM YEAR 12

Residential Field
training -- Freret
Hardware

Residential Field
training -- Walmart
Tchoupitoulas

Residential Field
training -- Save A
Lot 377
Customer -- Jung
Hotel

Customer -- Lusher
Charter School

Customer -- Blaze
Pizza
Customer -- Creole
Cuisine

Customer -- UNO
Tech Foundation

Customer -- St.
Luke's Episcopal

Customer -- St.
Mark Coptic Church

Trade Ally -- Battco
Construction

Customer -- Dillard
University

Customer -- Dillard
University

Customer --
Continental Cement

Residential Field
training -- Costco
NOLA 1147

Trade Ally -- Elan
Studio Lighting

Customer --
Ursuline Convent

Trade Ally -- Elan
Studio Lighting

Customer -- Horn's
Eatery
Customer -- Le
Pavillion
Customer -- Le
Meridien
Customer -- House
of Blues

Retail
Employees

Retail
Employees

Retail
Employees

Commercial
Customer

Commercial
Customer

Commercial
Customer

Commercial
Customer

Commercial
Customer

Commercial
Customer

Commercial
Customer

Trade Ally

Commercial
Customer

Commercial
Customer

Commercial
Customer

Retail
Employees

Trade Ally

Commercial
Customer

Trade Ally

Commercial
Customer
Commercial
Customer
Commercial
Customer
Commercial
Customer

20

20

15

30

15

45

45

30

45

45

45

45

30

15

15

45

30

30

45

15

30

45

45

45

An outreach and overview training
with retail staff and customers

An outreach and overview training
with retail staff and customers

An outreach and overview training
with retail staff and customers

Discuss program incentives for large
commercial accounts

Discuss program incentives for large
commercial accounts

Discuss program incentives for small
commercial accounts

Discuss program incentives for small
commercial accounts

Discuss program incentives for large
commercial accounts

Discuss program incentives for small
commercial accounts

Discuss program incentives for small
commercial accounts

Discuss program incentives for small
commercial accounts

Discuss program incentives for small
commercial accounts

Discuss program incentives for small
commercial accounts

Discuss program incentives for large
commercial accounts

An outreach and overview training
with retail staff and customers

Review program incentives for small
commercial accounts

Discuss program incentives for small
commercial accounts

Review program incentives for small
commercial accounts

Discuss program incentives for small
commercial accounts

Discuss program incentives for large
commercial accounts

Discuss program incentives for large
commercial accounts

Discuss program incentives for large
commercial accounts
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6/15/2022

6/15/2022

6/15/2022

6/17/2022

6/17/2022

6/21/2022

6/21/2022

6/22/2022

6/23/2022

6/23/2022

6/23/2022

6/24/2022

6/27/2022

6/27/2022

6/28/2022

6/29/2022

6/29/2022

ENERGY SMART PROGRAM MID-YEAR REPORT — PROGRAM YEAR 12

Customer --
Canseco's
Supermarket

Residential Field
training -- Walmart
Tchoupitoulas

Customer -- St.
James Major

Residential Field
training -- Save A
Lot 377

Customer -- WBOK
Radio

Trade Ally --
Window Genie

Customer -- Mt.
Salem Missionary
Baptist Church

Trade Ally -- Ice
King

Residential Field
training -- Walmart
Bullard

Residential Field
training -- Mike's
Hardware 4223
Elysian Fields

Customer -- Corpus
Christi Church

Customer -- Imani
Works Dance
Studio

Trade Ally -- WKA
Lighting

Trade Ally --
Premiere A/C and
Heating

Customer --
Delgado
Community College

Trade Ally --
Premiere A/C and
Heating

Customer --
Windsor Court
Hotel

Commercial
Customer

Retail
Employees

Commercial
Customer

Retail
Employees

Commercial
Customer

Trade Ally

Commercial
Customer

Trade Ally

Retail
Employees

Retail
Employees

Commercial
Customer

Commercial
Customer

Trade Ally

Trade Ally

Commercial
Customer

Trade Ally

Commercial
Customer

45

15

60

15

60

30

45

60

15

15

45

30

45

45

45

45

45

Discuss program incentives for large
commercial accounts

An outreach and overview training
with retail staff and customers

Discuss program incentives for small
commercial accounts

An outreach and overview training
with retail staff and customers

Discuss program incentives for small
commercial accounts

Review program incentives for small
commercial accounts

Discuss program incentives for small
commercial accounts

Review program incentives for small
commercial accounts

An outreach and overview training
with retail staff and customers

An outreach and overview training
with retail staff and customers

Discuss program incentives for small
commercial accounts

Discuss program incentives for small
commercial accounts

Review program incentives for small
commercial accounts and how to
submit projects, specifically focusing
on HVAC incentives

Review program incentives for small
commercial accounts and how to
submit projects, specifically focusing
on HVAC incentives

Discuss program incentives for large
commercial accounts

Review program incentives for small
commercial accounts and how to
submit projects, specifically focusing
on HVAC incentives

Discuss program incentives for large
commercial accounts
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6/29/2022

6/29/2022

6/30/2022

6/30/2022

ENERGY SMART PROGRAM MID-YEAR REPORT — PROGRAM YEAR 12

Customer -- First
Pentecostal Church

Customer -- First
Grace Episcopal
Church

Trade Ally -- Bell
and McCoy

Customer -- First
Presbyterian
Church

Commercial
Customer

Commercial
Customer

Trade Ally

Commercial
Customer

30

45

60

30

Discuss program incentives for small
commercial accounts

Discuss program incentives for small
commercial accounts

Introduction to program incentives for
large commercial accounts and how
to submit projects, specifically
focusing on lighting incentives

Discuss program incentives for small
commercial accounts
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Appendix D: Marketing Assets

Marketing Collateral

General Energy Smart Overview Brochure

leswer jarr Energ
hensive whole-4a
tarough homaim

ssemants it diract nste | nasaures 1208, fauces i
shimerhasd, et i = are svalable
wide tar e of

It's time to put
your energy into
saving money.

aztar v
asis ar cushlying

Quality gy Sriarl sy aroves
cortrastors and works wi- them
clasely to mnsure fhs ighest-
cushty wek.

Visit energysmartnola.com,
Call 5o4-229-6868.
Email info@energysmartnola.com.

3 entergy

Es hora de que’st
energia le ayudea
ahorrar dinero.

R

Visite energysmartnola.com,
Teléfono: 504-229-6868.
Corren alectrénico: info@energysmartnola.com.

a entergy
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General Energy Smart Handout
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Residential Customer Authorization Form

Energy Smart Customer Aut orization Form

Plessa print

Customer Name:

Property Address:

Telephore:

Alternste Telephone:

Emall Address:

I a1 the ] Cwner or [] Tenant rasicing al the above described Property, PLEASE NOT!
necessary to have the Owner of He Fraperty sign this autherization form.

- If you are o Tenant, itis

By signing this Autharization, | give parmizsion to Freniin Snargy Sarvices, LLC and Eners:
Franklin Energy Demand Response {"Frank

h, Ine. dfbfa
Energy”), en independant contractor of Entergy New Orleans, LLC,

to anter noted Property to parform a Home Energy Asssssmant and impravements Evaluation (he “Evaluation”).
Based upen absarvations mac during the Eelstian. Franklin Energy may condct ansor ntall any. ol or nona
of the follawing energy home imp Tter, the “Work®)

+ LED light bulbs (may include decorative bulbs). - Smart thermostat. + General air sealing.

+ Dtk saaling (iinsr viepuirs). + Lawisw ibower hend: + Faimét sorators,

« Water hoater pipe insulation {electric only), + Vinyl weather stripping around doors,  + Blower door test,

+ Abtic insulstion (blovn-in).

Combustion Test
Carben Menexidelevel_~~~~~ PAsS FAIL

Wote: Bafore beginning work during 2l

home appclitments 3 carbon o

 combustontest il be erorme

Customer Consent

| undlerstsnd tha the specific ttems to be installed fram the abov list will be et forth in s Home Energy Audit snd

| mprevernants Régort (he Repsst™) and | hatuby sutharize Fravklin Enaray to inatall fres of charga t& ms th
selnsted anargysaving e mproverents, as recommandd inthe fioport. | understend that i hows any questions
anaut the Work ar the Report, | may call 504-229-6868 ar visit £

2y com far mors informmat

In cansideration of Eveluaticn and any Wark provided withaut charge to me, | sgres ta indernni®y. hold harmless,
releasa and veaiva any and all actions or spaculativi samages arising from the Evaluation or the Work whether in

cantract, tort or ather legal theary, and further agres that Entergy Corparatian or any of its subsidiaries, i

ding,
Entergy New Crleans, LLC, 2nd Franklin Fnergy and its afflistes, will not be liable for losses or indirect, spes

in the Evaluation or Work.

Srporalpkrtin st it chesanssltiosy
P el pogaap-4B80.

st B,
gt

flet S
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Energy Smart Customer Authorization Form

| understand that

of the asszssment. To Lhe axtenl applicanle, the CwnerfTenant agree:

< Tnstallation of attic insulation may eccur up to rinsty (70] business days following the date

clear the altic and/for areas where
installation will cecur and in 2 manner that allews for such installation and fur the contractor te access tha attic,
sites of installation and other areas of the Property necessary for installation, If necessary access is nat provided
within the spacified time o=riod, aic insulation will not b installed.

| undarstand that actual snergy savings may diffar from thess sstimatad sn the Report dus to variations in

individual energy-use habits, home characteristics and any epplias energy-efficient maasure. [f| have been referrac

to the Home Cnergy Assessment and Imprevamants Prograr vie a Social Service Agancy (541 | understand
that information besed on my partisipetion in this Progrom may be sharad vith 534, and | consent to Entergy
Corporation Entargy New Orleans, LLC or Franklin Energy of nlarmation Lo the S3A. As 2 ps

sing such

the home

in the Program. | sonsent

he disslasures of pertnent customer nfarmation. tyne of casling systom at

ssary te Implement and meniter the

rogram te Entergy New Orlaans, LLC: Frankin

Frergy; and their agents, contractors, and measurement and verifization vendors s asplicable.

[ have revieveed the incanie guldelines and, to the hest of my knowledge, | represent that ry tetal hauseheld
Incoma is at ar belaw the qualifying incerre lavels based on the number of income-zarring rasidents living in this
home. | uaclerstand this infarmation is being used oy ta verfy slighilty for the Program and neither Crtergy New
Orleans, LLC, ner Franklin Energy will record ar slere Lhe income informatien contained therain..

Authorized Signature:

Printed Nama:

Date:

“ar more infarries e shour iz e otber enecgy effciensy

ocel 5D4229-6368.

'erg}meart&' gEnt.'-?.l'gy(

. A Rl P

b L A
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Rebate Forms

A/C Tune-Up Rebate Form

A/C Solutions: A/C Tune-Up Rebate Form

Available for Entorgy Now Orloans Customors

Solutions: A/C Tune-Up Rebate Form

Available for Entorgy Now Orloans Customers

A/C Solutions: A/C Tune-Up Rebate Form

Please fillout completely. Allinfarmation & required Available far Entergy Now Orleans Customers
ame: o e b l——
taereunt Heleler £ Bacned Matar Numha) ol et e—— T e s o rt O Doarto-Coor Carvaszng D Eral 0 Event O Frorde/Faniy O Mailer
ciy state:
Gt o e d i or cloar c ] Engine. [ Social Medis O Caling Campeign O Utilk Wiebsite O Qther
Gustomar Phona Numbar: Serdarnats drs o
Type of Residence: O single Faruly O talsttsnuly 15 or e urits) 0 Cther s i b e E
O Swn O Rent 8 bA5E NEGE, (0 s sy b et e e syl I s o
Chooss ar |:| S-nd rabsta chack m:vw | ¥ | AT o R
na st 4 el TR e g | undlertanc tht | may be contacted by Cnergy Smart bo corpletes
S ki 1o Bt et beo b inspuein o survey ot questionnisire b proval Reeclth on ry satisfaction 4ith
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Complate this form and mail to the address lissed on the back with a capy of your dated sales receipt. or amail to it the Residk rently Heated and Coaled: ich Ithat zpsiy): Heat O ested [ Elactries v Heated [ HeatPurs Systa

residentialapps@energysmartnola.com. Limil lour ssbates per cuslomer per year. Ses reverss sids for complete terms and
esnditions. Submitted prosuct must be ENERGY STAR® qualified o recs've = mebste

PEN 5400 Rebate on ENERGY STAR
%”ff—lﬁ? Qualified Heat Pump Water Heater
Tos searchfar sl izt ot tf

For mare [nformation abcut this and other Enargy Smart programs, vislt energysmartnola.com or call 504-229-6868.

Coal O &rConditanes {Certrsl o~ 30am &/C) O he fir Card tioring
Existing Water Heater Typeand Age: [ Elactric Watar Heater  [1Gesz¥ Hezer [lHeat2umrp Wates deates Appror Age,
Installaion Location: [ nsice Corditioned Spzce O Uncorditioned Garsge [ Lincerditioned Besamart 01 Others (3

s el urchasor authatices Enorge Senart boorcem orvsbo rspoctiors as noorded te conbrmirstals o A saosrabe rebcto must 5o i
g ik heter purhiseed & et ek wl b et surchaser bl on s for, v adcrss will ol e s Lo iy of yosr bl

Purcnaser’s Signature: Cite:

a entergy

Crevg S s st o i e s deembed by i P O o Gty Go vl vl e i 1 oy e oo LLC. €275 ey St LG 2 g Fvont vt

cepcpninog
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Pool Pump Rebate Form

EnergySoa {E.? Entergy New Orleans Residential Electric Customer Information

Blacsse fill st vl Qoo brarinacd péint g nelfy for 55 ruaios AL it s vadpalemed
Plarchaser’s Nam Erat

G e t a $3o o R e b a te Enbergy Customars Name: Entergy Crstome-'s Emsik
Irstllstion Ade-sss- ity
Plarchaiars Acirass Ci

Castima Fhone:

Energy Smart In-ground Pool Pump Rebate

1 Single Tamily (Detscned) 1 Single Farly (hbac i) wn
¥ Tipaiah Buiddwicai |py i o 6 e ke (1 et
Available for Entergy New Orleans Customers
Garnplets this farmznd mail to the addrase istas an the back with a.copy of ysur dated szlas recelpt, or email ta | Pump o ks Mode! %

residentialapps@energysmartnola.com. | r rabates per castarner per year. Ssa revarse sida far the camplote tarms and

roduct sl oo ENERGY STAR? qualified Lu rocsive o 1

Typeaf Buma Apprax. Haurs of Drarsting
U Two Speed LI Variable Spesd
Exlima:e of Pos|

$300 Rebate on ENERGY STAR Age o Ritplsead Purps Sejuars Soalage Fat Dy 1 Cloaming Hocie

By Hianirg halsw piiraase sl sadzas Chs gy SMATE 1o safaim ohsite irapectian as raacdad 16 confir nitalstion, & sanarsrs rabiss Ficitias
Bl it P wach it ol i bk a el b veliak WElL S padd b plbchusar lisbd onthis ot Enial sdivesswall bnly beuzed to
ﬁ Qualified In-ground Dool Purnp i hsoeshsoserihonaliia

s I el i ol e worl e ——— .

cunditinns, Subinil

Paal Purz | isrsepawan:

For more infarmation sbout this and ather Exergy Smart pragrams, visit energysmarinola.com or call 504-229-6868.

aentergu Erobmtin sharave araigyeFidanerp: lcged by e i i & ey How Clezng LLS, ey Serices LG, A1

e

Refrigerator Rebate Form

B ¥ Entergy New Orleans Residential Electric Customer Information

ANt Otlesas Progtam.

Diasee [l ot completaly Allinfor s lon s reneires

Purznaser's Nama: Eral
G et a $5 o Re ba t e Entergy Custamar's Name: Envergy Custamer's Emsil
|nstalletion delress, Tiy: State: e
Porchusins Addrases i Shg___ 2R
Energy Smart Refrigerator Rebate e o
Available for Entergy New Orleans Customers Type of Residences 1 Segie fery Dissnecd O gl smi(azsched) O vusfar by Gormoresaity OlCiker
Cuamphybs i frmeand mail ot headclraas kst on the bk siith s apy:ok yaur dabct nalis racaipt ot aml s Oows Ot
rasidentialapps@enargysmartnela;com. Limik four rebates per custornar par yaar. Ssa ravarse side for completesarms and ; Make Madia leobaker: D% CINe

renditions. Submitted procuct pust be ENERGY STAR® qualified 1o racaive a rebate.
Dofrost Type: O AuicrialicDaf-cst ] Bartis Adiomatc Defost O Manuel De'rest Through the Door Waterfic Dispanser: 01 Ves I N

$50 Rebate on ENERGY STAR Prodet e O s Disbemy O stonfoay O Sl Donw s
Qualified Refrigerators i

T sl o e proate o s vty il o

ENERGY STAR el s byes chenliak

Compact refrigenators snil fieezers less then 775 < bic

)

sar autherizes Ener
ol A rebata chackwl

poctons as racded boconmin pure
ruths Form, Lisal addrass wll ey

Purchaser’s Siretures Date:

o et cuslfy.

For mare infarmation szeul this and ofher Fnagy Smarl pregrams, visit ar call

3 entergy :

e ¥ Heot Crlenta Gy ey e Clenes LU, €202 Cnlerg Sot

LLE M1 Bigh s Pt
ehsosann
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Smart Thermostat Rebate Form

Energ ySmart$

AN Dtlestu Program.

Get a $100 Rebate

Energy Smart Smart Thermostat Rebate

Available for Entergy New Orleans Customers
Completa thia farm end rail o the asdress listed an the back with s copy of your deted salas race'ol, or sma to
residentislapps@energysmartnolacom. _imi by rebates pec customer par year This rebate offer canrat be Lsed tows o
purchases frair tho Enorgy Srart Online Marke: s raversa skl for complste tarrs and endtisns, Subniittee pradct st
b= ENERGY STARY qualified i3 recsive =

PEmmN $100 Rebate on ENERGY STAR
Qualified Smart Thermostats

To smsrch for qusliied pesclusts sl o ve

bl e o
i

ENERGY STAR

For more information abaut this and other Znergy Smart programs, vis't !

.com or cal

ﬁ entergy

Entergy New Orleans Residential Electric Customer Information

Durchaser’s Yame: Email
Stergy Customer’s Narrer Entergy Cusiome’s
nsialatien Addess Ciye Sate TP
Surchasers City Sate, 7P
Daylime Dhre:

y D1 Single Sam y (Deached) O Sirgle Famiy {Atected) [ Mutifamiy (5 ar mave urits) [ Other
Trpe of Residence:

OCwr Ot

Hon i theResidence Currotly Hasted | Ho2t 01 GosHevres T Bl Hesior [ et Syt

o0 Cool O 4 Canatoned [Central or Recn A/C) 1 Ko AirZonditizring

aad Coolet: chackcallhat spay Type T Vanual O Progarmabie O Unkrows

Smart Th la Vika, Madas, Seralhumaen,
Tokal Square Footage Served
by Installed Thermostat:

Square Fatage:

trust be filed out for sech
I reliaie tatus,

iy gring bl purchaser autherizes Ereny 5
starttermacatit purchssed. A rabate ch

rir e perform on e spections
will b it d o the zarchise listed o

edfed o confirr purchess
Fartr. Errail scdress will anby be u

Surchaser’ Signat.e:

Erarpyliactia s . Ortears Gy C i ey Haw rezan 116 = e
IO

Trade Ally Smart Thermostat Rebate Form

Energy Smart Trade Ally

AJC Solutions Smart Thermostat Rebate Form

Pizass Afl out compleiely. All informetion is requiredl. To search for qualified aroducts ancito verify eiigiinity, 9o tor
: it

Custamar Nama:
(zzaunt Helder an Razsrd) Account Numbar: Matar Numbar:

Custamar Address: Gity: State: 2P,

Customar Email Addrass: Cusstamar Phona Numbar:

Typeof Residence: [ Sigle Family T Mullfarily (5 o1 mersunils] | Other

A0 088 BT N £ PR T g P

Chasse one: Send rebete snsck i me.
autharize clict ayment of the rabats i7 the smeunt of 0 tha bracle sy spucilied i thia dacurert
anel rezogi 2k of Eris armow 3
Customars Signaturs: Data:
Pl uliuch cop s i o the work g sl fior s st custs

Hew 1utha raslbsnes ecrrantly heated and sasl

Host _1Gne | lamad L Flackrizaity | inee
Cont oo fierte
PrmarySystam | type [ Hanusl [ rgrarivstis Tih

‘Smart Thermastat Replacements | 5 [ el N
Totsl Square Fostage Served by Installed Thermostals

How iuths resldanes ccrrantly hested and eaalest | hac: 5 tHatpn s

et T

[ E—

ool i Coilioning
Secondary Sytem | 1y
Sraet e Sas N
Totsl Squara Footage Served by natalled Thermostats
¥ i Inehuding all o the applcable setions Indicated n the chacklist above.
Tencle lly's Names fdeuse it Service Date:
fling Al Gity: eate: 2p.
Trade Ally= Signatures Bate:

Primary Gentact Parson:

Tharmostat his bean chacked Far proper cparstion. (Vs s

Cuskermar has bwen ralnod an propar uss of the snark thermaatad. s [

Mo dithjou ok sbSibapeegpin? ] BTt 1] Dodrto-Dot Caimssilia. [ Toiall 7] Gt [ Tebindigranily [ Mo

T sech Bugine | ol Madin [ Callia Sanpan [ Uity Wobse [

y2boir his £1d sther sne gy elfzienty
Eysmartnsla.com,
@ gyamartnola.com cr -all 04 229-6048

i

) Energ Kﬁf{’fﬁ gﬁhte@
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Energy Smart Trade Ally
A/C Solutions Smart Thermostat Rebate Form

Energy Smart Recidentisl Energy Siciancy Program
e e

i Bo4a30-s088
esideniislappedinergysmartnala.com

ere infera o sout s avd ot snecgy e asey
s ¢ 2 L anergysmartnola.com,
g pmartnols.com c-

L'nsfgyﬁmﬂ't* gJ!i‘nft'cgr
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Water Cooler Rebate Form

Energ ySmart?

2 N Otlasas Progean

Get up to $50 Rebate

Energy Smart Water Cooler Rebate

Available for Entergy New Orleans Customers
Fill cu: the reverss side of this form 2nd mail to the sddress listed on the back with a copy of yeur detad salzs rece’ol, or amail to
ravarea sida for comolate tarrs and

rasidantialapps@anargysmartnola.com. Lirit faur rabates per custariar par yas
venditions, Subritted procuct prst be ENERGY STARE qualified 2 racaive a rebate,

PR Up to a $50 Rebate on ENERGY STAR
W Qualified Water Coolers

To zeanch for g g
ENERGY STAR

Far more infermation a2sut this and ether Crergy Smart programs, visit enargysmartnola.com or call 504-229-6868.

tiied wasrcookes

a entergy

Entergy New Orleans Residential Electric Customer Information

Digese fll 3ut sompletely Cnly weter caniers quelify for this rebate, Al informet:

Puhsees Name: Email.

EitozyCustorrarsemes __ EdtergyCusome’s Emeie

Instellston Acdress: Citg Steter pit=

Purchasers Addrass: Citwe Siater %

Deytira Phane:

Tiype of Residence: Singe Femlly(Dalsched)  Single Femily (dtiaches])  Mubfamly (3 or morewnits)  Other
Own Rert
Water Cooler Information:  Eranct Viake Mozelt:

ProductType: Hotd Cole o Pebate CackECeld  gupfebats CoeOny  daslabie

& serals rebiabe sl

Ay siapivg bk s alen e St e v v bt e e 35 i Lol o

et canler urchaser, 2 1ehate check mattec b purchas er Lsre on -Hiz feem, Zmailaddrass i lonly be eec ta ot by yon of your reass

Purenasec’s Signature: Lite:

e o P O = S m ]
oo

Window A/C Rebate Form

Energy$S mart*

A Niew Orlestu Program.

Get a $50 Rebate

Energy Smart Window Air Conditioner Rebate

Available for Entergy New Orleans Customers
Gamplata ¢his form and rail o tha acidress listed o tha back with a capy of your datadl salas raceipt, or amail to
residentialapps@energysmartnola.com. Limit four re batos per custamer por yeas Sas reverse side for complote baris
ard conditizns. Submitted product must be ENERGY STAR' qualified b receive a rebate,

’ ‘ $50 Rebate on ENERGY STAR
W Qualified Air Conditioner Units

o saarch for aiislifind products and to verify &bl g0 for
ENERGY STAR Tr hi -Jﬂ‘dr!‘ + k I\‘y i n-,rgnow

orcall

For more informaticn abaut this and sther Snergy Smart programs, vist

5 entergy
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Entergy New Orleans Residential Electric Customer Information

Bl il st il AR farmation s ez

Purchssar's Nems Ermat
Entargy Customers Neme: Entsrgy Custome-'s Cmail-
Irstallstion Add-sss- ity Siate e,
Plrcsiar's Nedrass = Ste: e
Dsstims Dhons:

" Zaiiily {Dolached)  Sigle Fartl (hllackad) Own Size of Adas 1 Be Cualed)
Typieisf Reniderieni ritly (5or wors wks)  Othar Hert s
Air Condition, sk Viodel:
ool Canadly: I System Faverse Cyela: CEER Windowor Wall lnstallelion Louwered Sidisi
Brudhe) - ven Mo Window  wall Yes  No

By signing below purcaase- autiarizas Cne-gy Smart o sararm an-slte nepections as rassded ta confirm st latian. & sazarste rabsce must he
sod /s rebate check il be peid to pirchsser listed on this Torm. Email acidhzss will aniy be

Dste:

By S 412 cemprsharove srargy oFarey b ueliped by e it &gy Hew ez, LS Sersces LLC A1
otz a0
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Customer Satisfaction Surveys
Home Performance with ENERGY STAR Satisfaction Survey

/)
Energ y;Smar:c%:??

New Orleans Program

Hi Energy Smart Customer,
Thank you for participating in the Home Performance with ENERGY STAR®

offering. Energy Smart would like your feedback regarding your installation and
customer service experience. Simply click here or on the button below to complete

Complete the survey

Please call 504-229-6868 if you have any questions. Be sure to tell your family and

a brief survey.

friends about participating in Energy Smart.

Sincerely,
Nate Wolf
Program Manager

Income-Qualified Weatherization Satisfaction Survey

)
Energ ySmara?

ANew Orleans Program

Hi Energy Smart Customer,

Thank you for participating in the Income-Qualified Weatherization offering. Energy
Smart would like your feedback regarding your installation and customer service

experience. Simply click here or on the button below to complete a brief survey.

Complete the survey

Please call 504-229-6868 if you have any questions. Be sure to tell your family and

friends about participating in Energy Smart.

Sincerely,
Nate Wolf
Program Manager

ENERGY SMART PROGRAM APPENDIX D



A/C Tune-Up Satisfaction Survey

A
En ergySmarﬁﬁ?

ANew Orleans Pragram

Hi Energy Smart Customer,

Thank you for participating in the A/C Tune-up offering. Energy Smart would like
your feedback regarding your installation and customer service experience. Simply

click here or on the button below to complete a brief survey.

Complete the survey

Please call 504-229-6868 if you have any questions. Be sure to tell your family and
friends about participating in Energy Smart.

Sincerely,
Nate Wolf
Program Manager

3 entergy

Energy Smart Online Marketplace Satisfaction Survey

A
EnergySmartﬁ?

ANew Orleans Program

Hi Energy Smart Customer,

Thank you for participating in the A/C Tune-up offering. Energy Smart would like
your feedback regarding your installation and customer service experience. Simply

click here or on the button below to complete a brief survey.

Complete the survey

Please call 504-229-6868 if you have any questions. Be sure to tell your family and
friends about participating in Energy Smart.

Sincerely,
Nate Wolf
Program Manager

ENERGY SMART PROGRAM MID-YEAR REPORT - PROGRAM YEAR 12 APPENDIX D



Energy Efficiency Kit Satisfaction Survey

o
En ezgySmar‘?f?

A New Orleans Program

Hi Energy Smart Customer,

Thank you for ordering an Energy Efficiency Kit from Energy Smart. We would like
your feedback regarding your experience receiving and installing your Energy
Efficiency Kit with ENERGY STAR® certified products. Simply click here or on the

button below to complete a brief survey.

Complete the survey

Please call 504-229-6868 if you have any questions. Be sure to tell your family and
friends about participating in Energy Smart.

Sincerely,
Nate Wolf

Program Manager

a entergy
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Sensi Smart Thermostat Leave Behind

Cnergy Smi &

ar
AN Grieams fegran,

Welcome to your new Emerson Sensi™
smart thermostat

Satting up your schedulo for your thermostat Adjusting the temperature

© Cpenths

L Wilhin e S spp gt =il or "ol monde
Programming s consistent and efficient hesting and cocling b sy

i Ve b i s, 5 the temperaiure as arefered. The themast
: o b owil P’ o selescl o snl
- Apple users: Selact th con st the = i %
P ol intar tpringurast yourtharmastatdhariys s :f’fw::" e e echedulee] sot paint chanze, The thermostst il thee return s wegre ape gor
sy antat aight t & mmimum o s degrees lowar than yaur the varsul sshnd. s
visgiodviy besiparvbicn: + Ardrold ussrs: Salachtha exlsniar oon abalect “Shadhi g e ————
st the bottorm right of the scfasn bativeen thacons labsled No heat
P opeimal cummer savings, cat o thsemostst whar you are “hors A el “Usage”
vy anedat 1ight ke v v o s degrees bigher han yaur bt e il mede catla THes”
- = 3 Skt ¢ o view your cument =

sverags dally temparsture. e V -

<anal Sy The scfiedulés ars organizsd by srstem noda, aiier hssl of coal 2 fosetheset PR e ‘: e
s i U e il 8 e IR v ST Select "ol schadules or Heat echackies from the drop-cown AR BT Restart the th tat
temoerate setting bavsdl on your sraferences. Fallowing these menis The sehechile options wil display: Nole: The ausrenty astark e heroie

autive schadule wil bz idertified with a cheslfor each made

tips will bl you save snergy and monsy: 1, Lozate the ups snd dewn diectio=al armcw butsa~s on the Frost of

& e thermestat doss 1oz

ry resettng the  leat’ schadule, thethurm s,

changs the wisting schedlile
No cool 2 Lecate the Fen outton o he fron of the t-emsstst

& il o all Ui bl 2hr s e il i T it

onfr e rermassl 7 ode s 5

pre—
T the thermosiet wil istart
wer the sel po balow room le peralra, W ikin fire
e seecad, tre therm: : ek sound, and “Call for Service” appears on the screen
“Celing” sewsled aplay s s sy s irealon thal

essge ol Caplay 1 4l abhe

e has o cal h specs ot el it

B it s b,

F additional assistance is nesdad, email suppor i t.com or call T

For Energy Smart information, wisit .com, email tnala.com or call 504-229-6868.

For Ensrgy Smart infarmation, visit energysmartnola.com,
emal info@energysmartnela.com or call 504-229-6848.

Snemy St 9 e g e et e 1y e e S Gy Gl sriritersd by By e Oonen 1L

ol ek 2) entergy

2 entergy
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HPwWES Contractor Agreement

Energy Smart Home Performance

with ENERGY STAR® Offering

Participating Trade Ally Agreement
Overview

Energy Sraart i & camorsensive negy sificercy prog-a devsloped by the Mew Drlesns Tity Council snc sdastersc by Enterey hew Orlaans LT,
The Ensrgy Smart Heme Performance with ENERGY STAR (HPuE
thrcugh sasezsments, direct instatation of ansrgy eficiant massares, ard damner anscgy eficisncy ratrofi daliverad theon

ing & designes! 2 pramote e1ergy sficieacy by provilivg homa snergy vtk
h = participating trad ally

Lecal trac allies st mest program andl HRWES nationsl staadrs of training, certicstions (591 or HERS Ratar), licanaurs insurance snd BBE rarkings
Lecal trage allies must sign and sdhere to this program Participation Agreement and 2gres be abide by the requirements cutiined in the Trade Ally
Operatizns Manii in aler 5o stom i projects thraugh the prosram andl receir incentives

HAwES will ofes thres levals of parkzipat all levals of nactic
whe bring; custamers or pojects ko tha rcgeam must hava a Eranklin Enargy aukt dalivered to racsive incantises for caspar retreAt prajacts

. racquire andl sttt with 3 Franiin Enargy schnic ar debusesd sudi, Trad

Participant Information

Tredde 4y Business Harne:

Emal [Phore. e mite 7 of Emplsyses: |
o] T T e |
T T
o EP=SET 5 Fe T
Centect Hame Contect Herie
Tile ik
Birect M Tt i
Enai Emeil
S ot daai o OF U PR g i ok s | L Weomen-awned, | Mineriyowmed. | Vatersprommed
Main Busitoss bypar (Ploase saloct the mest sppicasial | | Contractor | Distrbater | Coraultent | Otten___
T ormary orod uets s srves yot busess ofers. [ Mains sainet all thal appls)
A losulation Erargy Mansgormant Dol P ety
EINEA O uct Seairg Ergirenrrs

it Sealing/Insulation Enerey fudlk Hew Corstruction

inthe

Fow mary projects has yaur company campted with ublity enargy affoency prograr

@ Progeets 1Prejact 25 brojacts 470 Dragess o8 Prajerts 2056 Projects | Mare than 5 Prajeets

Plesse st any relevant licanses, professiansl <erbbeations and mambarships

Smart gEritfe-rg:,y

Al Ol Foogra.

b R el Sk e SHR et By o e s o i A et L

Energy Smart Home Performance

with ENERGY STAR® Offering

HDWES ) affer thrce levals of Fation, Al lovals of parbici it

b bring customars or pra scts f the prageam must havs 3 Franklin Everg,

shicn require 2nd
st slivarad ta r

2k Energy bachricis mdaliverad sudit Trado & lies
Riva mcentives fo- dasaar retrch srcjacts

Level | Assessment

The Level| assessient includes 3 walicthrsugh inspect on and direet instsllbicr 67 len-osl messures sueh s LE0s one frusel sers!
E

o nplemenisd by
i Evergy slafT 40 assessment reporl aciundivg foferrass for air 11ilestion ared meulslion messures. possble instalistian of Smarl

ustenet, Level | il will et samer te Lvat I, Levet 11, anid s

will g provided ot .
it includes 3 vaual insoeclion of Lhe lvmg space. sttic, snd cronl spac
: yle zid customer behaviors that impact o

sement, and estenor of the nome. o5 wel

pregram sffenngs. T
a2 mecharicsl and bulcing o rvslepe -

el liscuszion o 1

a7 use.

Level Il Assessment

Leval Il assezsmant irzlides Level | Franbiin Enargy-delivared anseazmant and dract install n. Add tionally tha Laval Il asssssmant involvas a
iachanicat arel HVAG sytame i duct blasting dast i snd teet o0t anctfor A/ firo-up via iMan ok sk in

Iz via 3 rebate from the trade ally te the customen.

cemprahensive diagnastc asting
 ouk desanding or mazzares
The tracia slly il then aaply for ta rabte from the Fregram Imolamanter. Franklin Enars

Tool for Assessment; Cuel Blastor for dus

sl Manifeld For /G tneus

Level Ill Assessment

The Levsl | sscezsmer meclves 3 comorsnensive 1me inepection (Level | mey ncluse mezhan cal amd A dagnoesic tzeting Level 1) 3nd blavier
doortest i snd o aut (Lol 15 Toa Gt s LGt st Smer ooy wil b performed b s sl ied HPES rage sl Ggsted

sasings whin the hormet bulling srveiope aed rsulation

Tosd for Assaazment; Guct flacter for duct -

eling, IManfeld foe & sunsup biswer dase fur Level 1] bulding snvelope

stamers, and provicke recsssary documentation t2 Frankiin Energy to receive reimbursement for s
i Energy will provicie outreach mateials ancl educstior sbost ENERGY STAR units o particneting irade allies, brack program
participation, and provide timely rsbsta paymants te Fre trecs alies

Terms & Conditions.

Thess Terts & Cerdltiors (the Parliipation dgreomert) 3o snterad inie regrarm pear. Tha Brogram imolemanter s racpensible far prov

— ipatng Track AllyJand infarmaton rapardng avabbls inzantive funding evalz be Parbiipating
Frark | g oo o T oo™, o g Vi g Trade &l in acelition la provdng incart vas o Participating Tada Ay 2
s B e S e 2 forih above, the Program Inphmentar wi pravide marksting s4pport

4 R i Far Participating T-ada Ally.

O /e Tunewup
[0 Duct Sealing/insulation

Verfieation of Wark:

sting Trads &1l agraes Lo sllow rancem Fallinzpections during

L atticInsulation prajact inatallzsian. This iz to verify that sha Dersicpatiag Tracs Ally
. 5 carmpina mth | sefaty, reeyches, customar ssvics, ard other preg-am
B sirinfiteation raguiremsnts setferth n this Particinstian 4
Through this Parficipation gresment Progans I plamanter and “atesrainas tht prejuct worh 2 ot xecutad in 2 satisFactory manner a3
Participating [rads Al agress sa flles ok s P s Syt e b kool
tha Pragram g amentar thal request that ol defic

ot i o o s o Pt e eyl
T Piogn nplereleprmsenes e 13 ooy Feosippmmens :
s i s W pAaratdd e poed s

Dsnmmu.n Requirements of resment, The Dragrsm
Implemerser resers qgm i B iz bdgets and inesntive
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Energy Smart Home Performance

with ENERGY STAR® Offering

Terms & Conditions (cont.)

Prticpating Trade lly agiees ke allow ranon ekl .Dpun s of e
ander this Participst on Agresmient, aciu femanee
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Participation Requirements:
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HPWES an shall elumn any s heting material previde by Uhe prgra
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reauired by feckral state. Foant o7 PN R govemnent for vorkin g
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statubory limits of liahility, () amplayers liablity insurancs o th limits of

and

Lnerqg

Bt B o e e ek e Sl ity e

ol hess than 550,55 per oeeurrence. (2] Comme i G
Inearance preoveling woily aiury and propey demsge corersy
premises laibly, prehucts ermoleted oparsticns Labil . o
cortractusl bty with i s o el less than S1505,000 per occurrenc
anelsnnal aggragebe. end el subomesle Labllly tevering ownsd and

I Liablity
nchuding
anket

nonunned vehicles) covarage with fints of netless hen 51,060,500
per scedent
Any Participsting Trace Ally feard Lo be engaged in any fraucalent sctivity

ar rsrepresentation of any kind finchicing, out not limited! to, dates,
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Impleierzer ard the |PWES Lsnd The Particissting Tracle ally sncl s
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Energy Smart Home Performance
with ENERGY STAR® Offering

Terms & Conditions (cont.}
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Energy Smart Home Performance

with ENERGY STAR® Offering

Terms & Conditions (cont.)
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Energy Smart Home Performance
with ENERGY STAR® Offering
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Signatures

cullined in ths Particination 4gre

Trade Ally

Srinted Mame

Comasny Nama:

ity

Shene

Signature:

¢ signing belaw, the Parl

v his Particisation

jpating Tiacle &lly sccepts 1
resamant o)

Pt paticn Ay L wilh Prograrm
at herehie & suthr ed Lo cormmmit Ui Farticipoling Tracke

el

1l
Ay o thelecmns

Lury

Program Implementer

Cemzzry Nams,

ddress
City

Shere:

Signature:

Srinted Narer

Cemzs

3 o

Shone

Tile:
tate zp
Fax, Erail
Date:
Eranilin Enas
524 Elmwond Perk Slvel. Suite uo
N Orleans tste LA zp
Fax Ermit
Dake:
Title
Faxi Erail

gJE')'m‘e'rgy,
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Energy Smart Home Performance Energy Smart Home Performance

with ENERGY STAR® Offering with ENERGY STAR® Offering

Signatures (cont.) Trade References (cont.)

Bank References

Ban' Marre:

antact Mame, Tt

2delress

Sty Stata 7P

“hene Emai

Trade References

HPwES and IQW Sorry We Missed You Door Hanger

Savings just showed
up at your door

Sorry we missed you.

Energy Smart energy advisors were here to
jump-start your savings. Please reschedule
your appointment by calling 504-229-6868.

ENERGY SMART PROGRAM MID-* APPENDIX D
Energj Smartk"'

AMew Drisans Fragram
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Multifamily Sorry We Missed You Door Hanger

Savings just showed
up at your door.

Sorry we missed you. Energy Smart energy
advisors will be installing energy-saving
products for a limited time. To receive these
products, contact us today.

L
Get savings on top of free products.

Products for participating may include:

LED
Light Bulbs

Kitchen
Merators

Bathroom
Aerators

Smart
Thermestat

Low-flaw
Shewerheads

Call Multifamily Solutions at 504-229-6868 today.
Visit energysmartnaola.com for more energy-saving tips.

Chergy advisor nama: Phone: Cate:

%Entefgy,

’ M
ANew Orleans Program

Energy Smart is a comprehensiva energy efficiency program developed by the
New Orleans City Co ministered by Entergy New Orleans, LLE
& 2022 Entergy Services, LLC All Rights Resarved.
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Multifamily Broken Item Leave Behind

Multifamily Solutions Energylshqx&:;_tv? gEnte\r‘gvy. Multifamily Solutions Eﬂergﬂs..m.ﬁt,g? gEnte@y

please be carerI Dear Resident of Unit __ :
Today, we installed -savi d i h
as you en ter. eniiemimonse vt ettt

Unfortunately, during the installation process, we accidentally broke a
{which belonged to cither Energy Smart or
your building’s management company}inyour ______ |

While we have cleaned up the broken pieces, thoroughly vacuumed and
surveyed the surrounding area, please proceed with cauticn in the upcoming
days to ensure your safety. If you have any questions, please call us anytime
at

On behalf of the entire program team, we sincerely apologize for this
inconvenience, We appreciate your understanding and participation in
this program.

Sincerely,

Energy Smart Program Team

Energy Advisor Name:

(plesse print)

Witness Name:

(plesse print)

Date:

M N S—

Crissgy Smartis a omprehansive snargy sficiency program devaiopad by the
e Orlears City Coune | and administared by Ertergy Naw Orlaans, LLC,

@292z Entergy Services, LLC, All Rignts Baserved,
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Multifamily Landlord Permission Form

Landlord Permission Form

Yeur rasidontial rertal buildinglsh or unitis} is {are) under cansidaration ta raceive wastserization rolated services in
cornection with Energy Smarl wealher zation program being implemented by Frankin Energy Services, LL
Energy” ar behalf of Entergy "Entergy New Orleans, LLC'. 44 the botam of this page Is 3 s=ction antitied "PEAMISSICN
TC ENTER PREMISES " By providing all of the information equastad in tha section ané submitti=g copy of
Frenklin Energy, you hereby give Entergy and Franklin Energy, as well as their employess missicn to

antar your residartial rantal suildingls)funitls) incliding bath the nside and autside of such) in arder to parfarm energy
llzct eligib ity dazumentation fram your temants. complete the necassary spplications. and IF the application s
approved, to parform or provids weatherizationrelated services ang follow-up inspection(s)

aud

Befere any such work begine en your buildngfs) e unil(sh, you will be required to sign this Landlord Permission Form
ot artly residantisl unics may bs westherized Mesting rosms, game roams, lsundry razms.
mairtenance rooms, dayeare cer s, offic= areas or commercial business areas, and non-residential faciities are not
aligible for waatherization sarvizes. The estimates value for the westharization-related sarvicas tor each affoctad
b i will be bavsed on an sneray ausit thel is st ormed oo sach individusl unit sithin such building,

Please be awa

After westherfzatiorrelated services have been provided, Entergy or its implementer, Franklin Energy, mey conduct for
arranga for ane of its designated contrac tacorduct] a quality contral nspaction to ensura that Al of the
westharization-relsted sarvices spproved by Entergy vere completed in aceardence with the stencards set farth by it 1t
5 your respansiblity to assist Entargy, its amployess and contractors in gaining sitranice to, and having ressanslie
sccess inand around your procerty.

PERMISSION TO ENTER PREMISES

I, aslandlordfautiorized sgsnt for buldingsh loceled

at. have reac and uncerstand tre above, have reviewed the

orogram i ion: and hereby grant parmission far ives of Envtersy, including APTIM and Franklin Energy,
to enter these premises for the purposes of conducting energy sudits and callecting elig! n from the
residents. inclusing asplicatioes, and to parform the wastharzation wore. | am swars that prograr information axists 3t
energysmartnela.com a~d that | can call 504-229-8868 for additional infarm;

Landlards Agancy Signatu

Customar Signatura

ile Custamer Name

Date Late

4
Smart gJE"J':tfargy.

e Brlm g

b Sy ek e Ao i L s Eresgsoes s 155 31 e B

cems ceriereg e a4

Multifamily Direct Install Service Agreement

Multifamily Solutions

Direct Installation Service Agreement

Property Information

Broperty Cwren

Buslding Name:

Installstion addrass: Broperty Bhone:
Cit Stata: z
Agreement

that this program provides
bsthroom asrators and

Property owner agrase to participate in Multifamly Solutions and understa
complimantary products and installation of smart thermostats, LEDs, k
ovi-fow shoverhesds where applicabie, Property owner agrees to work with the Multfarmily Solutions
implementatian contractar, Franklin Ensrgy. LLC. to notify the residents of program participaticn thraugh
various means, including but nat limited i, nalices, pasters in comman areas and letters distr buted to each

o residence. Praperty swner will suppart these sfforts by ither distriouting the notices 25 instrusted or by
iding Franklin Energy, LLC with sccass to distribute in common sreas and to each unit or residence at least

24 hours bafors the schedu vide parsonnsl to sscort the Franklin

installation. Proparty owrsr agress to

nerzy; LLC techaicians throughout the peaparty and to provide access toall wits o residences when the
resident ic not home or the resitence is unoceupled, The program reserves the right te post-nspect 5 percent
of installedt unis akter installation ko ensure compliance with program guidelnes.

PROPERTY OWNER ALSO AGREES THAT IN CONSIDERATION OF ITS PARTICIBATION IN THE BROGRAM
AND RECEIPT OF FREE PRODUCTS, ENTERGY WILL NOT BE RESPONSIBLE IN CONTRACT, TORT OR
OTHERWISE FOR ANY LOSSES OR DAMAGES OF ANY KIND INCURRED, ARISING OUT GF OR RELATED
TO THIS PROGRAM. FRANKLIN ENERGY, LLC WILL BE RESPONSIBLE FOR ANY LOSS OR DAMAGE
INCURRED TO THE EXTENT CAUSED BY FRANKLIN ENERGY, LLC GROSS NEGLIGENCE OR WILLFUL
MISCONDUCT. PROPERTY OWNER AGREES THAT UNDER NO CIRCUMSTANCES WILL ENTERGY

OR FRANKLIN ENERGY, LLC BE RESPONSIBLE FOR ANY INDIRECT, CONSEQUENTIAL, INCIDENTAL

OR SPECULATIVE DAMAGES. NO ACTION UNDER THIS AGREEMENT MAY BE COMMENCED MORE
THAN 80 DAYS AFTER THE INCIDENT GIVING RISE TO SUCH CAUSE OF ACTION HAS OCCURRED.

THE READ AND UND! THE ABGVE AND HAS AUTHORITY TO SIGN THIS
AGREEMENT AS OR ON BEHALF OF THE THE ABOVE IDENT .
Pote: Entergy New Orleans, LLC does not ites that the - oroducts

AR ks s e gt Vs Focasets WA\ TE s e

Customer Signature

Cu

e 5ignature

Brint Custamer Name: Dt

Property Cuner of Aathorised
Managar's Sgnaturs:

Guestions?
Einal info@enorgysmartnola.com
Call: 504-229-6868

L 8 e £ T g s
e
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Multifamily Program Sell Sheet

Keep costs low and satisfaction high,

What if you eould enhance your property and save your residents meney—all withaut spending a cent?
If's not too good to be true, Its Multifamily Solutions.

What do you get for signing up?

Residents will receive installation of energy-saving products’ in their homes, Upgrades may include:

QOeC

Kitchen Bathroom

Srmart

LD v
Light Bulbs Asrators Asrators Showerheads  Thermostat

Who can participate?
Gualifying mulsifsily properties must coatsin fve or mere units under one sef
and musk bz an Entergy New Orleans customar.

How do you sign up?
Call 504-229-6868 o+ amail Info@enargysmartnola.com i you s interested
We'd love b snswer any guestions yau may hsve about the program, too,

Wisit com fo- yasving tps and nfo

N o W T o
refing o skl o

Euergyﬁm{.tﬂ? eEntergy_

T

Multifamily Tenant Leave Behind

Multifamily Solutions

Better products. Brighter community.

Thank you for participating in the Multifamily Solutions offering.
We hope you enjoy the complimentary energy-saving products you received.

Here's what we may have installed today
and the typical benefits customers experience.

LED Kitchen Bathroom Low-flow Smart
Light Bulbs Aerators Aeraters Showerheads Thermostat
[oaW equialentt Rechise watar Raduca the flow Use up ts 4 percent  Custemize your hama's
(-T2 equivalent) usage by up 1o of water to your uzet less water than temparature settings to
Use up to 76 percent 30 percent ta an efficiert 10 gslons 2 starulardflow fiyour schedule, ever
luss arsrgy snd presicds per minte shiwerhend, witheit whan yau'ru we
longer product life than losing waker pressurz.

neandescent lighting,

Enefg}iirgnggg gEnie:gy,

©accmprehaes sy ey og spbate i
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EnergySmart?

ANew Crleans Program

Give Expert
Advice on

ENERGY STAR®

Make energy savings and
rebates count taward
their purchase,

WHY PROMQOTE
ENERGY STAR?

Vs iruly 1he smart shaie.
ZM=AGY 51AR means higher
quality, better performanse snd
mmare energy savi-gs. By pramoting
CNTOGY STAR, you're not just
helping custamers save energy end
meney, you're do g your pert for
e enwiranment

THE BENEFITS OF
ENERGY STAR.

t's 2up reied and sevey money,

_et customrers «now ENERGY 5TAR
qualiFed lighting salubons and
appliances are an cesyway to

[wer Heeir enegy bills for years ko
come. Dlusg, they can recaive instart
or mall-n rebates to ofset the
init'al vost.

Multifamily Tenant Notification Flyer

Multifamily Solutions

ey

Entergy New Orleans offers the Energy Smart energy
sfficiency program Lo help customers, like yours, lower thair
utility bills at a lower price tag,

These high-efficiency applisnces and lighting solutions

reducs gnergy usa [or beller horme efliciancy and brighler
communities. Your store may include the fllowing products

wilh available rebules:

MEASLISZE

Save the date to save energy.
Technicians from the
Multifamily Solutions offering
will be in your building on ,

Look forward to receiving complimentary products.

You'll receive complimentary installation of energy-saving products, such as:

LED Kitchen Bathroom
Light Bulbs Aerators Aerators
1 garr o gpm

Low-flaw Smart
Showerheads Thermestats
g

Installation will only take a few minutes.

After your appeintment, you'll receive information about your new products, including

estimated savings. Contact your property manager if you have questions about this flyer.

o s bl o b sl Ty o bt e |

gk, Aesiad arod
Bt e vy
e iting bl . LEDzow | b vlad by i iur s coresi v incans o

E”EFQKSB,IE&Q? QE'ntegy

r Mesars:
ol AT,

silzs sy = e From theimaacs
il il

o balegen barip,

RNESATE AMOUNT

ENZRGY 5142 LED lightng

Manulacturer
et it

ENERGY STAR cuzlilied

windaw A/ uails 450 rzhale

5 5T quelifind

rergarators $50 rehiate

ENZRGY STAR cuslilied

watar huaters

ok $400 rebate

Y STAR cuelified

Sunps

ingroura pacl e,

4

ot v 1 Mg A s

Hha o 15

Selling Stats

LIGHTING

+ EMNERGY STAR | EDs use anly a quarter of the
snwrzy standard ncandascent ight bulbs carsume
and they last up Lo 25 times langer,

+ Oaverage, Upradss save us Lo 155 sach year

« Customers receive discounted price from
manufacturar.

RE AT
+ ENERGY STAR refiigaratara use half the ensigy of o
15 yeur ofd afigarator

« Onaverage, sn upgrade saves up to 469 each year,
Custamers cari recsive = 450 rebste off qualifying
refrigaratars from Energy Smart.

SROUND FOOL PUMP

+ EMERGY STAR invground pos pumps ri cjuister
and kesp Alter syslems running lomger

IN-C

+ On averuge; snupgrade saves over $300 sach year
+ Customers can receive a 4300 rebate off qualifying
peal purnzs fram Enarzy Smart
DEHUMIDIFIER
+ ENERGY 3TAR idifiers ramave as much

moisture as corventional urts. but use nearly 15
percent less anergy

+ Customers canreceive a 425 rebate off qualifying
dahurmidifiers from Tnary Smare.

Ask your manager
which products
qualify in your store.

HEAT PUMP WATER HEATER

- ENERGY STAR heat purnp vater heatars transfa-
rrounding air to heat the water, f the air
valy uses a bealng slement Lo

« Ar ENERGY STAR haat pumg water heater wil
save around $2,500 over s lifespar compared to
tardard heat sump water heaters,

« Cuslomers can receive a $400 rebule off qualifying
heat purmp water heaters from Znergy Smart

ROOM WINDOW AIR CONDITIONER
« ENERGV STAR room windew air conditioners give

custemars mare contral over their comfart. in
addition te snerzy savings.

+ Onaverage, zn usgrade uses about 1 percant less
snacgy

- Customers can receive s 50 rebate off qualifying
raarm wingaw A/C units fram Erargy Smart.

SMART THERMOSTATS
« EMERGY STAR cortified stmart thermosts

your home's lamperaturs hased on the activily
your home and are compatible with programs offersd
by Energy Smart far additional savings.

« Customers can recelva up 1o a $10:2 rebate off
[uATying srart thermostats fror Enargy Smart.

a entergy



Single LED Bulb Giveaway Label

Energy Smart
LED Light Bulb

oy
.E'ne_rgySmara‘? = Entergy,

A New Orleans Program

energysmartnola.com
504-229-6868

Four-Pack LED Bulb Giveaway Label

E’nergySmar#

A New Orleans Program

j

nergy Smart
LED Bulb Kit

Install today to start saving.

a entergy

energysmartnola.com « 504-229-6868

ENERGY SMART PROGRAM MID-YEAR REPORT - PROGRAM YEAR 12 APPENDIX D



Energy Efficiency Kit Label

EnergySmart

A New Orleans Program

Energy Smart
Energy Efficiency Kit

Install today to save today.

2) entergy

6-04-00-LENTERGYNOHPK-02

Energy Efficiency Kit Insert

Ready to get Energy Smart Ez:e!gy‘itmng_{wg
Visit energysmartnola.com
HERE ARE SEVEN MORE WAYS YOU CAN SAVE:

Centact Energy Smart at 504-229-6868 to se= if you auzlity for s

ot el o s ey nd i Ener y Sma rt

. intell s fionsl enerpy sving LED [gating products. waser saving X == . Ight snurce. Thase bulhs use s b= 60 =ercent lass erergy
showerheads and faucet aerators. Yol could alse raceive instant .0 . and lase up ba 05 Pmes [onger than ‘neandaseants Thats
B L Energy Efficiency Ki * =2 : e
perticivating retalers | NEDCY SMAD

. ) N i :
Aejust your thermastat to mateh yoir schedule, We recommand Product Guide
ing your temparature st 44 tegrass in the winte: (and o Enerey Smart helps sonserus the sriount of snaray e slectricity snd

:m‘s ,m»: sslodil ;n\ i danr it pitries tanel sl g R el This kit ccntains products b stert yabion " e o vl it 1 —

T - i s el i el sl g el R S i Wil Bl = y b

jeurney te energy effic a7k i TGty Vit S e e i ey -
4 Choose ENCREY STAR® certhies sopliences, which snsure qual Siiart Eharig ERCiaatE R =8 SHOWERHEAD

and enarpy savings. Same praducts. such 28 windaw A/C urits,
refrigeratars and hest pump water heaters. also quaiity for rebates
thraugh Cnergy Smart.

Congratulations

D LED light bulbe Boa haad

You task the first sten on ysur snergy efficiancy journsy by istalbng your it waiter ol moang loss
Erergy Elficiens g Kil. You'ser ol dawn o1 your anergy veo ond starled neaded o heat 1he waler,

5 " lomen“ng st anergy cais, 5o why slap ow? Call 504-229-6868 |

LED light bulb ¥ kitchen aerator eelule your assess ment

& Tine up yaur A/C system through the A/C Salutions affering, Nat anly
will it improve the efficiarcy ano performence of your &/C aquismert
ik yourll alao paceive an instait rebiate:

Srap costly air leaks by working vith an Energy Smars particinating
trade ally 1 seal your ductwerk, wentharize your hame and install 1 WATER-SAVING

irsulation. You may & e qualiy for Cnergy Srmart ralsatas. b‘nthrn‘nm 2 Questions? E F

For irare information and to lezrr shaut addiforal ways 2o save

L ooking for mar ways te rmafraga ererpy caste® Vit
shop.energysmartnola.com for ensrgy e ciency praducss
that can be daivered diractly ta your daor

erergy and maney. visit energysmartnola.com. cal 504-229-6868 or
ems | info@anergysmartnola com
Il o 5, Forci wusighbrs b iy o

a entergg j ol money with Energy Smart. s reducad flow rate. regarsless of

pressirs Plis there's an sdsitonal banus less
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Smart Thermostat Rebate Landing Page

Energ}:%@éff S tintergy

Submit Your Rebate Request

Complate the form balow to request your rebate of up to 5100 on an ENERGY STAR® certified smart
thermostat. Rebates available for Entergy Mew Orleans Residential Customers. Flease fill out complately.
All information is required:

Purchasers Mame* Purchaser's Email*

First Mame Last Hame
Do you own or rent your home?*

Entergy Customer's Name* Entergy Customer's Email *
[0 own  [] Rent

— — I
How ig the residence cumenily heated? {check all that apply)*

Installation Address*®

[ Gas Hested [ Electricaly Heated [ Hest Purmp System

| | How is the residence cumrenily cooled? (check all that apply) *
Auddress Line 1

[ #ir Cordifioresd (Central or Room AC) [ Ma Mir Condiioring

| How is the temperature in the residence currently controlled? {check all that
Address Line 2 apply)*

City Stale ZIP Code

| [ Tymes: Mamusal [ Tyme: Programmstie [ Type: Urknawn

Make * Model* Serial Mumber: *

Purchaser's Address™ | | | | |

| Square Footage: *

Adtre=s Line 1

Talal sguare foolage served by
installed thermostal

Address Line 2

| | | .| | | Please attach a copy of your dated sales receipt =

= e T
— T

| | By signing below, the purchaser authorizes Energy Smart to perform on-site inspections as

nesded to confirm the instalistion. & separats rebats must be filled cut for esch sman

Type of Residence* thermostat purchased. A rebate check will be maied to purchaser Ested on this form. Email
0 Single Farrily (Detached) 0 Singje Faily (Altached) 0 Muitifarrily {Fives or more Lriks) addresses will only be used to notify you of your rebate status.
O Other: Signature* Date™

[clear]
Ume your matess or finger i draw your signatune shove

Al rebate forms must be submitted within 45 days of the purchase datwe. AN rebates are given in
the form of 3 check. Please aliow 4-0 wesks for processing. This offer is avsilsble through
Decamber 31, 2022 or whils funds last. Limit two rebates per customer per account Hetime. To
search for quakfied products and to verify eligibility. go to hitpsiwww energysmarnola.infofwp-
contentfuploads/202 0007 Energy-Smart-2020-Smart-Thermostat-Cualified-Froducts-List-7-2-
Z0.pdf

SUBMIT FORM

ENERGY SMART PROGRAM MID-YEAR REPORT - PROGRAM YEAR 12 APPENDIX D



Dehumidifier Rebate Landing Page

Energ sﬁ%!}.*_.ar.?.‘g' S btergy

Submit Your Rebate Request

Complate the form below to request your rebate of up to 525 on an ENERGY STAR® cartified
dehumidifier. Rebates availabis for Entergy Mew Orleans Residentisl Customers. Please fill out
completehy. All information is required:

Purchaszers Mame* Purchaser's Email*

Entergy Customer's Email*
[ Own [ ]Rent

Installation Address* Make* Model #*

First Name Last Name

Do you own or rent your home?*
Entergy Customer's Mame*

First Name Last Name

Capacity (pints)*

Address Line 1

Address Line 2

City State ZIP Code

How is the residence currently heated and cooled? (Check all that
| apply)

[ Gas Heated [ | Electrically Heated || Heat Pump System

Purchasers Address*

Address Line 1

Address Line 2

City

Daytime Phone*

[_| Air Conditioned (Central or Room A/C)  [_| No Air Conditioning

Please attach a copy of your dated sales receipt.*

s I

By signing below, the purchaser authorizes Energy Smart to perform on-site inspections
as needed to confirm the installation. A separate rebate must be filled out for each
dehumidifier purchased. A rebate check will be mailed fo the purchaser listed on this
form. Email addresses will only be used to notify you of your rebate status.

| Signature® Date”
Type of Residence * 0 E|
[ Single Farmily (Detached)  [] Single Famity (Attached) [ Multifarmily {Five or more Lris) =
O Other:
clear]

ENERGY SMART PROGRAM MID-YEAR REPORT - PROGRAM YEAR 12

Use your mouse or finger to draw your signature above

All rebate forms must be submitted within 45 days of the purchase date. All rebates are
given in the form of a check. Please allow 4-6 weeks for processing. This offer is
available through December 31, 2022, or while funds last. Limit four rebates per
customer per year. To search for qualified products and to verify eligibility, go to the
website: energystar.goviproducts/appliancesidehumidifiers.

SUBMIT FORM

APPENDIX D



Water Cooler Rebate Landing Page

Energ ggm__ar_é’ QER!E@(

Submit Your Rebate Request

Complets the form below ta request your rebate of up to 550 on an ENERGY STAR® certified water
cooler. Rebates available for Entergy Mew Oreans Residential Customers. Please il out completely. All
infiormation is required:

Purchasers Name* Purchaser's Email*®

First Mame Last Name
Entergy Customer's Name* Entergy Customer's Email *

First Name Larsst Name

Installaiion Address* Do you own or rent your home?*

| | [ 1 Own [ ] Rent

— ——

Address Line 2

City Stale ZIP Code

Brand* Make * Model #*

Purchaser's Address* Product Type

| || Hot & Cold {$50 Rebate} | | Cook and Cold ($25 Rebate) | | Cold Crly ($25 Rebate)

i Please attach a copy of your dated sales receipt. *

Adtress Line 2 CHOOSE FILE REMOVE FILE [l

Daylime Phone* By signing below, the purchaser authorizes Energy Smart to perform on-site inspections
as needed to confirm the installation. A separate rebate must be filled out for each water
| | cooler purchased. A rebate check will be mailed te the purchaser listed on this form.

Email addresses will only be usead to notify you of your rebate status.

Type of Residence*®

Signature* Date*
[ Single Famity (Detached) [ Single Family (Allached) [ Multifamily {Free o more urits)
i e
s =

L

Use your mouse or finger fo draw your signature above

All rebate forms must be submitted within 45 days of the purchase date. All rebates ars
given in the farm of a check. Please allow 4-6 weeks for processing. This offer is
available through December 31, 2022 or while funds last. Limit four rebates per
customer per year. To search for qualified products and to verify eligibility, go to
energystar.goviproductfinder/product/cerified-water-coolers.

SUBMIT FORM
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Trade Ally Rebate Forms Landing Page

EnergySmart =
Trade Ally Rebate Forms
A/C Tune-Up Rebates
= Downloadable PDF
Attic Insulation and Air Infiltration Reeducation Rebates (Market-Rate)
= Downloadable PDF

Attic Insulation and Air Infiltration Reed ion Rebates (| Qualified Weatherization)

Smart Thermostat Rebates (Trade Ally)

= Downloadable PDF
= Downloadable PDE

Central A/C Rebates
Water Cooler Rebates

Downloadable PDF =
= I le PDF = Submit onling rebate request

Customer Authorization Form = Downloadable PDF

. D PDE Window A/C Rebates

= Submit online rebate request
= it le PD

Dehumidifier Rebates

= Submit online rebate request

= Downleedable PDF 2) entergy

Duct Efficiency Imp t Rebates {A/C Solutions)

= Downloadable PDF

Duct Efficiency Imp Reb: {I Qualified Weatherization)

= Downloadable PDF
Heat Pump Water Heater Rebates

= Submit online rebate request
= Downloadable PDF

Landlord Permission Form
= Downloadable PDF
Pool Pump Rebates

= Submit online rebate request

= Downloadable PDE
Refrigerator Rebates

= Submit online rebate request
= Downloadable PDF

Smart Ther (Retail Lighting and Appli )
= Downlgadable PDF
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HER Reports

Home Energy Report: Save energy with your top tips
Electricity -
Load ovans and - Unplug/turn off @ Check and
Naine ranges to :;Umput(.ers& repair o
capacity. clectronics at weatherstripping.
Account Number: Cost:Free night. Cost: Under $100
—— | ully ivaded cuckirg esuipment CottFrée A lesks Mrom winoews and doors
ulilize energy nore efficiently A reducecormnflor and incresse energy
November Report power sver when they areina se, Acdding wealhersUioping is en

stanchy of low-powet setting, #nd inexpensive DIY project.
Here is your personalized analysis of

your home's energy use, To see your

complete savings plan, log in to your

account at bit.ly/myentergy.

Your Energy Smart Rewards balance: 3502 Points

Monthly Electricity Use: 88% meore than Efficient Neighbors Carn points by claiming your account, creating your savings plan shd reduging your snergy usae,
Redesm points for gifts cirds ar bit./myentergy.

Redeem MNext Level

vy Horme | s9skwh $10 gift card $25 gift card

ﬁ ﬁ ﬁ T i
i aris 000 P18
~ficiert

“Sirvilar Neighbors arg located nearby and hava amilar squars lostage. Silicent Negnbors are considered the top 15% of the Similar
Dlbar group e squars footage of your horrs s collceled fron pablic infor ation sourees, Al data i weather noimalizsd b
accaunt for year-to- year Il Kwh slo | he use of "0 =lectricily in one hour, Jata displaged in this
report is normalized for neighbor  cloes ot pecess: ponc o oiling cata for this report peciord

How You e Doing:

Good More savings passibic | Akovi typical Lse
Zam wi point

Spending breakdown

Annual Electricity Use B Vyrome B Eficient Neighbors

Camplete your online Home Assessment for a
detailed breakdown of your energy use.

1280,

Kilehen Appiiances
B Lighting
B Consurmer Electionics

Get a FREE home checkup
Energy Smart ¢ffers “ree ho g ensray Checki o8,

valuable rebatss and mare, "
Laundry/Utility

Enes a}is_ll?jrl“&
= W omer

Visi_energysmartnola.com

sauIngs ISt
AT w1
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CEP Widget

ENERCY STAR& Appliances A/C Solutions

Purchase a new ENERGY 5TAR appliance such as
arefrigerator or water cooler and recelve a §50

Online Marketplace

Shop for energy-efficient products from the
comfort of your home and receive instant

Keep your home cool, comfortable and energy
efficient with an A°C Tune-up, central A/C rebates

rebate: discounts. 5ave big on smart thermostats, and smart thermostats.
energy-efficient lighitng and mora.

LEARN MORE

LEARN MORE LEARN MORE

Home Performance with ENERGY
STARE

Appliance Recycling

Get $50 for your old fridge or freezer.
Choose an in-person or virtual home energy
assessment and you'll also receive free energy-
efficient products, including LED light bulbs.

A sReNoNaN | >

LEARN MORE

< @ OO 0OC >

LEARN MORE
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Vehicle Magnet

EnergySmarﬁ%

ANew Orleans Program

Energy Smart

Program Staff

3 entergy

Point of Purchase Signage

,& EnergySmar&
EnergySmar | B,

Program

F ‘ INSTANT DISCOUNTS
/ 4 on new EMERGY STAR® certified
LED lighting. Limit 12 Packages.

INSTANT
DISCOUNTS

on hew

ENERGY STAR® <

i ik EnergySmart=
certified LED lighting. EIIE‘I‘QK%P’.\ET& g-y;ngwmemmgmm

Qrleans Program

Limit 12 Packages.

INSTANT
DISCOUNTS

on new ENERGY STAR®
certified LED lighting.

INSTANT
DISCOUNTS

on new ENERGY STAR®
certified LED lighting,

Limit 12 Packages.

Limit 12 Packages. E H E
%4
' #| ;
i

2) entergy

a entergy

2) entergy
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Marketing Tactics

Home Fitness Campaign Materials

Emails

-
= Entergy,

/vgmart= | = Entergy,

Get Your Home in

Tiptop Shape

A Fit Home'is an

nergy-Efficient One

Home Energy Fitness on Any Budget Get Your Home in Tiptop Shape

Energy Smart offers a to gat your home in fiptop shape, meluding

i Energy Smari offers 3 variety of ways to get your home in tiptop shape to
3 no-cost assessme ent products that can save you energy.

improve comfort all year round

i
il

T energy-saving joumey with a Home

<" assessment

“Q\ v

‘You'll also recaive 5 custom repart of your home's energy usage and

recommendstians for sdditional sfeps you can take for optimal energy savings

# your home's enargy usage

More Ways to Save Energy

tions about additional steps you can take 1o schieve

sximize your savings and earn rebates when you purchase quslifying energy-

optmal enesgy savings.
= Eam rebates for enargy-efficent upgrades.
eficient upgrades such 3z rafrigerat units, SMart themmostals and more.

For more information about these and other Energy Smart offerings: For more information about these and other Energy Smart offerings:

Visi

BNergysmarinoia com

X

Ermsil

Call Email
504-279-6865 InryEenergysmarnoka com

ImBOgRanergy smarnola.com

Google Search Ad

Ad - www.energysmartnola.info/ «

No-Cost Products and Services | Energy Savings For Your Home

Energy Smart offers ways to help you save on energy bills, including appliance rebates. Visit our
website to learn about installing no-cost energy-efficient products

ENERGY SMART PROGRAM MID-YEAR REPORT - PROGRAM YEAR 12 APPENDIX D



Streaming Radio

o

Home Fitness
Campaign Streaming

Radio Banner Ads

A Fit Home is an

Energy-Efficient One

For more information, visit
energysmartnola.com/savenow or
call 504-229-6868.

. Smart ':?‘*Emf*m},{

A Fit Home is an

Energy-Efficient One

For more information, visit
energysmartnola.com/savenow or
call 504-229-6868.

:rgySmart == Entergy

Google Ads

No-Cost
Energy-Efficient
Products

GET YOUR
HOME IN
SHAPE

Lower Your Energy Bill

ENERGY-EFFICIENT
UPGRADES AND REBATES

-

ENERGY SMART PROGRAM MID-YEAR REPORT - PROGRAM YEAR 12

Smart "

Make No-Cost
Efficiency

-
== Enlergy

Improvements

SAVE NHOW P

L | =
Smart © = Entergy

START SAVING P
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Facebook Ad

» Entergy New Orleans

A fit home is an energy-efficient one. Energy Smart offers no-cost
whole-home assessments, product rebates and more,

i
|

L #

R

Y )|

- "
k3 e -

Save witha Rebates for Home Energy

Home Energy Energy- Fitness on any

Assessment Learn More Efficient Vst Budget Learn More
No-cost produ... Upgrades We can help.

Appliances and..

o) Like () comment £> share

Gambit Print Ad

4
P ]

Get Your Home in
w1y Tiptop Shape

Energy Smart offers no-cost whole-home energy
assessments and rebates on energy-saving products.

For more information, visit
energysmartnola.com/savenow
or call 504-229-6868. %
Energy Smiart i a comprahensive energy efficiency program developed by the s Entefgx

New Orleans City Counel and administared by Entergy New Oriaans, LLC
#2022 Entergy Services, LLC. All Rights Peserved

sSmart

ANew Orleans Frogram

0630279000
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Gambit Digital Ads

Make No-Cost R
Efficiency Improvements A

Make s

No-Cost “nergy$mart:
Efficiency

Improvements

ESY
ySmart™ = Lntergy

Get Your Home
In Shape

MAKE NO-COST ol ¥ 1 , %Ente@yg
EFFICIENCY =S — ) ,.
IMPROVEMENTS [ _ B

Enera -"Sn‘larf"-f

A New Orleans Program
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Circuit E-Newsletter

a entergg i

Jump into energy savings

Old, inefficient pool pumps can be costly and use a lot of energy.

READ MORE

Energy Efficiency Adds Curb Appeal
With these tips, you can save money and make
energy efficiency visible to the entire neighborhood.

READ MORE

Solar Answers: Is Solar Right For You?
Is solar energy a good fit for your home? This video
will help provide the answer.

WATCH NOW

How to Keep Your Upstairs Cooler This
Summer

Stop sweating it oul on your second floor. Take
comfort to the next level with these simple tips.

READ MORE

Weekend Energy Warrior: Air Sealing Your

= WEEKEND Attic
v VERG Y Secure your atlic against energy wasle with this
) )

ARR’OR simple plan of attack.

TAKE A LODK
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EasyCool Switch Removal Letter and Envelope

Energy;Smarf& | %Enteigx

et O Praguan

Dear Entergy New Orleans Customer,

Thank you fer participating in the Entergy New Crlesns Energy Smart EasyCool offering. Effective
January 1, 2032, the FasyCool offering will aperate with smart thermostats anly. emand load contral
switches, like the ane conrected o your air canditioner, will need ts be removerd. An Energy Smart
tean member will visit your home within the next two wesks to remove the switeh from your air
canelfomee: Vo will besnolified prior tx ety switch remval seorle Noscfion s rsgired fronryoe.

We encourage you to continue your participation in the EasyCool offaring. Here are your options:

= Ifyou already have a smart thermostat, you can enrdll it at
enrollmythermostat.com/entergyno. Earn $25 for signing up and continueto earn $40 each
year you participate.

[ you need to purchase a new smart thermestat, we have several optiens for you,
o Buy one from the Energy Smart Online Marketplace at shop.energysmartnola.com.

©  Have one installed when you participate in the Heme Perfarmance with ENERGY
STAR, Income-Gualified Weatherization ar A/C Selutions offering. Visit
anergysmartnola.com/residents to review ligibility and lesrn how you can particigate,

Purchase 2 gualifying smart thermostat from any retailer and get a $160 rebata. Visit
energysmartnola.com/smart_thermostat_rebate o submil your rebate applization.

o Have one installed by & heating and cooling contractor. Visit
energysmartnola.com/trade-sllies to find an approved Energy Smart trade ally,

To learn more about the FasyCeol with smart thermostat offering, please visit
energysmartnola.infe/easycool -t tats.

Fo tutionsabedt EssyCock i charigss to the oifiine: plsss sell Lt st 504-950: 68685 Eial]
info@energysmartnola.com.

Sinceraly,

The Energy Smart Pragram

s s Y TR I RS RS BESARL LE & et

sreroygmart ® ey

AP Dlanecea) Padh (el Soilin 140
Pt Dvlosrs, LA W17 0K8

Energy Smart EasyCool Offering.
It's Easier Than Ever To Save.
Swe innide for participation detsils.
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Trade Ally Emails

1st Quarter Newsletter

Trade Ally
Newsletter

Bdarch 211

ﬂm ‘Waur Trade &lly Tier Repart i

Zaming 2oon

Tiar Qaradz

Famindar Ondsr Yoor D23

Bedgere

Blarzs 77 2000 T s SEEEE

ﬁ Trads Aliy Training Waiinass
18 LT ) ¥ D=

Assoumstc
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High Energy User Campaign Materials

Email

/vSmart

L
Save with

Efficiency Up,

What No-Cost Products Could You Receive During

How Wl Home Farformanos with ENSRGY ETARY Your Home Performance with ENERGY STAR®

Hela Your Home? Aszessment?

How Can Energy Smart Help Maximize Your

Savings?

How Efcs Can Energy 3mart Heip Maximize Your
ELGT

Fex fres infixmrion aboud Bess and ofer Ensrgy Smar ofisings:

— G X

et

D entergy

Z) entergy
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Direct Mail

Save up to
20% on
your annual
utility bill.

Assessments, Efficiency Upgrades and More

Sign up for a no-cost home assessment and receive energy-saving products (up to a $300 value).

Schedule online today at energysmartnola.com/savenow E S Y,
. -229- €T mar
or call 504-229-6868. gyomaitv
Energy Smart is a comprehensive energy sfficiency program devalaped by the Neve Grleans City Gouncil and
acministared by Entergy New Orleans, LLC. 27072 Entergy Serviees, LLC. Al Rights Ressrved
Energ ySmartﬂ
7% A RewOrieans Progzam

524 Elmwood Park Blvd, #14c
MNew-Orleans, LA 70123

More simple ways to save at home:

- A/C maintenance.

« Lighting and appliance rebates.
- Dis ited energy-
+ Appliance recy

+ Energy reduction during periods of high electricity usage.

Start saving today.

Visit energysmartnola.com/savenow
or call 504-229-6868.

a entergy
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Bill Insert

Energy Smart
Makes Saving Eﬂergximsfﬁ %Entergx

Improve your home’s energy efficiency and comfort. With a Home Performance
with ENERGY STAR® assessment, you can receive no-cost energy-saving products, a

personalized energy report and rebates on qualifying energy-efficient upgrades.

Start saving today by signing up for an assessment.
Schedule yours online at energysmartnola.com/performance
or by calling 504-229-6868.

(oo ENERGY STAR

LED ’ | A Water-saving Water-saving
light bulbs L6 ] showerheads bathroom aerators

Smart

thermostats Hot-water | Water-saving

pipe insulation \ I’ kitchen aerators

Smart
power strips *hctual pracucts nstallect may diffa e, Méass

and product availability. Products may not d i each unit, ¢ till d sxisting bas

dule an assessment online at energysmartnola.com/performance
y calling 504-229-6868.
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Spring into Energy Savings Campaign Materials

Email

3TAR

5) entergy

Google Search

Ad - www.energysmartnola.info/ «

Improve A/C Efficiency | Lower Energy Bills
Schedule your Energy Smart home assessment or A/C Tune-Up to lower your utility bill today.
Complete a no-cost home assessment and save up to 20% on your annual utility bills.
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Trade Ally Emails

Save the Date

Residential Energy Efficiency:
HVAC Technelegy and Attic Air Sealing Webinar

Date: May 18
Time: 8-11 a.m.

Loecation: Wehinar

Topics:

= Heat pumps in hot, humid climates

= Nor-matched air handler and co nd other fieid encounters

* A case study of 3 15-year-old gas-fired spit system.

The training will conciude with i jon o sir aaling from the sttic side to

demonstrate how to decrease 3

Join Meeting »

nfiltration and address duct sealing at the same

time

Or call in (audio only}
+1 469-370-0651
Phone Conference ID: 154 335 531#%

a entergy

Fer more infoemation aboul this and oiher enerpy efficiency progrms:, visil arenpysmarrols com, email
Info@enargysmarinola com o call 504-225-8550.

it comprshenshve anargy eficiency program deveioped by ihe New Orsans | uncil
rod by Entergy New Orieans, LLC. G202 Entergy Serviess, LLC. All Righis Reserved.
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2" Quarter Newsletter

! Trade Ally
Mewsletter

Moy S

Frogram Frogrecc to Sosl

B Trade Alfy BEadgec Wil Be Hem Eoon

Recldential Enargy Efficlanay:
HVAL Teohnciogy sng Attie Alr 3ssEng Weblnar

b= T

1
LasMaT i

=t T80
Fazma Corlwrarca =454 115 Sriv

Oid You Mics the Recent Training
Erscion?

O call i (nodiy am]

. 21 Virtuet Trade Ally Advicaony
Group Masting
ok

T &
hscatiiar tusnm

Rerouroes

o e e s b | o g ey . S s
[ ———
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A/C Tune-Up Customer Reach Back Campaign Materials

Postcard

Achieve Cool
Savings with an
A/C Tune-Up

Lower your utility bill and
improve the efficiency of your

A/C unit by up to 30%.

Earn
an instant
rebate

Energydmart¥

Energy Smart is3 comprehensive enery shickncy progrm develaped by the Hew Oreans City Counciland
acministered by Entergy Hew Orieans, LLC. 22002 Entergy Services, LLC, 4l Rights Resereed, | gentemeroy

&?s&&”ﬁ&nan%‘

524 Elrmwrood Park Bhed, 0140
Mew Orleans, L 7o123

Visit energysmartnola.com/ac or call 504-229-6868
to sign up and start saving today.

3 entergy
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Email

Achieve
Cool Savings

with an
A/C Tune-Up

Iz your AT unit in need of 3 tune-up? Energy Smart can help. During Mew
Crleans' hottest days of the year, d's important to maintain the efficiency of
your system o save energy while ensuring you stay cool and comfortable

throughout the summer hest.

Why Should | Get an A/C Tune-up?

= Improves the cooling output and
effidiency of your unit by up to 30
percent

= Lowers your monihly energy usage

* Results in @ more dependable, longer-

lasting unit.

* |ncludes aninsiant rebate of up to 3150

making the service more sfordable.

For more information about these and other Energy Smart offerings

G

504-239-ERE8 4 martnola.com

Errai

) entergy
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Ready to get Energy Smart?
Visit energysmartnola.com

HERE ARE SEVEN MORE WAYS YOU CAN SAVE:

Tontaet Encrgy Smort ot 504-229-6868 ke s0a f you eusliy for o
ntallalior o sy s darcy procues i e ssswssman
o you: hame.

Tnstall sdeitiarsl snerpy-savivg LED lighting preducts. Vau could slsa
rocaiva instant rebates an LED lighting prodiicts when yau purchass
froar sl i biong vl ailrs,

Agiust your thermostat to skt your ssheculs. Ve recommend
1aking rour temperaturs st 5 dagraes n the winter {and lowering
e o away o aslaepst ard 18 degrees I the sunwrer

i 1 il s sy wsloopl.

Shisose ENERGY STARY certified applianzes, which ensure quality
2nd energy saviniee Same praducts, such 25 windawr ALG units,
rigerators and heat pum wates heaters. élso ausify fer rebstes
Ensrgy Smart,

Tune us yout A/C systarm through the /1% Solutiors offering Not
by will i ave the affciency and e e AfS

5. Stap sastly ai-lezks by working with zn Enesay Smart participating
trade slly to zel your ductwark, westherize yeur home and instsll
sl atior, Yau krey also qualify far Energy Smart rebstes.

Lackirg for mors snys o manags erergy cashs? vis

shop.energysmartola.com for ene 2y =ffciency proscts
that can 2a delivered dractly toyour socr

LED Kit Materials

Label

_E’!JGIQK%IEE.{%

Energy Smart
LED Efficiency Kit

Install today to save today.

Insert

EnergynSmar#‘

s Drleans Progeamm.

Energy Smart

LED Efficiency Kit
Product Guide

LED light bulbs

LED spotlight bulbs

LED light bulb

3 entergy

ﬁ entergy

LIGHT UP YOUR ENERGY SAVINGS

Dear Vaed Cuslamer,

Ene gy Smart wants to hel p you maximize your ereray v ngs
with this camplimantary LE3 Efficiency K. ds an Enteray New
Oleans cusdamer, we whnt 12 Bielp yoi reduce yoiir erergy
use el sawe many o ubiliby bil

Tnstal te LED ligh: bulbs i this kit s achieve a woll [t and
energy-2ffcient ~ome. And. a3 an zoded bonus, you'| be

helping suzpar Tha envirarmert.

ey,
Tha Energy Smart pragrsm

Spread the Word
B sars s Lol your Trignds, Tamily:ard ncighbons bov they san
sives oty and money with Energy Smart

ENERGY SMART PROGRAM MID-YEAR REPORT - PROGRAM YEAR 12

a LIGHT
—JBULES

[

Ligat-emtting dicdes, or LD, ara a great snergy-saving
'ght source. | hase bulks use up to 805 less energy and
[ 17 1 22 limes, lowigen han incandéscents, Thal s up la

= ziect and avaid
aivy petential hazardsus missteps due ba lack of visibilizy.

Sl it home sk orovidos wsormss of sucur b A hone bt
{s lluminated will lsinterest potential trespassers ano alow
for grester vis'bity inte unexpected actvity on yaur property

Question;
Tor more irfovmation znd to lesm shout adgitianal ways
15 s magrgy and maney, visil energysmartnola.com,

ol BO4-220-6868 vr o Info@encrgysmartnola.com.
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A/C Tune-Up Bill Insert

Keep Cool and Save Energy

Eﬂe@iﬁ.,fﬁﬁﬁ? with an A/C Tune-Up

This summer, maximize home comfort and save energy with an A/C Tune-Up
and up to $150 in rebates from Energy Smart.

The A/C Tune-Up

A trusted trade ally partner will come to your home and thoroughly assess your
A/C unit to ensure it is functioning as efficiently as possible.

Schedule an A/C Tune-Up Today.
Visit energysmartnola.com/cooloff or call 504-229-6868.

Four Reasons to Complete an A/C Tune-Up

1. Improves efficiency by 30%, reducing your monthly bill.
2. Helps the unit last longer and run more reliably.
3. Makes for a cocler indoor environment with better humidity control.

4. Comes with an instant rebate of up to $150 from Energy Smart.

Stay Cool and Start Saving Energy.

Visit energysmartnola.com/cooloff or call 504-229-6868 to schedule your A/C Tune-Up today.

Energy Smart is a comprehensive energy efficiency program developed by the New Orleans City Council

_—
and administered by Entergy New Orleans, LLC. 22022 Entergy Services, LLC, All Rights Reserved. g entergg
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Keep Your Cool Campaign

Email

Iz it time to upgrade your central A/C unit or

smart thermostat?

W yawr A st o = Hrerrstzs i '!E I

enengy efficert trods

For mcre irfoprion abeat S are ofer Energy Smart offerings
& <

y &
(& <

Er ]

Google Search Ads

Ad - www.energysmartnola.info/ +

Lower utility bill | Air conditioner rebates

Schedule your appointment with an Energy Smart A/C contractor today. Save money on energy
bills and improve home comfort with energy-efficient A/C.

Ad - www.energysmartnola.info/ =

Energy savings for home | How to lower my energy bills
See how Energy Smart can help you lower your menthly energy bill. Find instant discounts on an

A/C Tune-Up, smart thermostats and a central A/C unit.
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Beat the
summer
heat

Get an A/C Tune-Up

ﬁ entergy

Google Display

Beat the

summer heat - D entergy
Get an A/C Tune-Up

Beat the
summer
heat

Get an A/C Tune-Up

a entergy

Facebook Ad

a Entergy New Orleans e X

An &/C Tune-Up can reduce your energy bill and
improve the energy efficiency of your unit by up
to 30%

Don't sweat

www.energysmartnola.info

LOWER YOUR ENERGY Learn more
BILL
&.’ Like ] comment e Share

o)

Animation_01.mp4

ENERGY SMART PROGRAM MID-YEAR REPORT - PROGRAM YEAR 12

Keep cool
and save

Lower your energy bill

=

2) entergy
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My Rewards Emails

Personalized Persenalized

and rewarding
energy savings

and rewarding
energy savings
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Online Marketplace Promotions
Valentine’s Day Sample Materials

Lead Generation Email

Find Your

Match:

art Thermostat

Promotions end on Friday, Feb, 25, 2022,
sa don't miss out on this limited-time sale

ENERGY SMART PROGRAM MID-YEAR REPORT - PROGRAM YEAR 12

Remarketing Email

Smart-

gﬁ:n\m

Promotions end on Friday. Feb. 25, 2022,
so don't miss out on this limited-time sale.

4-Pnok Dimanabie LED Olabe.
oW
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Valentine’s Day Sample Materials

Facebook Ad

wiy, Emicrgy New Orleans
APt
iEraret ol

Srrar harmeatals s2an al 51, 20 Noy's your opporunty o nexzensively
make upgraies oimarove sficency al home,

Nest Learning
Thermostat

Find Your Mateh: & Mew Smart Thermostat

Elwdn Mra
SHIP MO TO EQURE- LR DS §

1T Lika L Cammani #+ BnEme

Homepage Banner

& &
_%11131_’_1:’_ = Entergy. Signin/Begister QU MyCart -

CIENCY 1T NERGY SAVERS = WATES SAVERS. = HERMOSTATS " L MORE =

Find Your Perfect Match:
Specialty LED Lighting

3

ENERGY SMART PROGRAM MID-YEAR REPORT - PROGRAM YEAR 12 APPENDIX D



Earth Day Sample Materials

Lead Generation Email Remarketing Email 1 & 2

Conserve Energy
for Earth Day

Best Deals
on Earth

Thermostats for Earth Day

s entergy
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Earth Day Sample Materials
Facebook Ad

=) Entergy New Orleans

=« Sponsored - @
Find Earth-shattering deals on energy-efficient Google, Emerson and ecobee
smart thermostats that start at $1.

@ Cooling

/8

Google Nest
Thermostat

Conserve Energy for Earth Day.
SHOP FOR LIMITED-TIME DEALS

Shop Now

oy Like O Comment A Share

Homepage Banner

2
= Entergy, Signin/Register QL My Cart -

Best Lighting
Deals for Earth

Save 30% on Simply Conserve® flood LED lighting. Offer valid

April 13-23, 2022.

Plus sales tax. Limit twenty (20) light bulbs per customer, per account lifetime.

ENERGY SMART PROGRAM MID-YEAR REPORT - PROGRAM YEAR 12 APPENDIX D



Memorial Day Sample Materials

Lead Generation Email Remarketing Email

Smart*

el e the st wih 2ning

st il S ol il ©renie Tirsst By

(&

a entergy ) Wiicomne tha sinssine with sasings

Fas nhsie et atead Buts atel St Sy Teut Shewas

G Y

wazm =mem—rmenm
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Memorial Day Sample Materials

SmartThermostat with Voice Control Email

Last call for

the ecobee

SmartThermostat

with voice control

ut on your chance i order an ecobes

for only $80 after instand rebat promotional discounts from

Sman. Order yours today. This offer i only valid while supplhies kast

Experience enhanced comfort:

TAR™ certified

For mara informafion about these and other Energy Smart afferings

H X<

visit an Emanl
ehergysmarinola.com Infoenergysmantnots.com

‘3 entergy

Energy Smar. & wircd Park Bive, Suite 140, New Orleans, Louislana 701238005
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Memorial Day Sample Materials

Homepage Banner

-
‘Smart = Entergy, sgoin/Register CL MyCant -

Get an Emerson Sensi™
Smart Thermostat for as
Low as $1.

Save on two energy-efficient models. Offer
valid May 23-July 8, 2022,

Plus sales tax. Discount automatically applied at checkout. Limit two (2) thermostats per customer, per account lifetime.

ENERGY SMART PROGRAM MID-YEAR REPORT — PROGRAM YEAR 12 APPENDIX D



Summer Promotion Sample Materials

Lead Generation Email Remarketing Email 1 & 2

Smart™

<) entergy

D entergy
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Summer Promotion Sample Materials

Homepage Banner

= K
I .‘.w.;'Smart* Signin/Register QU MyCart ~

Hot Deal: ecobee3 lite smart
thermostat on sale for $29.99

Limits apply. Offer valid June 13 — July

ENERGY SMART PROGRAM MID-YEAR REPORT - PROGRAM YEAR 12 APPENDIX D



Google Postcard Sample Materials

.c.n ENERGY STAR éertnﬁecl

Stay cool this summer with Google Nest
smart thermostats for as low as 1.

Energyirmgg shop.energysmartnola.com/Google2022

Plus sales tax. Discount automatically applied at checkout. Limit twe (2) thermostats per customer, per account lifetime. Google premction
runs June 15-July 6, 2622, Google, Google Nest Thermostat and Google Nest Learning Thermostat are trademarks of Google LLC.

Energy Smart is a comprehensive energy efficiency program developed by the New Crleans City Council and administerecl by Entergy
New Orleans, LLC. 82022 Entergy Services, LLC. All Rights Resarved. 063-0345:06-00

524 Elmwood Park Blvd, #140
New Orleans, LA 70123

INDICIA
HERE

Save up to $150 on Google

Nest smart thermostats
Offer valid June 15-July 6, 2022

Shop for your Google Nest thermostat today at
shop.energysmartnola.com/Googlezo22.

3 entergy
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Appliance Recycling Marketing Materials

Email

g} Smart

A B gl

Click here to schedule your pickup in minutes
online—it's quick and easy. Or, call 877-743-3128.

Energy Smart will haul away your working fridge
or freezer at no cost.

Receive your $50 check in the mail.

To learn more, visit energysmartnola.com.
Sizs and othar restrictions apphe

e dowe 3y e bivw Oricars [ PRS- s 1o e howr s oomkst Ty
""?‘ Eﬁ'bp‘m‘gwml_:wzlt;fml.t ey mwm:?:ﬁumﬂ:
g B Sol xea
w7
F t
entergy
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Customer Leave Behind
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&
. [N
EnergySmart®

¥ A Hew Ocleans Program

Bl
i 1[3- e Oor Tregiel

To learn more, visit

ena nartnola.com

or call 877-743-3128.
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You Get $50 - You'll automatically
receive a check for $50 within four to
six weeks of your pickup. No hassle, no
rebate forms to fill out.

You'll Save Money - Refrigerators

that are 15 years or older use twice as
much energy as a new ENERGY STAR®
unit. Make the switch, and reduce your
electric bill.

fridge or freezer for free in one

convenient, 15-minute appeintment. No
need to haul your appliance to the curb
- we'll pick it up from inside your home.

It's Environmentally Respensible - All
refrigerators and freezers collected will
be responsibly recycled, preventing up
to 10,000 pounds of carbon pollution.

. It's Easy - We'll pick up your secondary

Appliance recycling is available for
customers with a working, secondary
refrigerator or freezer*

To schedule your
free pickup, visit

woar e QR code
or call 877-743-3128.

Energy Smart Is 8 comprehansive energy afficlency pregram developsd by tha Maw
Orlsars City Council snd sdministersd by Entergy Mew Orlsans, LLC @202 Entargy
Services, LLC. All Rights Ressrved.

*Size and atherrastricton: apply

=) entergy
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Social Ad

To learn more,
visit e

Paid Search

https:/fwww energysmartnola.info» appliance-recycling

Appliance Recycling | Energy Smart NOLA

Appliance Recycling. Get $50 for your old fridge or freezer. Looking to get rid of an outdated

refrigerator or freezer? Energy Smart will give you $50 to .
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Step-Down Bonus Campaign

Social Creative

1 sarEy Wil Yo,

Z) Entergy New Orleans
e Sponsored (demc)- @

Receive bonus funds for energy-efficient building projects. The earlier in the year you apply, the
more funds you receive.

ENERGYSMAR] A

Energy Smart Step-Down Bonus. Learn-mare

Apply Socner. Save More.

Qs 1 Share
o Like [J Comment 2> Share

Digital Display
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TV CHANNELS CMN

Introducing CNN+

bq;s
fl!és

NO MERCY NO MALICE WEDNESDAY AT 4P WH!

ALKIN CHRIS WALLACE? BOSS FILES
CNN+ Scott Galloway CNN+ Interview Club with CNN+ Fauci on the CNN+ Pappy Harlow's
calls out the CEOs who Neil deGrasse Tyson: Ask confusion surrounding intimate talks with today's
use 'yogababble' guestions Now Covid vaccine boosters most influential leaders

News and buzz Living in a pandemic
McDonald's is bringing back fan-favorite menu item
Big changes are coming to your 401(k) ih
Police Identify 'I-65 killer' after 30-year investigation

All charges dismissed agalnst Missourl duck an
boat employees involved in fatal capsizing

® why Selena Gomez hasn't been on 1h
Instagram in over four years

£ e
; i S - ..A“Ki??:s.

If the new Covid variant fades
quietly, it may be because the US

Paula Patton responds to fried chicken controversy

Acan fe

Half-Page Print Ad in City Business Journal

Owning or running a business can be costly.
Energy Smart can help you save on energy
usage and expenses.

We provide cash incentives for completing upgrades. And right now,
you can lock in‘a15% bonus incentive when you apply in Qz.

READY TO LOCK IN?

Ower $1.1 million In Incentives were locked in by customers during G F_o_r more information,
visit energysmartnola.com

or call 504-229-6868,

gy B v syl e hen iy s
a en‘tergu Maw Orlaans City Council and administered by Entargy Maw Oriaans, LLC.
w2022 Entorgy Sarvices, LLC. AN Rights Bascrwad.
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Q1 Email

EnergySmart»

Yk M= O wiis Peagis

1 is almost over, which means fime s running out to secure the
fargest possible incentive for vour energy efficiency project. G
incentive bonus 15 25% and decreases each guarter throughout the
year

How It Works

1. Apply before March 31. Your incentive rate is based on the quarler your
application iz approved.

2, Complete vour project by December 31.

Mot sure where to start? Our Energy Advisors are here fo guide you every step
of the way. Visit energysmarinota com o lzam more about energy savings
upagrades to your building or facilities

“Bonus mis doss pod anpiy [0 Mew Consfracion, Reto-commissiening, Smad Sxsiness Dvech insial ang Demand

Aescorss proiEcs

3 entergy

pmrvad
Eloned by lhe Mlew Orears Gy Counc

Senvices, LLC. AF Righls Resereed.
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Q2 Email

f
= VY
EnergySmart=

# New Crleans Program

Over $1.1 million in cash incentives were locked in by customers during Q1.
Don't miss out on your chance to get more money for your energy efficiency
projects. You can lock in a 15% banus incentive when you apply in Q2.

Let Energy Smart pay for your energy efficiency projects. Apply today.

Fn:
A

=

dy to Lock In?

1 Apply before Juns 30 Your incentive rate is based on the quarter your
application is approved.

2. Complete your project by December 31.

Mot sure where to starl? Complete this form, and our enargy advisors will
contact you to start planning your projects today

Visit energysmarinola com to lzarn more about energy savings upgrades to
your building ar facilities.

‘Eonus rafe does not spply to Mew Consiruction. Refrm-commessioning, Smalf Buswess Direct dnsfall snd Demand
Response projects.

) entergy

22022 Energy Smart. All Rights Reserved
Enemgy Smari i= 3 comarehensive energy effcency program developed by the Mew Oreans City Council
and sdménistered by Entergy Mew Odaans, LLC: @2022 Endergy Sendces, LEG: All Rights Reserved.
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Q2 Second Email

A
= T
LnergySmart ¥

Con't miss cut on your chance to lock in your 153 bonus incantie in Q2 Lat Ensrgy
Sman pay for your energy eficiency upgrades. Over 51.1 million in cazh mcenmies wers

locked in by cusiomers in 27, Lock @ your savings befers June 30
Ready to Lock In?

1. Apply before June 20 Your moentive rate is bazed on the quarter your agplicstion iz
approved
2. Comglets your prosect by December 31

Wisit gnsm
or facilties

)Smannots.com to lesm more sbowt ensrgy sawings vogrades to your buiding

Mot sure where to start? Complete this foirm; snd our ensrgy advisors will contzct you o
start planning your grojects today

‘Benus rale doss o Bosly i New Corsirotion, - Feir-rommissioning: Smaif Evsinass Direc? Iasiad ang Damaqd

FESSEOsE Sroicrs.

3 entergy

C202? Envergy Bmorl. All Righls Besarvad

TEEET ey EICY R doned. by e New O

by Entengy New Crieans, LLC S3022
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:30 Radio for WBOK 1230 AM

:30 Radio Script

New Orleans business customers let Energy Smart help pay for energy efficiency upgrades to
your business. We identify and provide cash incentives for energy savings upgrades, and the
sooner you apply, the more money you can get. Incentives are higher earlier in the year, so
lock in your savings now. Visit energysmartnola.com to learn more and request a free visit
from an Energy Advisor. You can receive up to 100% of your project cost. Apply now to save
more.

As-Produced :30 Radio Spot

o

_MF3
APTIM 4.7.22
-Wick.mp3

ENERGY SMART PROGRAM MID-YEAR REPORT - PROGRAM YEAR 12 APPENDIX D


http://energysmartnola.info/

News Release

A

s i_ﬂ
EnergySmart=
£ New Orleana Program
FOR IMMEDIATE RELEASE:
Feb. 17, 2022
Media Contact:
Meredith Adams

meredith@thespearsgroup.com

(225) 454-81329

Energy Smart Launches New Financial Incentive
Structure for New Orleans Commercial Businesses

NEW ORLEANS — Energy Smart, the comprehensive energy efficiency program
developed by the New Orleans City Council and administered by Entergy New Orleans,
has implemented a new bonus incentive structure that offers companies more money
the earlier they apply to complete energy-saving facility upgrades in 2022,

The ‘step-down bonus' provides different guarterly bonus incentive levels to help
business customers make energy-efficiency upgrades to their buildings or facilities and
is available for new projects submitted and approved during the first three quarters of
this' year. The bonus incentive rate is based on the quarter in which a company’s
application is approved, with the highest project cost savings going to businesses that
apply and are approved now through March 31.

“We're encouraging all commercial customers seeking to make energy-saving upgrades
this year to apply now in order to secure the most money for their project,” said Derek
Mills, manager of Entergy New Orleans' demand-side management programs. "By
locking in now, before March 31, you will receive the higher bonus and have until
December 31, 2022 to complete the project.”

Following application approval, program participants will have until December 31 to
complete projects in order to receive their bonus incentive at the locked in rate. The
2022 ‘step-down bonus’ offers a 25% bonus rate for projects approved during the first
guarter, 15% during the second quarter and 5% during the third quarter. These bonus
incentives are in addition to the standard cash incentives offered by the program for
approved energy-efficiency projects and are applied to the overall total project incentive.
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“Don't delay those projects,” Mills says. “This is a great opportunity to prioritize
energy-saving upgrades, reduce long-term operating costs for your business and take
advantage of the $6.3 million in available incentives from Energy Smart this year.”

Commercial businesses interested in learning more or applyving should visit the Energy
Smart website or complete this form to receive a call from an energy advisor.

ABOUT ENERGY SMART

Energy Smart provides financial incentives for making energy-efficiency upgrades that
decrease unnecessary usage and help businesses save money. The program launched in
2010 and is open to all Entergy New Orleans customers. Since the program began,
Energy Smart has distributed more than $36 million in cash incentives and allowed
customers to save more than 288 million kilowatt hours. For more information about
Energy Smart, visit energysmarinola.com/businesses or call 504-229-6868.

Earned Media

View In Browser | Subscribe | Advertise n u
NEW GQRLEANS
Ci4YBUSINESS e

Book of Lists:

The Book of Lists is the only
resource guide to business and
industry rankings in the greater

Top Headlines February 17, 2022 p.m. New Orleans area. Click here fo
purchase

New Orleans “praline queen” Loretta Harrison dies
at 66

Loretta Harrison, New Orleans’ “praline gueen” who was founder
and owner of Loretta’s Authentic Pralines, has died.

New incentive structure for businesses planning
energy upgrades

LCMC committing $75M to LSU for cancer care,
education
Money Makers

LouiSiﬂnﬂ’S Iife CityBusiness is looking for 50
sC iences sector professionals whose fiscal
Chunges Iives work has set the pace for

their company and the
around the globe

region. Honorees will be
e

selected based on industry
and community involvement
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ity VINNEDD

Y ol BRADGETCAWER MIEDHA. retvearh

with 99.9% network reliability

NEWS ~ | EVENTS - | ARDUNDTOWN - | SPECIAL SECTIDNS - | BOOK OFLISTS | E-MAILUPDATES - | ADVERTISING

# Home | Mews | Energy / New Incentive structure for businesses pianning energy upgrades

New incentive structure for businesses planning energy upgrades

X sy civymasee il mparts (S Fabrissr =gl T

Energy Smart an energy efficiency program for New Orleans commerciz! businesses, has 3 new bonus
inceniive structure that offers comparies more money the earlier they apply o complete faciliy upgrades in
2022,

The grogram. davelopad by the City Council and adminisizred by Entergy Mew Orieans, provides differant
quarierly bonus incantive lavels to help businasses upgrade their buldings. The “step-down bonus™ is
available for naw projects submitted and approved during the first three guarers of this year, 2 news
release said. The incentive rate is based on the guarter in which 2 company's sapplication = aporoved. with
the highest oroject cost savings going to those thai appiy and are approved now through Manch 31,

Participants have until Dec. 31 to complete projects in order to receive their bonus incentive at the loeked-in

rate, the relezse s3id.

The 2022 ‘step-down bonus' offers 3 25% bonus rate for projecis approved during the first guarter, 15%

during the second guarier and 5% dunng the third quarier.

Enargy Smart also offers cash incentrves for approved energy-efficiency projects. The incentives are
spplied to the oversll iotsl project incentive

The program has 55.2 milion in avaifable incentives this year, the release said

Tolearn more; visit Energy Smant’s website.
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Banner 2021 for stocks
boosts gains for 401 {k}
zavers

Visa, Amazon announce

woridwide payment
sgresment

TECH TALK

Cox plans multibil:on-doflar
fiber netwaork

Apple says iPhone to
accept tap-to-pay without
maore hardware

Digitsl animation, wsual
effects studio 1o creais jobs

PORTS &
TRANSPORTATION

Gulf Coast latest
battieground for Amirak,
train mnmnanies
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EasyCool for Business Campaign

Social Carousel Ad

Frame 1

a Entergy New Orleans . X

Claim a 30 smart thermostat for your business
and start earning cash incentives for reducing
heating and cooling usage. All .See more

A
L
EnergySmart

fit b

Smiart thermostats as low 25 $0,
Free shipping available.

ENERGYSMART.STORE

Smart Thermostats for Your SHOPF NOW
Business
[f) Like () Comment £ Share

Frame 2 Frame 3 Frame 4
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Digital Display

300x250

Energ ;flﬁmaﬂ':&’

rkia s Fongpeum.

/

YEAR-ROUND SAVINGS WITH
EASYCOOL FOR BUSINESS

Free smart thermostats.

SHOP NOW

Free shipping available.

s smisay. Ay
“ Slain Florida mem Cassie Carli had been planning 10 apply for a concealed carry permit before her death out of % % VIDEO 6 hours ago

concem for her safety, but had her "guard down” after her ex-boyfriend, who has been charged in connection with California city's

her death, had recently grown more cordial, her family tells Fox News Digital. universal basic
income program

exclusively benefits

transgender

community

US 6 hours ago
Southeast, mid-Atlantic facing severe storms forecast
Another day of strong-1o Severe storms will impact portions of the Southeast and mid-Atlantic

VIDED 7 hours sgo
Hold the Line plans
rally outside Disney
headquarters over

'woke' agenda

(5

[
Office \
Fumniture ! IND SAVINGS WITH
2go.com FOR BUSINESS

Smart thermostats as low as 0.
Quality Office Furniture Free shipping svailable.

EETED  Seneray

Politics Entertainment Business Lifestyle

Calabrin, o Dercnnal Finance Eood o Dok

728x90

"& YEAR-ROUND SAVINGS WITH EASYCOOL FOR BUSINESS
EnergySmart ey .
 Aiecviaas Free smart thermostats. Free shipping available.
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Winter Event Letter

A
™ W -
EnergySmart® | == Entergy,

A New Orleans Program

Di=zar Entergy Mew Orieans EasyCool Participant,

Entergy Mew Oreans emergency thermostst adjustment evenis may be called this winter
for up to forr hours dunng timas when the demand for efectnicity 1s expected to be
extremely high above what can be supplied {usually momings or evenings}. Your
thermostat will sutcmatically decresss by up to £° during these windows to avoid strain on
the energy grid and petential putages in yourarsa

You are participatng m these events as pan of the Entergy New Oreans EasyCool
offering, 3 proagram @ which you praviously ennoiled that addresses similar events during
the summer EasyCool has been expandsd {0 address patential emergency conditions this
winter. You do not need to tzke sny additional actions io panticipate in any eventis. fyou
hawe any guestans sbout the offering. please refer o the FADQ paps.

Paricipation in any event is voluntary, and you have the abisty to opt out of an even? at any
time oy adjusting your thermostat back to its ongmal set point

Plzase call 504-229-8868 7 you have any guestions. Thank you far your paricipation, and
be sure to tell yeur family and frends about Energy Smart

Singersly,
The Energy Smart Frogram

Yo Gan Lgdale yodf g mpos b dnsibesribe from s s
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President’s Day Promotion

Social Post

Get a Google ASIEIETE
Nest Learning
thermostat for $11 /

PRESIDENTS DAY SALE

Offer valid until Feb. 23

Thermostats

as low as $O

February 9-23
PRESIDENT’S DAY SALE

Smart ™
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Thermostats
as low as $O

68

Offer valid until Feb. 23

PRESIDENTS DAY SALE

croySmart s

A New Orleans Frogram

Email

Smart

A P i P

Get a Google Nest

Learning thermostat

for $M

S entergy

Visit energysmart.store for other discounted or free energy-saving
products.

For more information about Energy Smart, visit
energysmartnola.com, emazil info@energysmartnola.com or call

504-229-6868
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Earth Day Promotion
Social Post
S Caption: Invest in our planet with free energy efficient
o products for your business.

Headline: Earth Day Savings
e Description: Energy Smart Small Business Online Store

Invest in your g
business this ! ' '
Earth Day. - ; ! '!,'

LN B

218 likes
User_nama  Lorem, ipsum Dolortorem ipsumvdolor sit amat,
consactetuer oripiscing olit
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Email

: S
EnergySmart=

* fiy= Ccmambragnue

Claim free energy-efficient products
for your business.

srafl UEness (usinmers vwiiabio

0¥ E Agrg B
SU.00
G s B Samm Emart Thi Fa

N ul I;'. il _'
P rrereees

&0 007

Smaf Booress K4

‘Fnce mley \eiian mmbacs.

Wiak ansngyemat o o itese ofars as el oo o O Lonu o of ro-sanibona ool
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Earned Media: WDSU Interview with Derek Mills

-

ENERGY SMART PROGRAM MRS

ENERGY SMART PROGRAM Y LATE BREAKING.
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ENERGY SMART PROGRAM

. Get A Smart Thermostat

. LED Lighting Is Key

. Energy-Efficient Products
. Professional Installation

. Start Small

. Know Your Options

Memorial Day Promotion

Social Carousel Ad

Google Nest Learning

Cﬁ or SaVingS 'For Thermostat

$24900 $26

small businesses
this Memorial Day.

(2 A Google Nest Thermostat
mart tn L 12000 $0

gySmart

* % Alew Orleans Program
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Ecobee Enhanced
Smart Thermostat
416 $189.00

Emerson Sensi Touch
Smart Thermostat
$160.00 %0

Ecobee Premium
Smart Thermostat
$249.00 $76

Emerson Sensi Wifi
Smart Thermostat
$12960 $0

Energ 7Smart EnergySmart

ANew Orleans Program “ A NewOrleans Program

Ecobee Voice Smart
Thermostat
$16  $245.00

Ecobee3 Lite
Smart Thermostat
$170.00  $0O

' =/ § 8 "'Smart

# A New Orleans Program
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Email

Cool savings for

small businesses
this Memorial Day.

Summer is coming in hot.

Beat the haat with sman thermosiats

starting at 50. Save money and keep your cuskamers

and employess cogl this summar

Exclusive Memaonal Day offers for Entergy Netw Orlears small business cusiomers
avaliable only a1 the EmsllB

: the Emall Business Online Slore.
" -
B\
1
L -

scooeed L Emerson Sensi WIiF: Thermostat

78

Emerson Sensi T

Tousch Sman

Googls Mest Thermosiat
Thermaostiat
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Increased Incentive Cap Campaign

Email

Energy Smart has changed its annual incentive cap structure to help cover
mere of your facilities’ energy-efficient project costs.

Effective immediately the new incentive caps are as follows:

pur\-pmil:l Cap Annual Customer Cq)

To leam more aboul this and other Energy Smarl programs, visit energysmartnola.com, email
info@energysmartnola,.com ar call 504-229-6865.

£2022 Enengy Smart. &ll Rights Resaned

Enamgy Smart is 3 comprehansive energy efficiency program devaiopsd by the Mew Criaans

City Counc and

admiristzred by Entergy MNew Odzsns, LLC 82022 Entergy Sendoes. LLC: A% Righis Resenved.
G mailing address is:
Energy Smarnt
1100 Foydras 5t, Suits 2060
New Orzans, LA 70183

Wiznt 10 change how you receive these emais?

‘fou can updste your preferences orunsubscribe from this fist
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NOLA.com Sponsored Content Campaign

In-Article Promotion

Lt

1 R T\iﬁ P
- . i fl 1 |I ‘..\.
V| iy %

NET e

Ensrgy Smart Offers Ways for Commercial
usinesses to Get Summer Ready

READ NOW

NOLA.com Cover Page

MORE NEW ORLEANS NEWS

— ﬂ““"!""- B = ===
’ s -
Fé“e /s W
o’ S B 3
SPONSORED: CRIME/POLICE SPONSORED ONE TAMMANY COURTS CRIME/POLICE
SNERSIMART New Orleans CONTENT 16-year-old Americans In anger-
Energy Smart homicides: You Won't arrested in have right to fueled
Offers Ways See map of Believe How shooting of carry guns in Metairie
for locations, Easy Itls - slidell man, public, double
Commercial neighborhood ~ How One police say Supreme homicide,
Businesses to totals and Simple Court rules suspect
Get Summer 2022 statistics ~ Beauty pleads not
Ready Trick...2 guilty to
By ella+mila killing sister's

fiancé
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NOLA.com Article

_ e

#ONN COTAETE . P CRGMEEE PO @ m g

Ml EE AR T PR

BTSN IT R SRRETND L

Energy Smart Offers Ways for Commercial Businesses to Get ’
Summer Ready

SRS T

the s, Wiz
[EERrALUNES i B o Ta &
wrel st mminch, Biesal ing the poss
Wi this Blind of eXrrrsme Tl

TET e R R T e T

CETRS UTY To STy Vi

LaTim ek iR
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Ya Page Print Article in The Advocate

BN EISCIIND 1ISHED DImSE JED LUMUIEY LLO0D, AZID LAINL SROen CIMeEEl oo In PuCcac, §ioEn mas oo L 1

Energy Smart Offers Ways
for Commercial Businesses
to Get S_ummer Ready

Thisareizls in brinaghl w Furr‘bq rosedTol mhows 12T by swi ]
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New Orleans Chamber of Commerce New Member Campaign

ser th

Cllek here fuf free esergy evelustions
and dscousied produdts

A
EnergySmart ¥
5 i

e

Click here for free energy evaluations
and discounted products

Terce was founded in 2004 to provide
auild mutually beneficial partnerships within

the Chamber has over 1,200 members and En @ITQ}ISmaﬂ -
ne region A Now Orleans Program

iber?

sug2 - Sandra Lombana

15 Chamber, your business’s reputation will Lindquist elected to
‘our business can increase exposure from ACCE Board

“the Chamber provides for members only. Ronald McDomald

House Charities of
South Lowisiana
Welcomes Mew Board

1the Chamber's website
ch member in up to three different locations

business mformation in the Chamber's bi-

3

tunities to heighten visibifity in the
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New Orleans Chamber of Commerce Energy Smart New Member Flyer

EnergySmart‘&

A Hiw Oeliies

SMALL BUSINESS SOLUTIONS
FOR CHAMBER MEMBERS

i

CHAMEBER

SMALL BUSINESS FREE EMERGY

OMLIME STORE EVa LLIATION
Cirdhar your e nengy-eficlkent products. . Enangy advisorswill provide
Scan the QR code and start savrg naw, . an evaluation and sssistyou

with tha application for mom
SnerEysaving Incenties.

§ 78 : Scan the GR cods below ta

. schadule your fres e nangy
. . waduation.
& B creseres o
Swranrt Tha rma ks Frreal Bumirsnan Kils

vE
LED Light Bulta

For information about this and other Energy Smart programs, vist energy smartnola.com,
emall info@energysmartnola.com or call 5 04-279-6858.

:3.;‘:‘;3.;:;:‘:«::;2:;-‘5?&‘&11‘ﬁ:;:llt"h'i*cx‘;m__m 3 Entergu
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New Member Offering on Energy Smart Website

SMALL BUSINESS SOLUTIONS
FOR CHAMBER MEMBERS

SMALL BUSIMESS
OMLINE STORE

Srder vuy wrergp-sfciem praducks eed et

EETTIE r

Click here for additional business offerings from Energy Smart.

ENERGY SMART PROGRAM MID-YEAR REPORT - PROGRAM YEAR 12

EnergySmart=

[l

CHAMEER

FREE EMERGY
EVALUATION

Cnamgp sctvimn will prosos

an wv

ar

Srhmials poar bes sy
slesnin mn

a entergy

APPENDIX D



Rebranded Energy Smart Website

EnereySmart 504.208-1730

=

=

About Energy Smart

Why Chonsa Ensmy Smart?

c_:“"e hnn"l.- I )
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Energy Smart General Program Overview

Side 1

ENERGY Sl 44“ RT
PROGRAM OVERVIEW

Saving energy and money is easy with Energy Smart. The program

provides cash incentives to hefp you make energy-efficient upgrades

to your home or business. Since 2010, Energy Smart has worked with
thousands of msidents, business owners. facility managers and trade ally
contractors throughout Orleans Parish to identify opportunities, complete
projects and distribute cash inoentives, saving you energy and money.

ENERCY SMART RESIDENTIAL OFFERINGS INCLUDE:
Homa Parformance with EMERGY STARY

FOR RESIDENTS
f“wﬁ A whaki-hodsa approsch to improving tha

Wa offer homa anargy assessmants and Agll anargy efizancy and comion of your hama
instant rebatas to msidantial Entergy Maw
Orlaans alactric customars. Cur laam uses
a comprahe nsiva, whala-hause approach to
improwing @ nargy afficie ncy and comfort

Multfamily Solutions: Enargy-saeing
options for acarimant deallams:

L Incoma-Qualified Waathartzation:
ﬂﬁ.-{? Enargy saving opticrs far customar wih
¥ Imfad Incoma.

AJC Solutions: Offarings to molam or
tuma wp pour cantral air cond) taning unit

Orlina Marka tplace: Recatva instant
r":j discounts whan you shap for anargy
- afficiant products from tha comfort of
wour hama

Appliance Bacychng: Gat sofor us to
faul away your sacondary refrgmstor
or froazar.

Fatad Lighting and Applancas: Gat
whatas and instars discounts Fora naizgy
affickant lighting ard applianms

5 = EazyCoal: Réoata s.50 annally for
a2 &) halping to reduca usage during pariods of
e Ly lpicig to Ta g2 during paricds

# - T1E1 :‘.. T .-Smart“_.‘_f,“‘ ghakicirical demand.

A New Orleans Program
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Side 2

ENERGCY SMART BUSIMESS OFFERINGS INCLUDE:

FOR BUSINESSES

Ohwmiing or running a busing s= can ba costhy.
'Wa offer solutions bo'halp manage anangy
image and axpanszs Clur am halps

unoovar how your building uses anargy and
whare you stand to sawve, which transiates v

to incraasad profiability.

Pra scriptiva and Custom Incantheas:
Monay avallable dapandng on tha bypo: of
profact and hul|dhg iz,

Smafl Businass Sohitions: Dosignad for
small businass cusomars ta hafo edom
aneTgy costs and sava monay.

Smiafl Businass Online Stora: Shop ooling
lor srstant discounts on produacts to maka
your businass more andrgy afficlant.

erw Comstruction: incanttas avaiabls For
Incraasing anargy oFcancy 1n i bulding
dasign and ceratruction

Damand Bazponsa: Earn cash Far heiping
to radurs usags during parlods of high
akectrica! damand.

T tro-commissioning: improva parfarmanca
andenargy aFidancy of whola butlding
wystarms, agulpmant and opanstions.

Banchmarkirg: Uncowar howgour baiding
uses &nargy and pinpoint ways o Saed.

Commardal Beal Estate: Adding valua
o mult wnant buildings through anargy:
affidancy.

To learn more and get started,
vizit energysmartnola.com,

email Info@energysmartnola.com
or call 504-2129-6868.
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Trade Ally Customer Leave Behind
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Loews New Orleans Hotel Case Study

e
EnergySmart®

© M S P e

Order Up Business Savingﬁ

O aweraga, holais spand %54 par room eactyaar anenargy. Lightng and
HYAC are misponaible for up i 41 permnt of kol anergy v, Making
WpETEdes 1o thtse syshama can Sve energy and money and have @ posthe
impact o yolr botinm fne.

Project Summary

Loews Hotel replaced il guest room and mesting rooms ermostats with
programmable snergy affcient thermostals that onesect dieciby with the
proparty menagement system. Tha the rmostat is placad invacant made
whan & guatt checks out, aliowing for subsiamiia! anangy Swings: Loows
Hoz| also upgraded s HY AT spsiem to incuds ddled wetar pump
waribie spes o controls, a chibed water Fow meter and varablks frequancy
driwes for 2ir handiir supply T Lestly, Wghting was uppradad o LEDy
rambicing matal halide bass lins lights with nan-linsar LED=. Thess unprades
saved Loews Hobel energy and redum o cperating & pans swhils
demonairating &z commitmznt ko dimate siewandshin

“The Erergy Smart (eom assisie o s opevations and tusiness shff through
mery) sen of Hhe prooess, shontiegwilh the oppbicotion submission o foah p
oor hoes e pogrmest. Thee posittve impoct the se fool By upgrodeshove o
oor hothomline ond ovesnod] guest eaper o oe will be ey 1o the hotel
ssdnine growth ond suroess”

VIMCE McCAOTHEY, DRIECTOR OF ENGINEEDING, LOEWS NEW
DRLEAMS HOTEL

From geests” comfort i bullding profitabl fy, wosking with Emergg Smo—t
brought memeroble resols fo Lorws Hoted. Owr inentiees oo epgrodes
o the abitlity fo froecfiorm ymr operoione”

BOES THEYENOT, ENERGY EFFICIERCY PROJECT HAMA GER,
ENTERGY MEW ORLEAMS

' About Energy Smart

Sinca 20w, Enacgy Smart has halpad Entergy Naw Oriaans
customars sad a ne gy and monay by provading cash incantivas
far compiating anarpy affickancy upgradas

T3 TR g W
sy Vs Ot L
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LOEWS NEW
ORLEANS HOTEL

$252,932
in Incentives.

1,097,254 kWh
saved.

99%
of project costs
covered by program
incenthes

Energy savings
equal to over

430
hotel rooms booked.

Save energy and monsy

through standard upgrades

such as:

- Lighling + - Kitchan

. HVAC Enuipmant

et + Building
Chiflarm Automation

Dafrigaration

a entergy
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CERTIFICATE OF SERVICE
Docket No. UD-08-02 & UD-17-03

| hereby certify that | have served the required number of copies of the foregoing report
upon all other known parties of this proceeding, by the following: electronic mail, facsimile,
overnight mail, hand delivery, and/or United States Postal Service, postage prepaid.

Lora W. Johnson, CMC, LMMC
Clerk of Council

Council of the City of New Orleans
City Hall, Room 1E09

1300 Perdido Street

New Orleans, LA 70112

Andrew Tuozzolo

CM Moreno Chief of Staff
1300 Perdido Street, Rm 2W40
New Orleans, LA 70112

Donesia D. Turner

City Attorney Office

City Hall, Room 5th Floor
1300 Perdido Street

New Orleans, LA 70112

Hon. Jeffery S. Gulin
3203 Bridle Ridge Lane
Lutherville, GA 21093

Basile J. Uddo, Esq.

J.A. “Jay” Beatmann, Jr.

c/o Dentons US LLP

The Poydras Center

650 Poydras Street, Suite 2850
New Orleans, LA 70130-6132

Erin Spears, Chief of Staff

Bobbie Mason

Christopher Roberts

Council Utilities Regulatory Office
City of New Orleans

City Hall, Room 6E07

1300 Perdido Street

New Orleans, LA 70112

Paul Harang

Interim Council Chief of Staff
New Orleans City Council
City Hall, Room 1E06

1300 Perdido Street

New Orleans, LA 70112

Norman White
Department of Finance
City Hall, Room 3E06
1300 Perdido Street
New Orleans, LA 70112

Keith Lampkin
Chief-of-Staff to CM Morrell
City Hall - Room 2W50
1300 Perdido Street

New Orleans, LA 70112

Clinton A. Vince, Esq.
Presley R. Reed, Jr., Esq.
Emma F. Hand, Esqg.
Herminia Gomez
Dentons US LLP

1900 K Street, NW
Washington, DC 20006



Victor M. Prep

Joseph W. Rogers

Cortney Crouch

Legend Consulting Group

8055 East Tufts Avenue, Suite 1250
Denver, CO 80237-2835

Brian L. Guillot,

Leslie LaCoste

Entergy Services, LLC
Mail Unit L-ENT-26E
639 Loyola Avenue
New Orleans, LA 70113

Joseph J. Romano, Il
Tim Rapier

Entergy Services, LLC
Mail Unit L-ENT-4C
639 Loyola Avenue
New Orleans, LA 70113

Andy Kowalczyk
1115 Congress Street
New Orleans, LA 70117

Logan Atkinson Burke

Sophie Zaken

Alliance for Affordable Energy
4505 S. Claiborne Avenue
New Orleans, LA 70115

Mark Zimmerman

Air Products and Chemicals, Inc.
720 1 Hamilton Boulevard
Allentown, PA 18195

Carrie R. Tournillon

Kean Miller LLP

900 Poydras Street, Suite 3600
New Orleans, LA 70112

Errol Smith, CPA

Bruno and Tervalon

4298 Elysian Fields Avenue
New Orleans, LA 70122

Courtney R. Nicholson

VP — Regulatory and Public Affairs
Entergy New Orleans, LLC

Mail Unit L-MAG-505B

1600 Perdido Street

New Orleans, LA 70112

Barbara Casey

Polly Rosemond

Seth Cureington

Derek Mills

Keith Wood

Entergy New Orleans, LLC
Mail Unit L-MAG-505B
1600 Perdido Street

New Orleans, LA 70112

Renate Heurich

350 Louisiana

1407 Napoleon Avenue, Suite #C
New Orleans, LA 70115

Benjamin Quimby
1621 S. Rampart Street
New Orleans, LA 70113

Marcel Wisznia

Daniel Weiner

Wisznia Company Inc.

800 Common Street, Suite 200
New Orleans, LA 70112
Katherine W. King

Randy Young

Kean Miller LLP

400 Convention Street, Suite 700
Baton Rouge, LA 70802



Myron Katz

Building Science Innovators, LLC
302 Walnut Street

New Orleans, LA 70118

Amber Beezley

Monica Gonzalez

Casius Pealer

U.S. Green Building Council, LA Chapter
P.O. Box 82572

Baton Rouge, LA 70884

Corey G. Dowden

Lower Nine House of Music
1025 Charbonnet Street
New Orleans, LA 70117

Nathan Lott

Brady Skaggs

Miriam Belblidia

The Water Collaborative of Greater New
Orleans

4906 Canal Street

New Orleans, LA 70119

Jeffery D. Cantin

Gulf States Renewable Energy Industries
Assoc. 400 Poydras Street, Suite 900

New Orleans, LA 70130

Andreanecia Morris

Trayshawn Webb

Greater New Orleans Housing Alliance
4640 S. Carrollton Avenue, Suite 160
New Orleans, LA 70119

Katherine Hamilton

Advanced Energy Management Alliance
1200 18th Street NW, Suite 700
Washington DC 20036

Maurice Brubaker

Air Products and Chemicals, Inc.
16690 Swingly Ridge Road, Suite 140
Chesterfield, MO 63017

Luke F. Piontek,

Judith Sulzer

J. Kenton Parsons

Christian J. Rhodes

Shelly Ann McGlathery

Roedel, Parsons, Koch, Blache, Balhoff
& McCollister

8440 Jefferson Highway, Suite 301

Baton Rouge, LA 70809

Andreas Hoffman

Green Light New Orleans
8203 Jeannette Street
New Orleans, LA 70118

Jason Richards

Angela Morton

Joel Pominville

American Institute of Architects
1000 St. Charles Avenue

New Orleans, LA 70130

Monique Harden

Deep South Ctr. for Environmental Justice
3157 Gentilly Boulevard, Suite 145

New Orleans, LA 70122

Elizabeth Galante

Ben Norwood

PosiGen Solar

819 Central Avenue, Suite 201
Jefferson, LA 70121

Cliff McDonald

Jeff Loiter

Optimal Energy

10600 Route 116, Suite 3
Hinesburg, VT 05461



Fred M. Mazurski, CEM, CDSM
Energy USG Corporation

550 West Adams Street
Chicago, IL 60661-3676

Robert L. Suggs, Jr., CEO
South Coast Solar, LLC
2605 Ridgelake Drive
Metairie, LA 70002

Rick Boyd

The Folger Coffee Company
14601 Old Gentilly Road
New Orleans, LA 70129

Joshua Smith

Staff Attorney

Sierra Club Environmental Law Program
2101 Webster Street, Suite 1300
Oakland, CA 94612

James E. Thompson 111
Sewerage and Water Board

625 St. Joseph Street, Room 201
New Orleans, LA 70165

New Orleans, Louisiana, this 22nd day of August, 2022.

Lbiiney P SuChilarns

Courtney R. Nicholson®
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